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Its DARK. You madea WRONG TURN off 
he freeway. The guy at the gas station has a car on 


he hoist. Plus two flats to fix. And he's never heard 


bf the restaurant you're looking for. Good luck. DEVILLE 
For The Time Of Your Life 
But now there’s a better way. It’s called 
DNSTAR, and it’s available now on the brand 
EW DEVILLE. 
With OnStar, you just touch a button on your 
ar phone. A REAL PERSON comes on the line. 
e uses SATELLITE TECHNOLOGY to locate 
our position, and then a sophisticated navigation 
atabase to GIVE YOU DIRECTIONS. 
So you can relax. And take comfort in knowing 


)nStar can handle most any unexpected situation 


ith just the push of a button. Bon appétit. 


all 1-800-333-4CAD or visit our Web site at www.cadillac.com 


Always wear safety 
©1996 GM Corp. Ali rights re: 
а Cadillac, DeVille. OnStar... 


beits. even with air bags. 
served. 


Louis Vuitton. Epi leather. 


New York Beverly Hills Atlanta Bal Harbour Shops Banff Beachwood OH Bermuda Boca Raton Boston Birmingham A 
Charlotte NC Chicago Cincinnati Columbia SA Columbus OH Dallas Denver Fairfax Square Houston King of Prussia 
Las Vegas Manbasset Mexico City Miami Minneapolis Montreal Newport Beach СА Oakbrook Mall Old Orchard Mall 


Palm Beach Portland OR Riverside Square San Diego San Francisco Santa Clara CA Scottsdale Short Hills South Coast Pl 
Toronto Troy MI Vancouver. 1.800.325.7084. 
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LOUIS VUITTON 
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“The sun was warm but the wind was chill. 
You know how it is with an April day 
When the sun is out and the wind is still” 


ROBERT FROST, “TWO TRAMPS IN MUD TIME” 


FIVE SENSUOUS BATHROOMS 
COVER: “THE MODERN OASIS," PAGE 109 


PHOTOGRAPHED BY MICHEL ARNAUD FEATURES 


109 Bathing Beauties 
Coolly efficient, energizing, or sensuous, the bathroom should 
speak your body's language ву INGRID ABRAMOVITCH 


126 Better Than New 


James Biber, of Pentagram, designs a loft that's 
not cutting-edge modern, just smart ву SUZANNE SLESIN 


132 Boston Uncommon 

Timothy Haynes and Kevin Roberts make a prim 

New England house come alive with opulence and color 
BY NINA DARNTON 


142 Temporary Contemporary 

A dynamic couple keeps their duplex and their first-class art 
collection in a state of permanent flux, thanks to DD Allen 
and Michael Pierce ву suzanne SLESIN 


150 The Romance of the Rose 
Ellen Shipman's garden for a historic 

Virginia house has itself become a celebrated piece 
of landscape history ву SENGA MORTIMER 


158 Avant Gardener 
In a Martha Schwartz garden, spiritual refreshment is served 
with ample helpings of color and wit sy WENDY MOONAN 


150 


6 House & Garden - APRIL 1997 


FOR GIFT DELIVERY OF STOLICHNAYA® VODKA (EXCEPT WHERE PROHIBITED BY LAW) САЦ 1-800-243-3787. STOUCHNAYA VODKA, PRODUCT OF RUSSIA, 40% AND 50% АС AOL, 100% GRAIN NEUTRAL SPIRITS. ©1994 CARILLON IMPORTERS LTD., TEANECK, NJ 
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n.stoli.com 


FLAIR SETS THE PACE FOR FASHION WITH А LUXURY SEATING 


SERIES DESIGNED BY MARK GOETZ. SHOWN HERE, THE 


WESTMINSTER SOFA DISPLAYS SCULPTURED LINES AND 


GRACIOUS SCALING TO MAKE AN IMPORTANT STATEMENT IN 


ANY INTERIOR. THE FLAIR COLLECTION IS MANUFACTURED BY 


BERNHARDT FURNITURE COMPANY WITH OVER 108 YEARS 


EXPERIENCE AND A PROUD TRADITION OF CRAFTSMANSHIP. 


FLAIR IS AVAILABLE THROUGH YOUR INTERIOR DESIGNER. FOR 


MORE INFORMATION CALL 1-800-925-4487 OR VISIT US AT 


http://www.bernhardtfurniture.com . . . FURNITURE MAKERS SINCE 1889. 
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The new Weber Platinum 3400. 
Suggested retail price $1,500. 


1997 Weber-Stephen Products Co.. 200 East Daniels Road, Palatine, IL 60067-6266, U S.A. Weber Cooking System covered by U S. Patent No 4727855 


you've ever cooked on an ordinary gas 


Il, chances are, you've apologized for it. 


e flare-ups that singed your steaks. The 
Id corners that made it impossible to 


ok food evenly. The shoddy construction 


element of the Platinum Series ІІ cooking 
system. Weber's Crossover Ignition System 
assures a fast start. And there are three 
stainless steel burners strategically placed 


to provide another rarity: a grill that heats 


natural gas models. And racks for warming 

vegetables and breads. Some models even 

have lower storage space for grill tools. 
And then we do one thing more. We 


virtually assemble the entire grill in-house. 


Look what happens when 
you ple ay with fire for а livin g. 


t cost more in repairs than the grill itself. 


Well, apologize no more. Introducing 


Weber” Platinum Series II”. 


Remarkable, isn't it? Well, not really. 


when you consider that it comes from 
mily of overachievers. 

Like its predecessor, the legendary 
iesis* Gas Grill, the Platinum Series ІІ 
res ordinary grilling problems. In an 


'aordinary fashion. 


For starters, it eliminates flare-ups. 


it's when fats collect, reach a flash point, 


ге and ultimately burn out of control.) 
заа of using lava rock, pumice stone or 


metal plates, we created a patented 


¿ing system made of stainless steel bars. 


When juices and fats hit the double 


r of precisely angled Flavorizer* Bars, 


don't pool, flash and burn. Instead, they 
3, smoke and impart a rich, delectable 
oor flavor to your meal. 


The Flavorizer Bars are simply one 


evenly and cooks food perfectly. Every time. 


Complementing our patented cooking 
System are quality enhancements. We take 
only the finest grade U.S. steel, protect it 
with a shield of porcelain enamel, then fire 
it at 1600” Е The porcelain enamel will never 
fade or peel, making it the ideal finish for 


our cooking grates and grill hoods. 


Which naturally leads to construction. 


The Platinum Series ІІ Grills feature a new, 


incredibly strong, robot-welded cart, coated 
with weather-resistant baked enamel. But 
that's not all. Our new cart design features 
extra-large porcelain-enameled steel work 


surfaces with towel bars 


made of stainless steel. е Weber 
For enthusiasts 


who want more cooking 


possibilities, we also 


offer models with a 14,000 BTU side burner. 


There are convenience features, too. Like 


quick-disconnect gas lines on both LP and 


The Legend Lives On“ 


So instead of wasting your time fideeting 
with nuts and bolts, you can concentrate 
on more important matters. Like choosing 
your next marinade. Or the right wine to 
accompany expertly grilled lobsters. 

Finally, we considered the single 
most important detail of all. Your complete 
satisfaction. That's why we offer more than 
just a 10-year limited warranty. 

If the Platinum Series ІІ Grill does not 
live up to your expectations, Weber also 
offers you an unprecedented 45-day money- 
back guarantee. Absolutely no questions 
asked. Excessive? Perhaps. Unless you want 

a gas grill engineered 


by people as passionate 


about its construction 
as you are about using 
it. To learn more about 
the new Weber Platinum Series II Grills, call 
1-800-99-WEBER (1-800-999-3237). Or 


visit our Web site at www.weberbbq.com. 
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SHOWER POWER 

Devoted to what's happening at home 

From Showerheads and а 

Gardening Tapes to a Bugs Bunny ice bucket ву DAN НАМ E > , 54 


63 Hunting & Gathering 

We went shopping for: sea-grass and water-hyacinth 
furniture; outdoor spigots fashioned after real and 
mythological beasts; inspirations strictly from the egg; 
and new-wave eggcups for a brighter break of day 


75 Object Lesson 
BATHROOM TILES A vast array of new textures, colors, and 
shapes is making the most private of rooms the most enticing 


84 Sketches 
CHAIR COUTURE The late decorator Roger Banks-Pye 
dressed up classic chairs with an eye for fabric and finish 


68 
88 In Season 

SOME LIKE IT HAUTE When Alfredo Ayala cooks, 
Puerto Rican singers, doctors, and artists 

celebrate the way he joins island food to high cuisine 


BY ALISON COOK 


92 Uncorked 

TOUGH LOVE Pinot Noir is notoriously changeable, but 
in Oregon, wine makers have learned to squeeze 
romance from difficult circumstances ву JAY McINERNEY 


96 Dig It 
BOTTLE TREES, BANANAS, AND ELEPHANT-EAR FERNS 
African-American yard art is influencing the southern garden 


BY TOM CHRISTOPHER 


104 Past Perfect 

FEBRUARY 1934 

The design flowed, but the novelist's words dried up 
BY VÉRONIQUE VIENNE 
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Where to buy everything 


176 & Another Thing 
Before we go... 
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IT’S SURELY мо ACCIDENT THAT THE 
OST UNIVERSAL TOAST 1S, “To LIFE.” 


WATERFORD 


WORTHY OF THE MOMENT 
FOR OVER TWO CENTURIES. 


©1994 WATERFORD WEDGWOOD USA, INC. 


B&B Italia. The choice for quality, harmony and modern livin: 


Malaparte, designed by Antonio Citterio. | | nii 
To reach the dealer nearest you call 800-872-1697 


Timeless and Treasuı 


Also available through Architects and Interior Designers. 


МЕЗТОМЕ * TERRACOTTA * ANTIQUE STONE * HANDPAINTED WALL TILES 


PLEASE CALL TOLL FREE ON 1-888-845-3487 
FOR YOUR COPY OF THE PARIS CERAMICS 72 PAGE COLOUR BROCHURE (PRICE $10) 


SHOWROOMS: NEW YORK + CHICAGO + CONNECTICUT » LOS ANGELES +» LONDON 
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WELCOME 


Bubble Cathedrals 


OU KNOW HOW YOU’RE TOLD NEVER, EVER, TO USE BUBBLE BATH IN A WHIRLPOOL 
tub with the jets on? I do it anyway. The effect is irresistible. The jets make the bubbles 
grow so high that you simply disappear under the glittering piles. There must be some 


genetic coding for bubble play. All bathing children I’ve ever observed mold bubbles onto 


their bodies to see what they would look like with beards, bosoms, long hair, and funny 


hats. My (grown-up) play is architectural—the fun of the great bubble cliffs is pushing and shaping them 


into pillars and archways, and carving rooms out of their airy depths. Because the bubbles are so high, you 


feel like you're inside a crystal building. Bubble cathedrals. 
Bubbles are like the glitter in the sidewalk, or ice crystals 
shimmering in a shaft of winter sunlight: they're magic. 

We all find magic in different parts of our homes. Clearly, 
the tub is part of one of my favorite rooms in the house, and, 
yes, І think a tub should be as roomy as possible. But then 
again, I'm a tub person, an oddity. This month, “Domestic 
Bliss" explores how we've become a nation of shower people. 
Besides a great tub, bathrooms should be filled with any or all 
of the things that make our other rooms inviting: a comfort- 
able armchair or chaise; a soft rug; a table to hold special things; 
a large vase sitting on the floor, full of fragrant flowers; candles 
burning; a pile of books and magazines. Exercise equipment. 
Even a fireplace. Why not? More and more of the projects 
coming into House Ф Garden's offices include just such roomy 
bathrooms, as more home renovations include turning spare 
bedrooms into small spas. Places of luxurious, sensuous retreat. 
We feature several of these in "First Principle: Signature 
Bathrooms." Architects and decorators seem to be moving 
beyond the Grand Hotel style of bath— polished, tailored, 
white marbled (not that it isn't still handsome)—and into more 
creative, individualistic designs using mosaics, glass tiles, 
hand-glazed ceramics: things that give a 
room the signature of the owner. 

But bathrooms are, most of all, places 
for privacy and peace. Bathrooms have 
become a favorite retreat because they 
are rooms that can be many things to 
many people. I had a phone call from a 
friend in Boston late one night; she really 
wanted a high-security heart-to-heart, 
and her children really wanted just one 
more glass of water. Harried, she kept pick- 
ing up different phone extensions in one 
room after another— kitchen to library to 
hallway to bedroom. Things finally got qui- 
eter, and at the end of the conversation, she 
said, *Guess where I finally found a private 
place?" In the bathroom, behind the only 


16 


locking door left in the house, where she was sitting in the 
tub—no water—with the glass doors shut. Tub as phone 
booth. And why not? 


HODGEPODGE: Two items I can't resist passing along. The 
first comes from the amiably cranky pen of the beloved Amos 
Pettingill, writing in the White Flower Farm catalogue, and is 
а sublime example of one of my favorite genres— Price-Iag 
Rationales, or, the art of defending how much something 
costs, as in: If I sit in that $1,000 wing chair every evening for 
half an hour for ten years and etc. . . . This one falls into the 
subcategory Garden Expenses, and I quote in full: “Wise gar- 
deners don't cut Lilies from their garden because severing the 
stem prevents the bulb from developing the following year, 
thus making an annual out of what would otherwise be a 
perennial. But it requires supreme self-control to ignore the 
glorious possibilities for a summer bouquet, especially when 
the florist wants six bucks a stem for Lilies that have been on 
the road for several days. At 80 cents a bulb, you can easily 
afford a season of fabulous flowers for the house and, if the 
bulbs fail to recover, you're still ahead of the game." We're 
right with you, Amos. We believe that the smallest luxuries 
make the biggest difference, and encour- 
age everyone to plant and snip. And with 
an eye to how little time so many of us 
have to tend our own gardens, we're 
introducing a new monthly column, “The 
20-Minute Gardener," by plantsman Tom 
Christopher and the senior vice president 
and editor-in-chief of Vintage Books. 
Marty Asher. High yield for little digging. 
And hats off to Governor Weld o! 
Massachusetts for creative monikers. Не 
was given a hedgehog for Christmas, anc 
promptly named him Privet. Perfect. 


Dominique Browning, EDITOR 
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linens and textiles 


RETAIL STORE: 466 NORTH ROBERTSON Віур, Los ANGELES, СА 90048 . TEL 310.657.4292 
ALSO AT ABC CARPET & HOME, NEW YORK (800.888.7847) - ARRELLE FINE LINENS, CHICAGO (800.288.3696) - SUE FISHER KING CO., SAN FRANCISCO (800.4SFKING) 
TRADE INQUIRIES: 800.553.5309 
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MANUEL CANOVAS 


D & D BUILDING : 979 THIRD AVENUE, NEW YORK, N.Y. 10022. TEL: (212) 752 95 88 
P.D.C. 8687 MELROSE AVENUE, WEST HOLLYWOOD, CA. 90069. TEL: (310) 657 05 87 


TO THE TRADE ONLY 


SMALLBONE 


HAND MADE ENGLISH KITCHENS 
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he vivid cobalt and cream of Monet’s kitchen in Giverny, inspired this hand painted pilaster kitchen. Smallbone 
offer a full design and installation service throughout the USA. 


For your full colour catalog blease contact: 


Handmade English Cabinetry, A & D Building 150 East 58th Street 9th floor New York NY10155 Telephone 212 838 4884 Fax 212 838 4936 
or De Giulio Kitchen Design showrooms, 674 North Wells Chicago Illinois 60610 Telephone 312 337 2700 Fax 312 337 6196 
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121 Central Avenue Wilmette Illinois 60091 Te ephone 847 256 8833 Fax 847 256 8842 HG/04/97 
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TO FIND THE 

PERFECT 

ANTIQUE. 


IT CAN 
TAKE 
ONLY | 
MINUTES. В 


It all ; 
depends on | 
where | 
you shop. 


A constantly 
changing 
inventory of 
fine antiques 
from 18th and 
19th century 
Europe. 

An infinite 
choice of 


custom- 


Reproductions. 
Four 
generations 


of experience. 


Available 
through your 
interior 


designer. 


Aged Reproductions also available 
exclusively at 
Baker Knapp & Tubbs Showrooms. 


ADAC 
35] Peachtree Hills Ave., NE 
Atlanta, Georgia 30305 


404 - 233 - 2091 
800-4- HOLLAND 
Fax 404 - 266 - 9757 
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Karahana prints and Colour Library weaves 


DESIGNERS GUILD 


distributed by 


Fine fabrics and wallpapers - through Architects and Interior Designers 
SHOWROOM: Suite 520, 979 Third Avenue, New York 10022 Tel (212) 751 3333 OFFICE: 90 Commerce Road. Stamford, Connecticut 06902 Tel (203) 359 1500 
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Visit us @ http://www.h2oworks.com/ 


Bath Fixtures 
Tile + Stone 


For a Color 
Catalogue of our 
Bath Fixtures 
please call 
800.899.6757 


Showrooms: 
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469 Broome St. 
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503 N. Wells St. 
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DED Building, 979 [hiya Ave, Neto York; NY 10022 (212) 752 9000; To the frad only. CARPET: Leopar Rose; 
TABRICS>Sully Май го Couch; Pelages-Danthere-on-Chairs; DRAPERY: Salisbury-RóssolVerde; PILEOWS: Voltaire Grenat; 
ge Leopard Velvet GotdlBrogwn. Room design by Kenneth Alpert, Associates. 
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DO YOU FEEL A | | 
LITTLE GREEN V 
WHEN IT COMES ТО CHOOSING 


COLORS? 


Its only natural. After all, choosing the 
wrong colors for your home can turn 
you pink with embarrassment. So, how 
do you pick? An interior designer can 
help. And so can a Design Center. A 
Design Center is your primary resource 
for the finest in furnishings, fabrics, 
floor coverings, lighting and acces- 
sories, in exquisite colors and finishes. 
cw Looking for the widest selection 
of custamized, high-quality furnishings 
for your home or office? Contact the 
esign Center nearest you. Call our 


800 number for more information. 


DT S IN 
CENTERS 


INTERNATIONAL 


of the finest 


Atlanta Decorative Arts Center, Atlanta, GA * Boston Design Center, Boston, MA * Decorative Center of Houston, Houston, TX * Michigan Design 


enter, Troy, MI * Design Center of the Americas, Dania, FL * New York Design Center, New York, NY * Pacific Design Center, Los Angeles, CA * 


Dallas Design District, Dallas, TX * Laguna Design Center, Laguna Niguel, CA * Marketplace Design Center, Philadelphia, PA * Denver Design Center, 


Denver, CO * International Market Square, Minneapolis, MN * San Francisco Design Center, San Francisco, CA * Seattle Design Center, Seattle, WA 


HOW 
GLENNA GOODACRE 
LOOKS AT THE 
WORLD. 


Glenna Goodacre 15 one of Ibis 
country 5 most renowned sculp- 
lors. In 1991, she was chosen lo 
create Ihe Vielnam Women’s 
Memorial in Washington, 7. С. 
And when Й was completed, she 
began work on another master- 
prece: the new home she was 
building in Santa Fe. Glenna 
Goodacre could have had any 
brand of windows she wanted. 
She chose Marvin. To learn 
more about the windows that 
satisfied the erttical eye of an 
artist, call 1-800-346-5128 
(1-600-263-6161 т. 
in Canada) or mail AXE 
Ihe coupon for a free Wr 
brochure. & 


( Jomplete and тай fo. 
Marvin Windows € Doors 
Warroad, MX 56763. 


Name 


Address 


City Slate 


Na 


WINDOWS & DOORS 


Made to order. Made ‚for you. 
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А single glance tells why Thermador's 
ranges, cooktops and ventilation systems 
have adorned the kitchens of some of the 
world's finest home chefs. 

They're beautiful. And the beauty begins 
well below the surface, with innovative 
design and elegant yet practical features. 
Ultra-precise heat settings — from a blazing 


15,000 BTU/HR to the delicate simmer 
of ExtraLow. Nearly effortless cleaning, 


Thermador’ 


— When cooking is its own reward" 


thanks to a sealed burner 


system and a dual-fuel 


range with electric, self- 
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cleaning convected oven. |279 9 6 Û 


The Thermador 
Professional” Series. 


Designed for superior 


: ss AV Û Ú Ú Ú ç 
performance, fine dining, San 


The unique on/o cycling 
and sleek good looks that | 27 offa Ë 
XLO” burner achieves even 


are timeless. heat distribution. 


For more x cue please call : 
1-800-656-9226. 
ext 42 == == 


INQUIRIES CALL 800 


810 0708 


Some things YOU CAN COUNT ON. THE COMING OF SPRING. 
THE CLASSIC LOVE STORY. THE PERFECT WHITE COTTON SHEET. 
WHO SAID YOU CAN’T ALWAYS GET EVERYTHING YOU NEED? 


STICK TO THE ESSENTIALS AND THE WORLD FALLS INTO PLACE. 


THE BASICS. 


FINE LINENS for BED AND BATH 


SINGE 1973 


PEACOCK ALLEY . DALLAS DOMAIN XCIV . FT WORTH 


GRACIOUS HOME 
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FRENCH QUARTER 
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CHRISTIANS 


LONDON - EDINBURGH · NEW YORK 


USA HEAD OFFICE 
NEW YORK: Christians Tel: 212 304 3554 


> 
USA FLAGSHIP SHOWROOM 


NEW YORK 


Christians of New York 
Architects & Designers Building 
Suite 904 
150 East 58th Street 
New York, NY 10155 


Telephone: 212 308 3554 
Facsimile: 212 308 7316 


USA RECOMMENDED RETAILERS 


CHICAGO 


Christians of Chicago 
200 World Trade Center 
Suite 1305 
Chicago 
Illinois 60654 


Telephone: 312 755 9023 
Facsimile: 312 755 1170 


NAPLES 


Christians Studio 
Poggenpohl US Inc. 
365 Fifth Avenue South 
Suite 101 
Naples 
FL 33940 


Telephone: 941 263 4699 
Facsimile: 941 262 7313 


PHILADELPHIA 


Christians Studio 
Poggenpohl US Inc. 
2400 Market Street 

Suite 320 
Philadelphia 
PA 19103 


Telephone: 215 557 8550 
Facsimile: 215 557 8580 
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INTERNATIONAL OFFICES 


U.K. Christians Head Office Tel: 0161 928 9996 
E.EC. Christians of Brussels Tel: 00 32 2 567 1447 


TAGHeuer 
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| ў Water-resistant to 


The South's Leading Jeweler Since 1922. 200 meters. 
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shower Power 


Like so many once simple rituals, showering has become a phantasmagoria of 


possibilities. Keeping America clean and upright, in the showering sense, has 
become a national obsession. Just choosing a showerhead can be daunting — but 
we have some suggestions. In addition, this month, we examine the reinvention of 
Ethan Allen —and we reconsider Louis Vuitton. And we introduce “The 20- 
Minute Gardener,” a monthly column for all of us who are short on digging time. 
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SHOWER POWER 


Roy Jacuzzi, the California 
businessman who redefined our 
concept of the bathtub, is set 
on transforming the shower, 
too. "We're primarily a nation 
of shower-takers," says Jacuzzi, 
who started selling his trade- 
mark whirlpool tubs in 1968 
and “standup whirlpools" 
twenty-two years later. "There's 
really a larger market for show- 
ers than tubs." His company's 
latest unit, the J-Dream II, 
which sells for about $10,000, 
is the epitome of the modern 
American shower: Designed 
for side-by-side showering, it 
has two seats, two sets of six- 
teen hydrotherapy jets, a con- 
cealed closet with built-in 


THE WAY WE WASH 


Percent of new or 
renovated bathrooms 
with showers 
that are separate 
from tubs: so 


Percent of new 
or renovated bathrooms that 
have separate showers with 
more than one nozzle: 33 


Percent of new bathrooms 
with stereos or TVs: 10 


Percent of women 
who use a washcloth 
when bathing: тт 


Percent of men who use a 
washcloth when bathing: 65 


Percent of women who 
take only baths: 12 


Percent of women who 
take only showers: 61 


Time when American 
women shower or bathe: 
47 PERCENT 
IN THE MORNING; 
38 PERCENT IN 
THE EVENING; 

15 PERCENT MIDDAY 


SOURCES: 
US. Census Bureau; 
National Kitchen & Bath Association; 
Colgate-Palmolive 


shelves, a steam bath, 
handheld showers, and a 
built-in stereo with a CD 
player and four speakers. “We 
call it the J-Dream because 

this is the shower of my 
dreams,” says Jacuzzi. 

The fantasy shower is 
becoming a reality for more 
and more Americans. Larger 
showers —with benches, sky- 
lights, both handheld and over- 
head nozzles, niches for storing 
shampoos and lotions—are the 
norm now. “The bathroom is 
to the '9os what kitchens were 
to the '8os," says Chris Casson 
Madden, author of Bathrooms, 
which is filled with pictures of 
over-the-top showers. “The spa 
experience we've all had has 
had an impact on the shower," 
she says. *We all travel and 
stay in these great places, and 
then decide we should live 
like that at home." 

Los Angeles designer 
Matthew White steers his 
clients away from building 
overblown, spa-style showers: 
"They're great when you're in 
a hotel and have time to luxu- 
riate in the bathroom," says 
White. “But who has time 
for that in their daily life? 
For everyday use, you want 
to get in and out of the 
shower quickly." 

The craving for up-to- 
the-minute showers, how- 
ever, is often matched by a 
yen for a nostalgic look. “A lot 
of people don't want a shower 
that looks like a car wash," says 
Peter Sallick, the president of 
Waterworks, a Connecticut- 
based manufacturer and retailer 
of old-fashioned-looking 
plumbing. "They want an archi- 
tectural statement," he says. 
But at the end of the day (and 
certainly at the beginning), it's 
a shower's performance that 
counts most. As Kramer 
said on a memorable 
episode of Seinfeld: “If T 
dont have a good shower, # 
I am not myself.” 


For product information, see Sources, back of book 


ROSE The perforated 
nozzle that delivers 

water in fine jets Í 
(a.k.a. rainwater head) 


shower not 10 
look too trendy. 
І like to do 
an ultra-fancy 
1920s hotel look” 


MATTHEW WHITE 
DECORATOR 


Los ANGELES 


2 
RISER The exposed ` 
pipework that connects 
the faucet to the rose 


HEAD OF THE CLASS 
Exposed shower systems, like 
Waterworks's Norfolk model here, in 
brass, are hot. “The shower has become 
the focal point of the bathroom,” says 
Waterworks President Peter Sallick. 


DIVERTER Usually 
fixed to a riser on a 

faucet, allowing the user ` 
to switch between an 
overhead shower and 

a handheld shower 


MIXER The faucets ` 
that control the mixture 
of hot and cold water 


Тре а 
possibilities 
are endless ` 
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THE STATUS MERCHANT 


For prestige showerheads and fittings, 
Americans inevitably turn to the land of Range 
Rovers and Rolls-Royces. At the Czech & 
Speake shop on London's Jermyn Street, 
Edwardian-style shower risers and mixers 


that have the rakish charm 
of vintage sports cars are 
sold to an international 
clientele, including Bill 
Gates, John Kluge, and 
Calvin Klein. For those 
who equate luxury with 
venerable London hotels 
like The Savoy and 
Claridge's, Czech & 
Speake is terribly chic. 
“Forty percent of what 
we make ends up in the 
United States," says Frank 
Sawkins, a former interior 
designer who founded the 
company in 1979, after 
having trouble finding 
suitably elegant plumbing 
for his projects. "At that 


time, if you wanted luxury plumbing, there 
was only Sherle Wagner," he says, referring to 
the New York company that is known for 
gold-plated, rococo fixtures. Sawkins came up 


ў 


KOHLER’S 


MASTERSHOWER (-. 


3-WAY HEAD 
delivers a choice 
of pulsating, 
full-flow, or soft- 
aerated sprays 


"Ec E Я 
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“A shower is fundamentally sexy stuff,” 
says Czech 8 Speake's Frank Sawkins. 


GROHE'S RELEXA 
PLUS SPEEDCLEAN 


scale buildup that can 
disrupt water flow 


HANSA'S 
HANSATRIJET'S pulsat- 
ing spray promises to 
“stimulate the circulation” 


SYSTEM prevents lime- 


with a less flashy alternative based on an 
Edwardian theme and reintroduced the con- 
cept of exposed plumbing as a decorative state- 
ment. In fact, Czech  Speake's fixtures are so 
handsome, they’ve helped make exposed bath- 


room pipes de rigueur— 
especially for traditional- 
ists who abhor even a sug- 
gestion of high tech. 

But Czech & Speake's 
products are more than 
good-looking: the 
Thermostatic Shower 
Mixer, for instance, pre- 
vents accidental scalding, 
since the hot water flow is 
shut off automatically if 
the cold water stops. 

Like many luxury goods, 
Czech & Speake shower 
systems (which can easily 
cost more than $1,000) 
are a good investment— 
if properly maintained. 

“W hen you buy a car, you 


get it serviced on a regular basis, so we're 
starting a campaign to encourage people to 
service our fittings,” says Sawkins. “Even a 
Rolex watch needs to be cleaned occasionally.” 


Good-bye 
to Bad 
Hair 
Days 
Capitalizing 
on our 
increasing 
reluctance to 
drink tap water, 
water-filter manufac- 
turers are now trying to 
persuade us not to bathe in 

it either. The culprit is chlo- 
rine, which allegedly can 
produce carcinogenic traces 
when combined with some 
elements in tap water. Of 
more immediate concern to 
many people is chlorine's 
culpability for bad-hair days. 
Chlorine “makes hair brittle 
and unmanageable,” warns 
the package for Sterling 
Spring's Shower Filter. “It 
bonds chemically with pro- 
tein in hair and skin-disrupt- 
ing the effect of shampoos." 
At $59.95, the filter is certain- 
ly less extravagant than 
washing your hair in Evian. 


INTERBATH/ONDINE ` 
describes Clio's aerated 
spray as “bubbly and = 
champagne like" 


BEST-SELLERS 
The rage for Edwardian fittings hasn't (yet) swept the 
country. Most Americans still seem to want shower- 


heads with three "speeds" and contemporary styling. 


“I have had a good many more uplifting thoughts, creative and 
expansive—while soaking in comfortable baths or drying myself after 
bracing showers ... than I have ever had in any cathedral 


EDMUND WILSON 
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PAPER PLATES 


John Derian, right, is so 
sweetly unaffected that he 

is not even sure of one ofthe 
names for the art he so mas- 
terfully practices. “One day, 

a woman walked in and told 
me what it was called,” he says, 
searching his Rolodex for the 
card on which he wrote down 
the word. “Here it is. 
‘Potichomania.’” While the 
dictionary defines “poticho- 
mania” as the art of imitating 
painted porcelain ware, Derian 
has a simpler way to describe 
how he makes plates, bowls, 
and umbrella stands: "It's col- 
lage under glass." 

An insatiable collector of old 
paper— faded ledgers, receipts, 
and letters, as well as colorful 
prints and illustrations — Derian 
has found an elegant way of 
preserving and disseminating 
his treasure trove. He makes 
copies of antique documents, 
combining faded words and 
numbers with vibrant pictures 
of flowers, fruits, and animals 
to create decorative accessories 
(about $45 for a paperweight, 
$78 and up for a small plate, 
and as much as $585 for a 
lamp). Since he and his staff 
of seven basically paste the 
papers under glass and back 
them with felt, most of his 
pieces cannot be submerged in 
water. ^A few things are lightly 
functional," he says, “but noth- 
ing is dishwasher-safe.” 
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THE WRITER 
IN THE GARDEN 


< 


Derian's wares are now sold 
at about four hundred stores 
around the world, but only his 
recently opened studio and 
shop in New York's East Village 
has his entire oeuvre —as well 
as a handpicked assortment of 
antique and vintage furniture. 
Though he got into retailing 
accidentally — because the 
space he rented happened to be 
on street level — Derian enjoys 
moonlighting: "Being a shop- 
keeper brings me great joy.” 


The Muses Are Heard 


E 
КЕ 
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= What to listen to while driving to the nursery for peat moss and pansies? The Writer 
in the Garden fits the bill. The two audiocassettes ($16.95/pair; to order, call 
800-755-8532) feature thoughts on gardening from forty-four authors, 
including Colette, Emily Dickinson, Gertrude Jekyll, Russell Paige, Vita 
Sackville-West, and Е. В. White. Culled from essays, novels, poems, 
diaries, and letters, the readings by five actors are so engrossing and inspir- 


ing that youll want to listen to them on your Walkman while weeding, too. 
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Baccarat Inc 


BECAUSE THE RIGHT WINE DESERVES THE RIGHT GLASS, BACCARAT HAS CREATED THE OENOLOGY COLLECTION. 
ГТО RIGHT: RED BORDEAUX, RED BURGUNDY, GREAT WHITES, CHAMPAGNE, RHONE, LOIRE, COGNAC. WINE GLASSES $100. COGNAC $80. 
АТ BACCARAT, 625 MADISON AVENUE АТ 59TH STREET, NYC. 800-777:0100. NEIMAN MARCUS, GUMP'S, BLOOMINGDALE’S. 
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REGARDING 


HENRY 


“Henry Dreyfuss: Directing Design,” 
which runs from March 18 through 
August 17 at the Cooper-Hewitt 
National Design Museum in New York 
City, makes clear why so many Dreyfuss 
designs— Honeywell's Round Thermo- 
stat, AT&T's Trimline telephone, Deere 
& Co. tractors— have become classics. 
Dreyfuss (1904-1972) pioneered the 
consideration of “human factors"— 
reach, grasp, and many other physical 
and mental aspects of using an object— 
in industrial design, which has made 
life easier for all of us. 


Henry Dreyfuss's blueprint for industrial 
design required that everything, from clocks 
to tractors, respond to human needs. 


The China Syndrome 


not supposed to be perfect,” he 
says. "For them it is very wrong. 
Two months were spent on the 


"| needed plates and cups for 
my garden," jokes Christian 
Tortu, the fashionable French 


florist who has a shop in Paris 
and a boutique at Takashimaya 
in New York. Tortu has designed 
a line of china called Verdures 
(for A. Raynaud & Co., the vener- 
able French firm), which was 
inspired by plants that grow in his 
own backyard. He has decorated 
the plates with the obvious—ivy, 
olive branches, ferns—and the 
ambiguous. “І think it's important 
that there are some things that 
you can't identify," he says. 

While Tortu can pull together 
a magnificent centerpiece in 
minutes, developing the china 
pattern required a year. "It took 
a month just to explain to the 
painters that the gold rim was 


Saucers, whose recesses are 
surrounded by a pale-blue wasl 
which suggests (depending on 
your point of view) a spill or a 
pond. "You can't have a garden 
without water," Tortu says. 

The mix-and-match collectio 
is sold by the piece, not by the 
place setting, and includes 
Japanese-style teacups and 
bowls. "It's eclectic," he says, 
"which reflects how we eat now 


Rabbit Redux 


Swid Powell, which is known for producing tableware designed by architects and 


artists such as Robert Venturi and Michael Graves, is now minting limited-edition Bugs 


Bunny-inspired merchandise. Whats up? А curvy, carrotlike, silver-plated ice bucket, 
right, with whimsical rabbit-ear bandles ($350); silver-plated, paw-shaped ice tongs ($85); 
a silver-plated pitcher with a Bugs-silhouette handle ($350); and a handblown, carrot- 

orange glass salad bowl with rabbit-foot-shaped servers ($225). — Leslie Brenner 
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THE LOTUS LANDS 
COLLECTION 


Mulberry 


LeeJofa 


Available through interior designers 


and architects. 


FEL. (516) 752-7600 


When Lightning Strikes 


Last spring, over a relaxed dinner at Mecca, a hip San Francisco 
supper club, Pottery Barn president Gary Friedman challenged his 
top lieutenants to devise the companys next best-seller. He led the 
discussion, suggesting they develop a good-looking clamp lamp— an 
item that nobody can find and that almost everybody needs at some 
point. Many of his staff laughed at the notion. After all, a clamp 
lamp is a staple of dormitory decor, and Pottery Barn now prides 
itself on being a source for a more grown-up style of decorating. 


But Friedman persisted. "If I talk about something long enough, 


Ready for tbe 
Luxe Laundry 
Room? 


The laundry room may 
never be the same. Amana, 
the lowa-based appliance 
manufacturer, introduced 

a professional-style, stainless- 
steel washer and dryer for 
residential use at the 
National Association of 
Home Builders Convention 
in Houston in January. Taller 
and bolder than standard 
models, these muscular 
machines should appeal 

to the same people who 
put restaurant-quality 
stainless-steel ranges 

and refrigerators in their 
kitchens. Can extra-virgin 
bleach and herbal fabric 
softeners be far behind? 
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usually someone will do something about it,” be says. 

That dinner led to the creation of a sopbisticated clip-on 

lamp with a flexible stem and polished-nickel shade ($49). 
Hes so enamored of the concept that be plans to introduce 
clamp lamps in other styles. “It could be a huge category for 

us,” says Friedman, who sees the lights attached to desks, side 
tables, and headboards. “Clamp lamps are usually crappy lights 
you buy when you cant afford or find anything else. Were 


taking a useful item and trying to make it more attractive.” 


DIALECTICAL MATERIALISM 


wHAT The vintage Louis 
Vuitton trunk used as a 
coffee table. 


sought-after pieces are not 
immediately identifiable as 
Vuitton except to aficionados, says Helen Lee Schifter, 
who recognize the old striped explaining how she got the 
мну Now Even as Louis or checked canvases. That even idea to use trunks as a TV 
Vuitton (following the his oldest designs can be used аѕ stand and a table in 
precedent set by Chanel and tables is due to Vuitton’s intro- her Park 

Gucci) becomes fashionable duction of flat-topped trunks Avenue apartment. 

again, there's nothing quite (to replace round-topped ones) 
so chic as really old Louis that could be stacked 

Vuitton, which connotes the on trains and ocean liners. 
glory days of transatlantic 
cruises and Pullman cars. 
Adapted as tables, the 
trunks suggest that one's 
good taste, like one's 
money, is inherited. In 
some zip codes, they're as 
common as Coromandel 
screens. 


= 
= 
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everybody uses their = 
trunks as coffee tables,” = 
E 
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COMME IL FAUT “I love using 
them as tables, but they have 


to be old,” says Italian deco- 
SENTIMENTAL EDUCATION “АС 


rator Milly de Cabrol. 
boarding school and college, "They have to ss 


look like they 
have lived.” 


INITIAL IMPRESSIONS 
Though the founder 
opened his first epony- 
mous shop in Paris in 
1854, the famous LV 
monogrammed can- 
vas was not devel- 
oped until 1896, as 
his heirs fought to 
differentiate their 
trunks from imita- 
tions. Thus, many 
of the most 


Difficult to define. Impossible to resist. 
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IRRESISTIBLE: ТАМО BODY COLLECTION 
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* 
AN AMERICAN 
REVOLUTION 


Ethan Allen President Farooq Kathwari, below, has given the chain 
a radical makeover. The company's new sensibility is evident in its 
eclectic accessories, such as the Studio Pottery Lamp, candle wall 


sconce, Murano glass vase, nature collage, and wood trays, above. 


Touse & Garden . 
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It's not your grandparents’ 
Ethan Allen. 

The sixty-five-year-old manu- 
facturer and retailer whose 
name is synonymous with 
genteel Yankee furniture has 
undergone a metamorphosis. 
Beginning in 199r, the company 
discontinued its Colonial line 
and redesigned 85 percent of 
its merchandise. This spring, 
Ethan Allen is embarking on 
another ambitious expansion, 
by introducing hundreds of 
new accessories. They will be 
showcased in their own store- 
within-a-store at the new 
Ethan Allen in Stamford, 
Connecticut, which, at 30,000 
square feet, will be the compa- 
ny's largest. Unlike furniture 
and upholstery that have to be 
ordered, many accessories will 
be sold on a cash-and-carry 
basis. "One of our objectives is 
getting consumers to come 
into our stores not only for 
major purchases," says President 
Farooq Kathwari. 

Now there's something for 
everyone— from weathered- 
stone cachepots to gold-leafed 
lamps with leopard-print 
shades. *You would never have 
seen a lamp like zhat here a 
few years ago," says Craig 
Stout, vice president of 
merchandising. 

Though the accessories are 
divided into seven categories — 
including EuroGarden, 
American Crafts, and 
Neoclassics — Kathwari says 
the modern way to decorate 
transcends categories. “The 
changes in how people furnish 
their homes have accelerated 
in the past seven or eight 
years," he observes, which 
is why Ethan Allen had to 
change, too. “This approach 
is radically different from how 
people decorated thirty years 
ago, which was based on the 


design of their houses. A 
Colonial house had Colonial 
furniture and a contemporary 
house had contemporary 
furniture." 

But convincing consumers 
that Ethan Allen understands 
eclecticism has been a hard 
sell— even though sales have 
increased by 55 percent in the 
past five years. The company 
will spend $24 million on TV 
ads this year to get its new 
message across to those who 
still think Ethan Allen embod- 
ies eighteenth-century aes- 
thetics. "It's hard to change a 
well-established image," 
Kathwari acknowledges. 


ETHAN ALLEN 101 


FOUNDED: 1932 


NAMED AFTER: 
American Revolutionary 
soldier who advocated 
independence for Vermont 


NUMBER OF FACTORIES IN 
THE U.S.: 20 


NUMBER OF SAWMILLS IN 
THE U.S.: 3 


NUMBER OF STORES 
IN U.S.: 272 


OVERSEAS STORES: 
18 locations, including Sao 
Paulo, Brazil; Jidda, 
Saudi Arabia; Tokyo 


MERCHANDISE MIX: 
20 percent classic elegance; 
24 percent American country; 
27 percent formal; 29 percent 
casual contemporary 


NEW YORK STOCK 
EXCHANGE TRADING 
SYMBOL: ETH 


WEB SITE: 
www.ethanallen.com 


1996 SALES: 
$509.8 million 


i 
> 


Domestic Bliss” 


The 20- Minute Gardener 


* 


A POSTMODERN NOCTURNE 
By Тот Christopher and Marty Asber 


According to Marty, 20-minute 
gardening is the art ofthe 
possible—though how would 
he know? A suburbanite now, 
he was city born and bred, 
and remains a horticultural 
tabula rasa. But Marty’s 
friend Tom is a professional 
horticulturist, and even he 
admits that traditional gardens 
fly in the face of the harried 
postmodern lifestyle. 
Conventional gardens are 
designed to be enjoyed during 
the daylight hours, yet every- 
one we know (do we move in 
the wrong circles?) spends all 
day at work. Afterward, there 
is a commute, children 
(maybe), Lean Cuisine, and 
another episode of Seinfeld. 
So if we ever do slip out for a 
breath of air, the garden, such 
as it is, has gone to sleep. The 
roses and daylily blossoms that 
opened that morning are 
spent, and the birds and but- 
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terflies have gone to roost. 
While surveying this under- 
achieving scene one evening, 
Тот and Marty decided to 
design a truly contemporary 
garden, one that would keep 
the same caffeine-driven hours 
they do. A garden that would 
reach the peak of bloom and 
fragrance during that brief 
interval of leisure that comes 
right before slumber. One that 
would require no more than 
twenty minutes of work a day. 
After all, Marty reasoned, 
if Seinfeld can fit a whole 
episode (excluding the 
commercials) into twenty-two 
minutes, then that ought to be 
enough time to do a garden. 
The secret, they soon real- 
ized, is to forget the birds and 
the bees. Instead, think moths. 
The flowers that moths polli- 
nate typically open at sunset. 
True, these blossoms are pallid, 
because white is the color that 


shows up best by moonlight. 
But as a group, they are excep- 
tionally sweet-smelling— 
for on moonless nights, 
moths must follow 
their noses. Just 
one of these night- 
bloomers can 
perfume a whole 
garden, doing the 
same duty that 
would require 
squadrons of 
day-bloomers. 
We recom- 
mend three 
plants in par- 
ticular (Tom 
finds the names 
romantic): 
flowering tobacco, 

“Only the Lonely’ 

(Nicotiana alata); 
moonflower (Ipomoea 
alba); and birdhouse 

gourd (Lagenaria siceraria). 
Arrange the plants around a 
bench or garden seat— you'll 
break your neck strolling 
around in the dark. And be real- 
istic: a cluster of tobacco along- 
side the back door, a single 
gourd vine climbing the arbor, 
and a pot of moonflowers will 
absorb the entire twenty min- 
utes of daily gardening. 

"These are satisfying plants. 
The gourd grows like kudzu, 
draping trellis, trees, and shrubs 
with ghostly crépe blossoms, 
and later, huge, bulbous fruits 
that the aesthetically challenged 
can turn into bottles, musical 
instruments, or birdhouses. 
Most bugs apparently have 
more sense than people, for 
common varieties will not chew 
the tobacco, which bears three- 
foot-tall spikes of white flowers. 
The moonflower vine's spiraling 
buds open to huge ivory bowls 
that are sure to be the garden's 
most exotic ornament. 

АП these beauties will be 
waiting for you when you get 
home. Whatever time that is. 


The 20-Minute Gardener is an origi- 
nal column by Tom Christopher and 
Marty Asher, whose recent book is The 
20-Minute Gardener (Random House). 


THE GAME PLAN 


EARLY APRIL: 
* Order seeds of nigbt- 
blooming plants. 


SOURCES: 
PINETREE GARDEN SEEDS 
Box 300, New Gloucester, 
ME 04260 207-926-3400 


THOMPSON & MORGAN INC. 
P.O. Box 1308, Jackson, NJ 
08527 800-274-7333 


* Sow seeds in peat pots 
filled with commercial seed- 
starting mix. Combine 
nicotiana seeds with a 
handful of clean sand to 
make sowing easter; rub 
moonflower seeds across 
medium sandpaper to weaken 
hard seed coat. Water and set 
on a sunny windowsill. 


LATE MAY 


ж Two weeks after the 
last spring frost (ask your 
local nursery for date), 
transplant seedlings 
into tbe garden. 


* Chill bottle of good 
Chardonnay. < 
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A MASTERS TOUCH 


is revealed in the details. 


A little bit elegant, а lot casual, Alexander julian 
brings his award winning style to furniture. Here you'll 
find pieces with personality, an easy elegance with a 
nod to the past and a designers attention to detail. 
Details abound — tortoise shell and woven leather 
buttons become drawer pulls. Argyle and wing tip shoe 
patterns are transformed into wicker, wood, and iron. 
Like a well planned wardrobe, this collection is made 
for mixing and matching. A vintage look with a new 
twist — with utmost attention eiven to texture, color, 


shape, pattern — and comfort. Relax in style with 


Alexander julian Home Colours by Universal Furniture. 


SE "Furniture should 
E Р 


IS have an easy 


elegance that 


fits today 


and tomorrow. 


— ALEXANDER 


„UNIVERSAL 


FURNITURE 


97 UNIVERSAL FURNITURE INDUSTRIES, INC FOR THE HOME COLOURS RETAILER NEAREST YOU OR TO PURCHASE A CATALOGUE, CALL 1-800-776-7986. 
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EMANUEL 


EMANUEL UNGARO 


LIBERTE 
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КОММА 


from “the Poliform dictionary of home design” 


MT В 
ll | 


| 
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Poliform catalogs illustrate precious interior 


design solutions for every room in the house. 
Beds, wall units, dining room furniture, closet 


systems and much more. For your copy call: 


(912) 421-1220 


WA LL TO WALI Г Poliform's “Daytime Environment” offers a universe Poliform USA Showroom & Offices 


X PC "n ami AE : 20 East 58th Street New York. NY 10155 
of furniture, a wide variety of functions and 15 a й 
Я Phone (212) 421-1220 Fax (212) 421-1290 


aesthetics: tables. chairs. dressers. cabinets. desks 
and bookshelves. For instance. endless solutions can 
be found within the Wall-to-Wall system. 
incorporating the warmth of wood or 24 lacquer 
colors. Different heights and depths. doors. drawers. 


display cases. ladders and built-in design can satisfy 


and personalize any interior. 


ailable at: 


OTTSDALE, AZ “= 
vid E. Adler Antiques 
d Oriental Rugs 


JOLLA, CA (San Diego area) 
bspect Rug Gallery 


NLO PARK, CA (S. E area) 
phen Miller Gallery ^. 


ASTONBURY, CT. 


NNETKA, IL 
lage Carpets 


DRRISTOWN, NJ 
ORT HiLLs, NJ | Jg 
З Kilim Carpet 1: NES. 


ILADELPHIA, PA 
c Phillips Гесогайчаа 5 


ARLESTON, 5С 
Кир Gallery 


TIN, TX 
USTON, TX 
ative Flooring Resources 


TTLE, WA 


Rug Source 


=D Street Во MA 02210" 5008 


PISTILS 
Robert Mapplethorpe 


THE FLOWER PHOTOGRAPHS 


А. GIFT TO CULTIVATE THE SOUL 


Oken provocative, always brilliant, here are Mapplethorpe’ s most 
| popular photographs of flowers, all of which capture the exquisite 
_ beauty and subtle suggestiveness of nature's art. 


` RANDOM А HOUSE 
hetp://www.randomhouse.com/ 


Manufacturers of Fine Funiture 


General Office < Factory- 


1110 Arroyo Avenue, San Fernando, CA 91340 
818-365-6811 - 1-800-624-6792 - To the trade 


At last, a moisturizer that does it all 


Introducing 


Modern SkinCare 
Daily Moisture SPF 15 


A totally modern moisturizer that 
anticipates skin's every need. 


Moisture. An advanced system 
helps keep skin soft, smooth and 
healthy looking. 


Protection. Full spectrum sun 
protection with SPF 15 UVA/UVB 
sunscreens. 


Olarity. Alpha and beta hydroxy 
compounds refine and retexturize. 


Calm. Our patent pending botan- 
ical extract soothes sensitive skin. 


J.B. White 
McAlpin's 


1997 Elizabeth Arden Co. 
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Huntin 


Tropical in origin, water 
hyacinth and sea grass fur- 
niture will travel well to 
cooler climes if you pro- 
vide it with the proper 
changes of clothes. Paul 
Fortune, a Los Angeles- 
based interior designer, 
suggests trying one or 
more of the following 
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sathering 
! с 


seasonal improvisations: 

1 Throw a tartan blanket 
over the back of a chair or 
sofa for fall. 

2 For winter, have the 
cushions upholstered in a 
good leather. 

3 Dress the upholstery in a 
beautiful crewel to give the 
pieces a springlike feeling. 


4 In summer, bring the 
outdoor feeling of the fur- 
niture indoors with slip- 
covers in a striped fabric. 
5 Whatever the season, 
maintain the natural color 
and texture of the material 
by keeping the furniture 
out of direct sunlight and 
away from direct heating. 


| 
! 
4 


fes 


VERSATILITY Previous page: Chairs, 
$800/each, Walters Wicker. Ottoman, 
$3,450, Ralph Lauren Home. Abaca rug, 
Waldo's Designs. This page, clockwise 

from top left: Empire sofa, $1,895, and coffee 
table, $695, ABC Carpet & Home. Lounge, 
$620, Munder-Skiles. Club chair, $2,955, 
and table (shown here without base) $1,485, 
Ralph Lauren Home. Chaise, $4,122, 

and ottoman, $1,106, Century Furniture. 


Sources, see bac 
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COWTAN & TOUT 


COLEFAX AND FOWLER - JANE CHURCHILL 


THROUGH LEADING INTERIOR DESIGNERS AND ARCHITECTS 
Showroom: D&D BUILDING, 979 THIRD AVENUE, NEW YORK, NY 10022 (212) 753 4488 “ Office: 111 EIGHTH AVENUE, SUITE, 930 NEW YORK, NY 10011 (212) 647 6900 


ATLANTA Travis & Companya BOSTON Shecter-Martin e CHICAGO/CLEVELAND/MINNEAPOLIS/TROY Rozmallin, Inc “ DALLAS/HOUSTON John Edward Hughes 
DANIA Bill Nessen * DENVER/SALTLARE TREE & Dart * LOS ANGELES Oakmont * SAN FRANCISCO Kneedler-Fauchere * PHILADELPHIA Croce, Inc 
PORTLAND/SEATTLE Wayne Martin * SCOTTSDALE Dean-Warren « HONOLULU Fee-McClaran, Ltd « WASHINGTON, D.C. Hines & Co 


Hunting ins 
Spouting Snouts 


HEDGEHOG - 22 
Restoration 
Hardware 
713-850-8838 
$30 


TERRIER 
Marders 
516-537-5000 


SNAIL 
Adkins 
Architectural 
Antiques 
800-522-6547 
$38 


GARGOYLE 


Y 
a 
x 
NS Marders 
SN 516-537-5000 
$89 


FLYING 
SONGBIRD 


Hortus 
818-792-8255 
$40 


TOAD 
Marders 
516-537-5000 
$24.95 


wir 


Delicious to look at, delightful to hold, spigots and sprinklers in a variety of fanciful 
shapes remind us that yard chores should join the solid satisfaction of a task well done 
to the carefree childhood pleasure of being barefoot in the grass. —AMY CRAIN 
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It just doesn t get any better. 


sO 


Cellini: 


Ам EXCEPTIONAL LOOK THAT YOU WON’T FIND ANYWHERE ELSE! 
VISIT YOUR NEAREST САМАС SHOWROOM OR CALL 1 800 CANAC 40 


СЕШМІ е SIGNATURE е CANAC CABINETS 
А KOHLERCOMPANY 
TO ORDER A ‘KITCHEN PLANNER’, PLEASE SEND YOUR NAME AND ADDRESS WITH A $5 CHECK 
(PAYABLE TO CANAC KITCHENS) TO: KITCHEN PLANNER, 360 JOHN STREET, THORNHILL, ONTARIO CANADA L3T 3M9 


Huntin 


Egss-tasy! 


athering 


PODETTE 
SWIVEL CHAIR 


Frederic Williams 
212-686-6395 
$1,430 


WOOD SERVER TABLE 
Frederic Williams 
212-686-6395 
$372 


BRERA 
FLOOR LAMP 
Flos USA 
800-939-3567 
$420 


SMALL 
BRONZE EGG 
CANDLESTICK 
$700 


AMBER 
TABLE LAMP 


Bone Simple 
Design 
212-633-1987 
$200 


BRONZE EGG 
AND SPEAR 
CANDLESTICK 
$850 


EGG VASE 
WITH LID 
$550 


RESIN ALARM CLOCKS 
Artecnica 
818-716-9160 
Ted Muehling 
212-431-3825 


The source of endless metaphors (not to mention countless recipes), the egg has 
inspired designs as ornate as Fabergé', as classic as 18th-century egg-and-dart 
molding, as abstract as Arne Jacobsen's “Egg” chair. Here are some contemporary 
variants on the most primal, and intimate, of forms. — BROOKE STODDARD 


68 Sources, see back of book. 
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FURNITURE FABRICS, WALLPAPER 


NEW YORK SAN FRANCISCO LOS ANGELES SAN DIEGO BOSTON WASHINGTON DC ATLANTA DANIA 
DALLAS HOUSTON CHICAGO CLEVELAND TROY MINNEAPOLIS DENVER SCOTTSDALE SEATTLE 
PORTLAND PHILADELPHIA TOKYO 


415-363-2600 
ТО THE TRADE 


Huntin | 
athering 


Oval Offices 


N = 


An + Y 


. Intérieurs, $200 


Laure Japy, through 
Blachere Group, $30 
Intérieurs, $40 
Bernardaud New York, $35 
Hermes, $90 
Williams-Sonoma 
Egg Topper, $60 
Gien at Baccarat, $28 
Adrien Linford, $28 
Hermes, $75 
Christofle, $99 


. Christofle spoon, $75 


Haviland at Baccarat, $24 
Frank McIntosh Home 
at Henri Bendel, $35 


. Tiffany & Co., $15 _ 


The most elementary pleasures are likely to excite the greatest passions, as Jonathan 


Swift knew when he described the bloody war over the proper way to break an 


egg in Gullivers Travels. But whether you are a Big-Endian or prefer to start in at 


the other side of the egg, the proper cup helps civilize a favorite morning ritual. 
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Sources, see back of book. 
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MARK POLLACK 


sheer beauty 
of it all.” 


Ah, the 


ERSTE 


UN 
п 
< 
Ü) 
© 
UN 
Un 
«t 
сд 
м 
L.) 
< 
—]1 
= 
e 
O 


(3(^МСС EN CARPETS 


OF TIBET 


Gangchen — the only authentic handcrafted carpets made exclusively in Tibet. 
Each created with a legacy of tradition, and a sense of belonging in the most inspired interiors. 
Available at these fine stores and showrooms. 


CAROLINA CARPETS 
Williamsburg, VA 
757.565.3006 


FLOORDESIGNS ABC CARPET & HOME LANDRY & ARCARI ORIENTAL RUGS 
(to the trade only ) New York, NY Salem, MA 
San Francisco, CA 212.674.1144 800.649.5909 


415-626-1005 
DAVID ALAN RUGS AT WHIT HANKS KALAMIAN’S RUG SHOP 
New London, CT 


FAIN'S FINE CARPETS & RuGs 


FRENCH COUNTRY LIVING 
Great Falls, VA Providence, RI Austin, TX 
703.759.2245 401.331.5260 512.499.0456 860.442.0615 
Вос & Ким HEMPHILUS RUGS & CARPETS ELTE Carpets & HOME NW Russ 
Short Hills & Morristown, М] Costa Mesa, CA Toronto, Ontario, Canada Wilsonville, OR 
714.722.7224 416.785.4774 503.570.0830 


201.467.1820 


2 
<P 


INNERASIA TRADING COMPANY 
Gangchen Carpet Gallery * 236 Fifth Avenue, New York, МУ 10001 
Tel 212.532.2600 + Fax 212 532 5230 + http://www.ny.innerasia.com 
Gangchen Carpets is a registered trademark of InnerAsia Trading Company. Pronounced: Khan Chen 


New tiles in a vast array of textures, colors, and shapes can give а bathroom the 
look of a Turkish mosque, a Roman theater—or a sanctuary of your own design. 
Ceramic and glass borders, mosaic rugs and friezes, hand-painted flora and 
fauna join architectural history to natural history in this fine and private space. 


PRODUCED BY JUDYTH VAN AMRINGE WRITTEN BY LYGEIA GRACE 
PHOTOGRAPHED BY LISA CHARLES WATSON 


“We have so much visual excitement 


going on in our lives that tumbled stone exudes 
a peacefulness we lack” 


ELAINE BAIRD, OWNER 


NEW DIRECTIONS 

The prestige of a bathroom has usually 
been measured by how much distance it 
puts between us and our primitive ances- 
tors: the higher the tech, the harder the 
edge, the better the room. But that trend 
is over. Designers and decorators are mov- 
ing toward bathrooms in softer, more 
individual styles. “I have a problem with 
big bathrooms filled with lots of glass and 
dark, polished marble,” Los Angeles deco- 
rator Jarrett Hedborg declares. "They have 
the ambience of a bank." 

"Anything that appears old and natural 
is popular," Caroline Fairley of Country 
Floors reports. ^People want something 
reminiscent of the preindustrial era. 
Nobody wants anything too glitzy.” Hand- 
painted tiles, crackled glazes, and tumbled 
stone in pale colors—anything that evokes 
a feeling of history— fill the showrooms. 
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TREE'S PLACE, ORLEANS, MA 


Even metallic accents appear in muted 
copper, pewter, and antiqued gold. Vari- 
ety and individuality are introduced by 
breaking up monochromatic schemes 
and rigid geometry with irregular pat- 
terns, hand-painted motifs, and border 
tiles that mimic architectural moldings. 

Color also takes a cue either from the 
distant past, in the form of muted 
mosaic tiles, or from the mid-twentieth 
century, with the vivid colors that were 
favored by early modernists. Personal 
choice is all. Manufacturers will match 
tile glazes to your paint chips and fabric 
swatches. Computer programs allow you 
to create your own mosaic pattern and 
have it made into preset sheets by your 
tile dealer. “You should feel that this 
environment was specifically created for 
you," New York designer Vicente Wolf 
insists. So lay it on. 


NATURAL SELECTION Previous page: 
Murano mosaics, $11-$15/sq. ft., by Sicis; 
blue glass tiles, 4"x 4", $4/ea., by Americana 
Glass, all through Hastings Tile. This page, 
above left: Tumbled mosaics, Limestone 
Variations, $70/sq. ft.; shell tiles, 5" x 5", 
$72/ea., all from Paris Ceramics. Pale pink, 
square tile, Levante, 5" x 5", $13/sq. ft., Ann 
Sacks Tile & Stone. Marble borders, RJ 
Ostia Antica, 1" x 4", $3/ea, Country Floors. 
Above right: Owls, WTC LJ Hook Owl, 4" x 4", 
$23/еа., with branch connectors, WTC BBD, 
$16/ea.; plain tiles, $31/sq. ft; frog, 4" x 4", 
$16/ea.; dragonfly, WTC LJD, 4" x 4", $16/ea.; 
branch tiles, WTC BHRB, 1.5" x 8", $21/ea.; 
snake, WTC LJC, 1" x 8", $19/ea.; all by Pratt 
8 Larson/Country Floors. Stacked octagonal 
stones, Pl Beaumaniére Avignon, 6" x 6", 
$22154. ft., Country Floors. Slate, 12" x 12", 
$5/sq. ft., Stvdivm V. Terra-cotta tile, Tierra 
Valenciana, 12" x 12", $6/ sq. ft., Ann Sacks. 
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Brunschuwrc e Fils 


Brunschwig & You 


Nieuw Amsterdam Tulp Cotton Print on Albert Chair, 
Chartwell Jaspe Grand Stripe Wallpaper, Downing Mirror 


Through Architects and Interior Designers 


EARTH, STONE, AND FIRE 
Ceramic tiles, glazed or unglazed, are made 
from a mixture of clays fired at high 
temperatures. Most glazed ceramic tiles 
are scratch-resistant and stain-proof and 
are available in high gloss, matte, or slip- 
resistant finishes. Unglazed ceramic tiles 
can be protected from stains with a pene- 
trating sealer or with an acrylic finish. 
Prices vary enormously, but even at the 
low end, high quality can be found. 

Glass tiles are experiencing a renaissance 
due to the brilliant array of colors now on 
the market. Unless glass tiles have a tex- 
tured finish or are cut into mosaic pieces, 
they are best for walls and countertops, as 
they are slippery. They can also be more 
expensive than many ceramic tiles. 
Terra-cotta tiles are made from extruded or 
hand-formed clay. Often unglazed, these 
tiles are prized for their rustic look and 
are available in a variety of shapes and 
sizes suitable for both walls and floors. 
Porous, softer, and generally less costly 
than ceramic, terra-cotta can be finished 
with linseed oil and waxed for protection. 
Quarry tile, which is not quarried but made 
of fired clay and shale, is exceptionally 
durable. Ideal for floors, quarry tile is now 
available in a number of shades. 
Limestone, slate, and sandstone are part of 
the trend toward textured, natural materials 
in the bathroom. Since limestone is porous 
and stains easily, it should be sealed and 
should not be used on countertops. Slate is 
practical for any surface and is an inexpen- 
sive way of achieving a natural look. The 
gritty surface of sandstone provides good 
traction for shower floors, but if used on 
counters, it can be difficult to clean. 
Tumbled marble Slick, polished slabs of 
marble are a thing of the past. In their 
place, soft, rounded, and weathered tiles 
of tumbled marble are bringing texture 
and warmth to the bathroom. Some mar- 
bles are too porous for use in a shower or 
on countertops because they are easily 
discolored by soaps and the minerals in 
water, and all tumbled marble should be 
properly sealed. 


NOT-SO-PLAIN GEOMETRY Mosaics, top, 
can be laid in a delightfully haphazard 
manner or positioned according to strict 
patterns, as in the mosaic square, left, 
which comes preassembled. In another 
variation from standard practice, corner 
tiles from a border were laid in sand, where 
they resemble pebbles. To make a floor 
or wall from these border tiles, you 

can set them in cement. Sources, see 
diagrams, back of book. 
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Jordan Vase $19 


of a single one” 


BRIDGET CMARTENS 
SOTHEBY'S REAL ESTATE AGENT 
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WELL-LAID PLANS 

> Floor tiles should be thicker, harder, and 
more slip-resistant than wall tiles. 

> А child's bathroom should be tiled at 
least halfway up the wall for easy cleanup. 
> Floor tile laid on a diagonal makes a 
room look more expansive. 

» Small tiles in a small room may make 
everything look miniature. Large or over- 
sized tiles can open up a room. 

> Colored grout may overwhelm tile. 
Stick with grout in neutral tones. 

> To add color to a neutral room, put in 
a mosaic tile rug or trim a wall with pre- 
assembled mosaic borders. If you want a 
spontaneous look, don't work from a pat- 
tern, counsels Judyth van Amringe, edi- 
tor at large. Simply chose a color palette, 
mark out a space for the mosaic, and let 
your imagination take оуег.. 

> [reat the shower as a room within a 
room —you needn't repeat the design that 
appears elsewhere. Use the same colors in 
different patterns, or use different colors. 
> For balance, you might want the floors 
to be darker and rougher than the walls. 

> Tile a ceiling. DeBare Saunders, of 
Stingray Hornsby Interior Design in 
Watertown, CT, likes to cover arches and 
domes with mosaics of tiny mirrors. “It is 
great in a powder room," he says. 

> If you prefer one color, add interest by 
using the color in different shapes and 
by mixing it in various patterns. 

> Be careful when mixing tiles from dif- 
ferent companies, warns tile designer 
Stephen Spretnjak. Tile sizes are not always 
standard, because manufacturers often 
calculate size to include the width of the 
grout line, which can vary. 

> Order то percent more tile than you 
anticipate needing, because of uneven 
room dimensions, and breakage. 

> Save leftover tiles when the job is done. 
You may need them for making repairs. 

> Finally, the quality of the installation 
really counts. Speak with former clients 
when interviewing a prospective installer, 
and try to visit previous job sites. 


AQUATICS Glass and tumbled mosaic tiles 
can work well together. You might make a 
shower's floor with the sand-colored mosaics, 
top, and use the squares of clear glass tile for 
an iridescent effect on its walls. Because of its 
roughness, the sandblasted glass, top, lower 
right corner, would work well as a bathroom 
or shower floor and give the feeling of a pool 
of water underfoot. For sources, see diagrams, 
back of book. Left: Van Amringe made a bath- 
mat out of blue tiles from Hastings Tile; around 
it are tumbled-marble tiles, RJ Ostia Antica, 
$15 and up/sa. ft., from Country Floors. 
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Chenille Pillow $35 


$6) 


Г never put the same tile that I use 
on a backsplash on the floor 
Using what's on the floor 
makes the wall seem dirty” 


MICHAEL GOLDEN 


TILE DESIGNER, NYC 


BETWEEN COVERS 

Tile, by Jill Herbers (Artisan, $35). Part 
dream book, part celebration of tile, Herbers's 
survey of contemporary tile design includes 
helpful sidebars on glazes and mosaics. 
Tiles: Choosing, Designing, and Living 
with Ceramic Tile, by Olivia Bell Buehl 
(Clarkson Potter, $40). An entertaining and 
informative volume capped by a practical 
workbook section containing tips on hiring 
an installer, an index of tile sources listed 

by region, and blueprints for floor patterns. 
The Decorative Tile in Architecture 

and Interiors, by Tony Herbert and Kathryn 
Huggins (Phaidon, $59.95). A fascinating 
account of the design, manufacture, and 
social history of tile, with an emphasis 

on nineteenth-century tile-makers. 
Designing with Tiles, by Elizabeth Hilliard 
(Abbeville Press, $29.95). An instructive 
illustrated history of tile with a helpful 

listing of floor designs. 

The Home Decorator's Bible, by Anoop 
Parikh, Debora Robertson, Thomas Lane, 
Elizabeth Hilliard, Melanie Paine (Crown, $40). 
This essential book on home decoration 
contains two useful sections on tiles and 
installation. 

Fired Earth: 1000 Years of Tiles in Europe, 
edited by Hans van Lemmen and John Malam 
(Richard Dennis Publications, $39.50). 

A fascinating pictorial survey of the history 
of tile, especially those made in Britain. 


SHOPPING GUIDE WATERWORKS 800-899-6757 HARD CONFETTI Top: Colored tiles of 
HASTINGS TILE MOON REEF DESIGNS enameled lava stone, price upon request, 
230 Park Ave. South, NYC 10003 25 Wanamaker Ave., Mahwah, NJ 07430 by Pyrolave, Paris, France, through 
212-674-9700 201-512-9225 Amsterdam Corporation. Pewter LNK 
PARIS CERAMICS 888-845-3487 HOUSE OF CERAMICS, INC. rope border, 1"x 6", $21/ea., and PPAP3 
ANN SACKS TILE & STONE 800-278-TILE 17 Putnam Ave., Port Chester, NY 10573 vine, $28/ea., by Paloma, from Hastings 
COUNTRY FLOORS 914-937-0833 Tile. Large ceramic tiles, verdigris, ST02; 
15 E. 16th St., NYC 10003. 212-627-8300 AMSTERDAM CORPORATION ash, 5703; limestone, $101; $3/sq. ft., from 
STVDIVM V 150 E. 58th St., NYC 10155 American Olean. Left: Colorful glass tiles 
150 E. 58th St., 7th Fl., NYC 10155 212-644-1350 become brighter when mixed with white. 
212-486-1811 AMERICAN OLEAN 215-822-7300 Sources, see diagrams, back of book. 
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Brigitte Table Lamp $39 


For information or store locations, call 1.800.254.2551. 


SKEICHES 


Chair Couture 


The late decorator Roger Banks-Pye, of Colefax and Fowler, 
dressed up classic chairs with an eye for fabric and finish 


OT EVERY INTERIOR 
signer would think to uphol- 
ster a chair in fabric turned 


DE- 


inside out— particularly not a 
decorator at one of England's 
most venerable decorating, fabric, and 
wallpaper firms. The late Roger Banks- 
Pye was clearly not just any designer. 
His irreverent approach to decorating is 
the subject of a new book, Inspirational 
Interiors: Colefax and Fowler, which well 
illustrates Banks-Pye's guiding princi- 
ple: “There are no rules.” 
Banks-Pye grew up in Sheffield, and 
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moved to London in the late 1960s to 
study interior design. There he combed 
antique and junk shops, looking for the 
odd pieces that others had passed over. 
He was never much interested in what 
was generally considered fine in antiques: 
scale, form, pattern, and color were the 
essential qualities he looked for. 

In 1977, he joined Colefax and Fowler, 
the firm that is synonymous with tradi- 
tional English decoration and chintz- 
filled interiors. For fifteen years, he cut 
a swath through overdecorated English 
drawing rooms, mixing high and low 


TABLEAU VIVANT Roger Banks-Pye loved 
any object with beautiful form and pattern. 
He lined up three humble farmhouse 
chairs, above left, painting each in two 
shades of yellow and giving them blue- 
and-white seat covers. To complete the 
tableau, he placed the three chairs in front 
of a yellow wall hung with framed samples 
of American homespun fabric. Banks-Pye 
covered a chair with a green-checked 
fabric, above right, by his client Valentino 
and added a hand-crocheted, tasseled 
fringe. "Roger understood my taste 
perfectly," said the fashion designer. 


ADAPTED FROM INSPIRATIONAL INTERIORS, BY ROGER BANKS-PYE, COLEFAX & FOWLER 
€ 1997 BY RYLAND PETERS & SMALL. REPRINTED BY PERMISSION OF LITTLE, BROWN AND COMPANY. 


FLOWERS” 


33” h. x 30” w. x 26" d. in marble; may be commissioned in other stones. 
Sherle Wagner, 60 East 57th Street New York, NY 10022. E T 


SHERLE WAGNER 


NOTHING IS SO RARE AS PERFECTION. 


SKETCHES 


JUST A TRIM, PLEASE Banks-Pye was 
legendary for the intricate trimmings he 
used on upholstery. He liked the way 
nails accentuate the lines of a chair, 
above, but instead of employing the 
popular close-nailing, he spaced nails 
farther apart for a less severe look. Here, 
each panel of an antique wing chair was 
finished with space-nailing over braid. 
Banks-Pye often used piping as a detail, 
above right. On a chair covered in 
Claremont's green Parma Damask, tri- 
colored cord winds its way down the arm. 
Banks-Pye's couture hand was evident 
in the way he layered fringe at a chair's 
base. Center, an armchair in Bennison 
fabric has a bullion fringe overlaid with 
a crimped, cut fringe. The finishing 
touch: spaced, embroidered bundles. 
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TAKE COVER There is no one right fabric 


for a specific kind of chair, Banks-Pye 
felt. He used Colefax and Fowler's informal 
beige-and-white Eaton Check on a set of 
delicate Louis XVI side chairs, left, and 
on a dark-wood dining chair, above. 


pieces in a modern take on classic Eng- 
lish home style. “If a room looks ner- 
vous," he said, “people will never feel 
comfortable." 

Banks-Pye's supreme talent was in han- 
dling fabric. He had a passion for mater- 
ial, which he draped and embellished with 
the skills of an haute couturier. It is 
hardly surprising that among his devo- 
tees were several well-known clothing 
designers, including Valentino and Sir 
Hardy Amies. “Roger had a meticulous 
eye for detail, a great sensitivity for beau- 
tiful objects, a natural instinct for scale," 
says Valentino in a foreword to the book. 

'The English designer's originality is 
especially evident in his chairs. Among 
upholstered chairs, he particularly liked 
classic shapes; but his attention to detail 
elevated them. Where someone else 
might add just a single bullion fringe to 
the base of a chair, he would add another. 
smaller fringe above the first one. 
Instead of the traditional finish of close- 
nailing over braid, he spaced the nail: 
farther apart (space-nailing, it's called) 
for a more delicate look. 

Banks-Pye had an eccentric sense ol 
humor but never indulged it at the ex- 
pense of style. He turned three farm- 
house chairs into a tableau and put г 
vinyl seat on a kitchen chair so it coulc 
be wiped down after muddy hunters 
lunches. But nothing must have raisec 
more eyebrows among his colleague: 
than when he turned classic uphol- 
stery fabrics the wrong way round. сё 


INSIDE STORY Banks-Pye thought some 


fabrics looked lovely on the reverse, muted 
and soft, like a watercolor. He covered a 
chair, above, with an inside-out cretonne. 
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NEW ZEALAND WOOL CARPETS. 
AVAILABLE IN OVER 600 COLORS 
(INCLUDING WHITE). 


Carpets carrying the Wools of New lends itself to dazzlingly white wool. 


‘aland brand can be found in literally And the whiter the wool the better it is at 
ndreds of colors. taking color. For a free brochure call us at 
That's because New Zealand sheep are 1-800-367-0462 or visit us on the Internet = 


меа in a pure, healthy environment which at http://iweb.www.com/nzwool NEW ZEALAND" 


We Ss 


IN SEASON 


Some Like It Haute 


y ME 


When Alfredo Ayala cooks, Puerto Rican singers, doctors, and 


artists celebrate the way he joins island food to high cuisine 


HE PEEVISH GRIND OF A 
blender rattles down a steep 
foothill of El Yunque, Puerto 
Rico's highest peak. Pro- 
mising cocktails, it whines 
through noon air that already has the 
texture of a hot, damp facecloth. It 
drowns out loud birdsong on the rain- 
forested slopes; it greets the guests who 
wind their way through the manicured 
grounds of the Tugwell Cottage. From 
the louvers of this low-slung hymn to 
tropical architecture filter urgent 
expostulations. “Todo, todo, todo!” barks 
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BY ALISON COOK 


Alfredo Ayala, deep into the rhythms of 
Sunday lunch. There is a sudden shout: 
“Ai, shit!” 

Оп а broad sweep of veranda, early 
arrivals grin knowingly; the flamboy- 
ant and protean Ayala is famously 
excitable. Inside a small kitchen that 
opens onto a swath of tamed jungle, 


WELL-HEELED SOUL Ayala gives tamales 
an elegant spin while his following antici- 
pates further delights. Glass dishes from 
Bergdorf Goodman. Folding chairs from the 
Table and Chair Shop, Inc. in San Juan. 


he bobs frantically over a fleet of the 
small fritters he calls a/mojabanas. These 
are not the substantial fritters sc 
beloved of his countrymen, who flock 
to eat deep-fried taro root or salt cod at 
small roadside kiosks that seem only 
steps removed from Africa. Instead 
Ayala's delicacies are elegant small puff: 
of rice-flour batter flavored with Goud: 
and the local farmer cheese—a cogent 
expression of the tension between islanc 
soul and big-city ambition characteristic 
of Ayala's exuberant cuisine. 

But the filling’s not right yet. Ayal: 


Sources, see back of book 


nless you regularly have elephants in stilettos over for dinner, then a Fibo-Trespo Laminatefloor may 
e the floor for you. Our floors combine the beautiful look of real wood with exceptional durability. All our 
oors have a 15-year Triple Limited Warranty. No wearing, fading or staining. They're also available in 
wide array of classic patterns. So call us at 1-800-481-WOOD for our free catalog and information on 
e store nearest you where you can try our unique Drop Test. Or see it in action at www.fibotrespo.com. 
Because while you can't make an impression on our floors, they'll certainly make one on you. 


ife-resistant floors” 


THE DROP TEST 
Drop a 2 Ib. weight from 
3 ft. onto our flooring 
and look for dents. 
(Are we crazy? 


Or confident?) 


“sy odsei-oqi4 96610 uonezneuriq 


Fibo-Trespo 


Laminatefloor 


IN SEASON 


hunches over a bowl of verdant gua- 
camole, gauging its subtle (and quintes- 
sentially Puerto Rican) undertow of 
dried cod, adding a splash of the home- 
brewed pepper vinegar you see every- 
where on the island, tasting again, his 
pale gray eyes going round with expec- 
tation. An idea forms. “Mira! Rolando!" 
he calls. The blender falls silent as 
Ayala's assistant abandons his ceaseless 
daiquiri manufacture, marches up the 
hillside, hacks off a massive banana 
frond, and lugs it flapping into the 
kitchen. Ayala unfurls it across a tray, 
piles on the fritters, and sends them out 
to the porch, pale green peeking from 
browned clouds. *Wow!" someone says. 


Suddenly, the party is on. 


YALA'S PERSONALITY IS AS GAL- 

vanic as his cooking. Half of the 

disparate crew popping fritters on 
this remote mountain porch— jeweler, 
caterer, model, artist, diva, architect, 
stockbroker, petrochemical guy, photo- 
grapher, doctor, kitchen-shop owner— 
don't know the other half, but they all 
know Ayala, an inveterate party animal 
with a kaleidoscopic entourage. And 
they know his food. They go to Chayote, 
his rarefied nuevo Puerto Rican restau- 
rant in San Juan; they showed up when 
he opened the city's first sushi bar; 
they'll gravitate to his rootsy new place, 
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Su Casa, where he's serving up his own 


riff on comida criolla, the Puerto Rican 
home cooking he grew up on. They did 
not have to be coaxed to leave the city 
and drive up into El Yunque, the rain 
forest that is unique in the U.S. National 
Forest system, where the Tugwell 
Cottage roosts on an odd corner of pri- 
vate land not subsumed by the forest. 
The house, designed by Frank Lloyd 
Wright protégé Henry Klumb for 
Governor Rex Tugwell (and now owned 
by a former ballet company director 
and a retired executive), suits the chef. 
With its dizzying ocean vistas and pow- 
erfully green backdrop, its wraparound 
porches, broad overhangs, and natural 


A PERFECT DAY FOR BANANA 
LEAVES Guests at the Tugwell Cottage, 
left, pose with the local flora. A table 
setting needs to be as spirited as 
the one below if it is to live up to 
Ayala's fritters, below left. The 
glassware is Genova from Baccarat. 
The silverware is Christofle's Chinon. 


ventilation, it is open to the tropics in 
much the same way that Ayala is. His 
lunch would taste swell in an air-condi- 
tioned box, but here in the sensual, 
sticky heat, the food seems to resonate. 

“Tamale!” people cry joyfully, as fat 
cornmeal packages are borne forth, 
swathed in papery shucks. “Buen prove- 
cho!” they declaim as they probe for its 
pearly shrimp and sop up its pearly 
sauce. Ayala's celebrated green salad 
appears, a party on a plate. Avocado and 
papaya render it soft and rain-forest lush; 
sherry vinaigrette spiked with grena- 
dine and lots of freshly ground nutmeg 
sings of the West Indies. Shaved coco- 
nut adds the improbable Ayala surprise; 
against the peppery bite of arugula, it 
works better than it has any right to. 
“This arugula is Puerto Rican-grown, 
more spicier," brags Ayala, and damned 
if he isn't right. 

Now, in the Tugwell Cottage kitchen, 
he is slicing roasted pork from its bones 
with extreme dispatch. “We need more 
skin,” he cries. “Be careful! If it's not crisp, 
dont give it" He (CONTINUED ON PAGE 166) 
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Theirs. 


Nine out of ten kids agree, when it comes to 
flushing toys down the toilet, TOTO out performs 
every other in its class. 


Ours. 


TOTO has engineered a breakthrough water-to-bowl delivery system, allowing 1.6 Gpf © 
toilets to flush just about anything powerfully, quietly and efficiently every time. All thanks 
to our new flush valve and siphon jet flushing system. This system gives our toilets 
more water flow at a faster rate than other gravity, one piece low consumption toilets. — 
Also, our larger water surface area and smooth 2 1/8” glazed trapway minimizes toy 

residue, streaking and build up. You'll save considerably on plumbing 
bills. Of course, your toy replacement costs might be slightly higher. For 


ТОТО” а brochure and a dealer name near you, call: 1-800-938-1541. ext. 109. 15 -— 


UNCORKED 


Tough Love 


Pinot Noir is notoriously changeable, but in Oregon, wine makers 
have learned to squeeze romance from difficult circumstances 


OBODY EVER SAID BEING IN 

love with Pinot Noir is easy. 

At its silky, perfumy, French- 

speaking best, it is the most 

romantic grape of all. It's 
also thin-skinned, temperamental, and 
provincial. One night it brings you close 
to heaven; the next you get slapped in 
the face. So maybe you blame it on 
the weather, which, in 
Burgundy, kind of sucks. 
"Maybe if we run away to 
a warmer place,” you 
think. ... But take Pinot 
Noir to California and it 
often goes native in an 
alarming way, shedding 
its Gallic intellectual rigor 
and displaying a fruity, 
flirty, new-world hedo- 
nism. Pinot Noir in a 
Hawaiian shirt and back- 
ward Phillies Blunt cap, 
quoting Marianne Wil- 
liamson? *Honey, Jesus, 
по... this isn’t what I 
meant at all. ..." 

With some of these 
thoughts in mind, former 
dental-school candidate 
David Lett drifted up to 
Oregon thirty-two years 
ago with a degree in viti- 
culture and oenology 
from UC Davis and a 
seemingly quixotic belief 
that Oregons Willa- 
mette valley, with its 
long, cool growing sea- 
son, was ideal for Pinot Noir. In 1980, 
his suspicions seemed to be verified by 
the results of a major tasting orga- 
nized in the heart of Burgundy by 
Robert Drouhin. Letts 1975 Eyrie 
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BY JAY MCINERNEY 


Vineyard Pinot Noir, South Block 
Reserve came in second, by two tenths 
of a point, to a 1959 Chambolle- 
Musigny from the venerable Bur- 
gundian house of Drouhin. The 
Drouhins, no dummies, visited Ore- 
gon and eventually invested $то mil- 
lion in a state-of-the-art winery up the 
hill from Eyrie. Drouhin is the excep- 


tion: most of Oregon’s hundred-plus 
wineries are still undercapitalized, seat- 
of-the-pants operations. John Thomas, 
for instance, tends three and a half acres 
of Pinot Noir, does his own crushing 


and bottling, and delivers much of his 
production to Northwest buyers in his 
old Peugeot station wagon. Adelsheim 
Vineyard somehow manages to produce 
fine wine in an aboveground chai that 
is set into the side of a hill partially be- 
neath the family dwelling; the day I 
visited the “cellar,” the temperature 
was better suited to baking pizza than 
to making Pinot Noir. 
Compared to imperial 
Napa, with its mansions 
and its multinational 
millions, Willamette is 
still a frontier. But with 
the excellent '93 and '94 
vintages, Oregon Pinot 
Noir is coming into its 
own, and the town of 
McMinnville has be- 
come the Beaune of the 
New World— site of the 
annual International 
Pinot Noir Celebration, 
where Pinot freaks from 
Australia to Auxey- 
Duresses gather every 
summer, formerly in July 
and henceforth in Au- 
gust, to celebrate their 
weird, difficult passion. 
Last summer, David 
Lett presided over the 
tenth anniversary—a 
bearded, Papa Heming- 
way figure in a safari 
shirt. Such Burgundian 
giants as the Lacoste- 
shirted Comte Lafon 
and Domaine Dujac's elegant Jacques 
Seysses mingled democratically with 
their admirers. Californians who cruised 
north to catch the buzz included Jim 
Clenenden of Au Bon Climat, wear- 
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[ADE BETTER By BERTOLLI. 


| A: 
BERTOLT | splash of Bertolli transforms everyday foods into elegant meals. 
à And extravagant fare into truly inspirational dishes. Ir You WANT Ir To BE BETTER, 
And since olive oil has no cholesterol, you can enjoy the unique Ir BETTER ВЕ BERTOLLI. 


flavor of Bertolli everyday. 

No wonder, after 130 years, Bertolli is still the best-loved olive oil 
in Italy, and America. 
Bertolli Delizia di Carciofi Ripieni 


4 globe artichokes 1 tsp. minced garlic 
Juice of 1 lemon 2 cups cubed (about 1/4-inch) day-old 
2 links Italian sweet sausage, Italian bread (crusts trimmed) 
removed from casings and 2 Tbsp. pignoli (pine nuts) 
crumbled (optional) Salt and freshly ground black pepper 
1/3 cup Bertolli Classico Olive Oil 2 Tbsp. grated Parmigiano-Reggiano 


To prepare artichokes: Cut stems off, remove small leaves from base. Lay artichoke on 
side; slice off tip of artichoke about 1-inch from top. Use scissors to trim off prickly tips of TIE 
remaining leaves. Rub cut edges with lemon juice to prevent darkening. са. 
ТРЕ BOOK OFFER! Place artichokes in saucepan small enough to hold snugly. Add water to cover and 1/2 tsp. 
salt. Cover; cook until tender, about 20-25 min. or until a leaf can be pulled out easily. 


your Bertolli Olive Oil Drain; cool until lukewarm. To remove choke, spread center leaves; reach down in center 
Book containing 25 and pull out purple tipped prickly leaves. Use small spoon to scoop out fuzzy part from heart. 
us recipes and money- To make stuffing: Brown sausage (if using); set aside. Heat Bertolli Classico olive oil and 


coupons, send $2.00, check garlic in skillet until garlic begins to sizzle. Add crumbs, pignoli and cook; stirring, until bread 
леу order, for postage and is golden, about 5 min. Add sausage. 
с Basel Nima: Coat small deep baking dish with olive oil; add artichokes. Spread leaves from center, 
ng to: Bertolli Nutrition 
510: cer creating an opening for stuffing. Lightly spoon stuffing into centers distributing ingredients 
‚ Р.О. Box 555HG, evenly. Sprinkle tops evenly with cheese. Add 3 Tbsp. water to baking dish. 
own, NJ 08027. Cover with foil; bake at 350°F for 15 min. Uncover and bake until cheese browns, about 
5 min. Serve warm or at room temperature. Serves 4. 


ANNOUNCING 


CRYSTALS 1998 


WORLD CRUISE. 


WHAT better WAY 
TO SEE THE WORLD 
THAN ABOARD THE 


WORLD’S BEST? 


Sail with us on an incredible 
101-day voyage from Los Angeles 


to London via five continents. 


There simply isn’t a cruise in 
the world like it. The Six-Star 
Crystal Symphony was designed 
for a more comfortable, modern 
style of cruising. And along with 
endless activities and enrichment 
opportunities, you'll enjoy the 
finest service and the friendliest 
staff at sea. Sail January 14, 1998 


for the entire cruise, or join us 


for shorter 11 to 19 day segments. 


Call your travel agent for reser- 
vations. Orcall 1-800-820-6663 


for a complimentary brochure. 


CRYSTAL S@ CRUISES 


The most glorious ships at sea. 


© 1997 Crystal Cruises, Los Angeles, CA 90067/Bahama Registry 
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ing—you guessed it—a Hawaiian shirt 
and backward cap, the David Lee Roth 
of the Pinot world. And yes, that was 
Beaux Fréres wine maker Mike Etzel, 
with carrots in his ears—perhaps try- 
ing to entertain the Frogs by imitating 
Jerry Lewis. 


ESTIVALGOERS DISCOVERED 
that Oregon Pinots are often bet- 


valued for its delicacy and aromatic nu- 
ance. On the other hand, faced with, 
say, a lush, richly extracted bottle of 
1990 Domaine Serene Evenstad Re- 
serve, it’s tough to argue dogma. It’s a 
little like complaining of a lover that 
he or she is too beautiful. 

As in Burgundy, vintages are widely 
variable in Oregon. Depending on your 
taste, the '93 vintage was almost as 
good, if more delicate, as the very ripe 
'94. The harvest was tricky in 1995, 
complicated by rain and mildew, but 


ter balanced and 
more Burgundian 
than their relatives 
from California. But 
they’re usually more 
approachable and 
flirtatious than their 
French cousins, if not 
quite as perfumed. 
Still, there is a wide 
range of Willamette 
Valley styles, from 
the blockbuster “Is 
this a Chateauneuf- 
du-Pape?” kick of 
Beaux Fréres to the 
daintier pleasures of 
the well-bred Do- 
maine Drouhin. Lett, 
whose Eyries аге 
lighter in color and 
body than most ofthe 
pack (and often awk- 
ward in their youth), 
fervently believes that 
the new kids are pick- 
ing too late, achieving 
showy ripeness at the 
expense of true Pinot 
finesse and aging po- 
tential (basically, a 
tortoise-and-hare kind 
of argument). Tasting 
twenty of his older 
vintage Reserves dat- 
ing back to 1970, I 
couldn’t help admir- 
ing his achievement: 
the famed 75 was still 
brilliant, as were half 
a dozen of the older 
vintages. It's good to 
remember, as Lett 
insists, that Pinot 
Noir is traditionally 


Sources, see back of book. 


THE OENO FILE 


94 FIRESTEED 

With the exception of John Thomas's 
hard-to-find Acme, this may be the 
best Pinot value around. Food-friendly, 
fragrant, light- to medium-bodied, 
red-berry flavors. $10 


94 KEN WRIGHT, 

WILLAMETTE VALLEY 

The former Panther Creek wine maker 
makes beautiful, concentrated single- 
vineyard Pinots, as well as the 
sublime Domaine Serene Evenstad 
Reserve. This cherryish blend is a 
good introduction to his style. $21 


94 BETHEL HEIGHTS, 

FLAT BLOCK RESERVE 
Elegant, harmonious, Volnayesque 
Pinot. Put on the silk dress or the 
velvet smoking jacket and order 
pheasant. $25 


94 BEAUX FRERES 

Another blockbuster in the muscular, 
action-hero mode that seems to reflect 
the big palate of co-owner Robert 
Parker and the wine-making talent of 
his brother-in-law Michael Etzel. 

Even cab lovers will get this one. 

$40 and up 


94 NICOLAS ROLIN 

Smoky, woodsy nose—reminiscent of 
sticking your beak in a dying campfire. 
Velvety texture, long finish. The super- 
ripe fruit flavors are obviously the 
result of a very late harvest. $27 


If these '94s are unavailable, the '95s 
should be a good bet. 


HONORABLE MENTION: 

Adelsheim Elizabeth's 
Reserve; 

Broadley Claudia's Choice; 

Domaine Drouhin Lauréne; 

Ponzi Reserve; 

Domaine Serene Evenstad 
Reserve; 

Cristom Reserve 


makers, like Ken 
Wright, who hand- 
sorted their grapes 
did very well. Tasting 
his '9ss in barrel, I 
promptly ordered a 
couple of cases. Actu- 
ally I begged for 
them. The advance 
word on his '96s is 
excellent. 

What you don't 
usually taste from 
Oregon is that hint of 
actual dirt that Bur- 
gundy freaks often 
believe to be the 
funky soul of their 
beloved—like sweat 
on a handkerchief— 
the deep, signature 
Cóte d'Or grit, which 
can be as distinctive 
as the loamy growl of 
a real Delta bluesman. 
(Funny how French 
wines tend to possess 
the exact quality 
that their so-called 
popular music noto- 
riously lacks.) Let's 
say that in recent 
years Oregon Pinot 
Noir has been a little 
like Clapton playing 
"Crossroads." It ain't 
exactly Robert John- 
son. But it's more 
danceable. And the '94 
vintage may well be 
Oregon's “Layla” сё 


Jay McInerney’ wine 
column is a regular feature 
of the magazine. 


House & Garden - APRIL 1997 


50 page full-color book ¿llustrati 
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Майс Corparation, Вер HG ‹ 
800-765-5266 to order:or to visit the showroom nearest 


Bottle Trees, Bananas, and 
Elephant-ear Ferns 


African-American yard art is making itself felt in the southern garden 


FEW YEARS AGO, ACCORD- 
ing to Felder Rushing, a 
seventh-generation Missis- 
sippian and the South’s 
greatest garden pundit, Mis- 
sissippi's bottle tree was an endangered 
species. The traditional centerpiece of 
the African-American garden, a bottle 
tree is made by cutting back the branches 
of any small tree to stubs. Colored-glass 
bottles— ideally the cobalt-blue empties 
from milk of magnesia— are then slipped 
over the stubs, creating an impromptu 
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BY TOM CHRISTOPHER 


sculpture and, some say, a trap for *bot- 
tle imps," or bad spirits. But agents for 
northern art galleries had been uproot- 
ing the trees and shipping them back to 
wealthy collectors. 

Another part of southern heritage lost 
to carpetbaggers? Not exactly. Accord- 
ing to Rushing, bottle trees are making 


YARD ARTISTRY The buoyant entrance to 
his garden, above, is one part of Felder 
Rushing's homage to the regional style of 
African-American gardening. 


a comeback. But this time, they are 
sprouting in the gardens of middle-class, 
white southerners. 

To an outsider—some Yankee who 
thinks hamburgers are barbecue, say— 
the migration of the bottle tree from one 
neighborhood to another may seem 
minor. But to initiates, it marks a his- 
toric moment. Gardeners of European 
descent, like Rushing, have begun to 
acknowledge the contributions and 
influence of their African-American 
neighbors. And this simple recognition 
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Sanderson 


RIC & WALLCOVERING: SANDERSON 201-894-8400 | Ф FURNITURE: PEARSON СО. 910-882-8135 


Classic Sanderson 
"Avening" 


D & D Building, 979 Third Avenue, New York City 212-319-7220 
Designers Walk, 320 Davenport Road, Toronto 905-731-2570 


THROUGH INTERIOR DESIGNERS AND ARCHITECTS 


Atlanta: Earnest Gaspard & Assoc. е Boston: Shecter-Martin е Calgary: Design Access e Chicago: Designers Choice е Cincinnati: DeCioccio Showroom 
Cleveland: Gregory Alonso Inc. e Dallas/Houston: John Edward Hughes, Inc. е Dania/Philadelphia: Rosecore е Denver/Salt Lake City: Egg & Dart 
Kansas City: Baileys е Los Angeles/Laguna: J. Robert Scott е Minneapolis: D& D Assoc. е Montreal: Gala е San Francisco: Sloan-Miyasato 


Seattle: Designers Showroom e Troy: Rozmallin ® Vancouver: Anne Starr Agencies e Washington D.C.: J. Lambeth & Co. 
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Available at these fine stores... 


AL Huntsville - Ceramic Harmony (205) 883-1204 
Birmingham - Design Tile & Stone (205) 733-8453 
Montgomery - Design Tile & Stone (334) 264-8697 


AZ Scottsdale - Craftsman Court Ceramics (602) 970-6611 


CA Los Angeles - Country Floors, Inc. (310) 657-0510 
San Francisco - Country Floors, Inc. (415) 241-0500 
Santa Barbara - NS Ceramic (805) 962-1422 
Corona del Mar - Concept Studio (714) 759-0606 


CO Denver - Materials Marketing (303) 777-6007 
CT Greenwich - Country Floors, Inc. (203) 862-9900 
DC Alexandria, VA - Ademas (703) 549-7806 


FL Dania - Country Floors, Inc. (954) 925-4004 
Miami - Country Floors, Inc. (305) 576-0421 
Orlando - Classic Tile & Bath (407) 299-1251 
Destin - Design Tile & Stone (904) 650-3406 


GA Atlanta - Renaissance Tile & Bath (404) 231-9203 
ID Twin Falls - Twin Falls Stone & Tile (208) 736-7356 
IL Chicago - Hispanic Designe (773) 725-3100 

KS Overland Park - International Materials (913) 383-3383 


MA Boston - Tile Showcase (617) 426-6515 
Southborough - Tile Showcase (508) 229-4480 
Watertown - Tile Showcase (617) 926-1100 
Nantucket - The Tile Room (508) 325-4732 


ME Bangor - Keniston's Tile (207) 945-0742 
Portland - Keniston's Tile & Design (207) 775-2238 


MI Farmington Hills - Virginia Tile (810) 476-7850 
Grand Rapids - Virginia Tile (616) 942-6200 
Sterling Heights - Virginia Tile (810) 254-4960 
Troy - Virginia Tile (810) 649-4422 


MN Minneapolis - Rubble Tile (612) 938-2599 
Woodbury - Rubble Tile (612) 735-3883 
Burnsville - Rubble Tile (612) 882-8909 


MOSt. Louis - Ceramic Tile Services (314) 647-5132 
NC Charlotte - Renaissance Tile & Bath (704) 372-1575 
NM Santa Fe - Counterpoint Tile (505) 982-1247 


NY New York - Country Floors, Inc. (212) 627-8300 
Rochester - The Tile Room (716) 473-1020 
Rocky Point - Shoreline Ceramic Tile & Marble 

(516) 744-5653 

OH Cincinnati - Tile Stone (513) 621-5807 
Cleveland - The Thomas Brick Co. (216) 831-9116 
Columbus - Surface Style (614) 228-6990 


OK Tulsa - TileStone Distributors (918) 492-5434 
OR Portland - Pratt & Larson Tile (503) 231-9464 


PA Philadelphia - Country Floors, Inc. (215) 545-1040 
Pittsburgh - Tile & Designs (412) 362-8453 


TN Memphis - Monarch Tile (901) 363-5880 


TX Dallas - French-Brown Floors (214) 363-4341 


Houston - Architectural Design Resource 
(713) 877-8366 
UT Salt Lake City - Contempo Tile (801) 262-1717 


VA Virginia Beach - La Galleria (757) 428-5909 
see also DC 


WA Seattle - Pratt & Larson Tile (206) 343-7907 
Bellevue - Pratt & Larson Tile (206) 882-0707 


CANADA 
Toronto - Country Floors (416) 922-9214 
Montreal - Country Floors (514) 733-7596 
Vancouver - Country Floors (604) 739-5966 


photo: RJ Scabos Rosa with OG Byblos Fillet 
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accounts for a new style of horticulture. 
In the region's most exciting gardens, 
the clipped-boxwood formality of gen- 
erations past is giving way to a richer and 
more casual mix— hot colors and bold 
textures intermingled in a jostling spirit 
far better suited to a subtropical clime. 

You can see this new style around 
Rushing's bungalow in Jackson, Missis- 
sippi, where old-fashioned flowers such 
as Gomphrenas and four-o'clocks tangle 
with bottle trees, a picket fence topped 
with bottles, festoons of Mardi Gras 
beads, ornamental grass spray-painted 
maroon, a fire pit made from an old 
iron basin, and planters of car tires 
turned inside out. 


GOING BACK TO THE SOURCE James Powell, above, has 
steeped himself in the garden culture of his ancestors. 


Rushing' enthusiasm for tropical col- 
ors and for mixing decorative arts with 
gardening is thoroughly familiar to 
Richard Westmacott, a professor of land- 
scape architecture at the University of 
Georgia in Athens. Westmacott, a British 
transplant, discovered the rich tradition 
of African-American gardening in the 
yards of his neighbors in Georgia’s rural 
Oglethorpe County. Having grown up 


in the English countryside during the 
spartan years of World War II, Westma- 
cott says he felt at home with what he 
calls the “spiritual self-sufficiency” of the 
local African-American gardeners. He 
admired the way they turned slips of 
passed-along plants and objects that oth- 
ers labeled as waste into exotic composi- 
tions that are always works-in-progress. 
In 1990, with a grant from his university, 
he began a formal study of the African- 
American garden, interviewing those 
gardeners the local community consid- 
ered most skilled. 

Each of the gardens he visited—and 
he eventually expanded his study to 
include parts of South Carolina and 
Alabama—was different, of course, but 
Westmacott was struck by what united 
them. Plants were not treated as materi- 
als or structural elements to 
be massed into hedges, 
backgrounds, and founda- 
tion plantings. Instead they 
were admired and show- 
cased individually. Many of 
them were part of the gar- 
dener’s personal history: 
this rose was a gift from a 
sister, that dogwood tree 
had been hauled in from the 
woods with a wagon and 
mule. As personalities rather 
than materials, the plants 
were almost always allowed 
to flourish unclipped. That, 
as Westmacott’s neighbor 
and guide Magnolia Moses 
told him, was the differ- 
ence: “White people’s gar- 
dens are all shaped up.” 
Moses’s garden and those of 
her friends were not. 

Westmacott also found 
that ground covers were 
not a part of traditional 
African-American gardens. 
Nor were lawns much val- 
ued. Instead, according to a practice 
that he traces back to West Africa, gar- 
deners hoed out weeds and grasses from 
around flowers, trees, and shrubs, and 
kept the bare earth swept clean with a 
broom made of twigs. This swept yard is 
a sensible adaptation to a climate in 
which turf does not thrive without 
constant watering. 

Westmacott worries that this tradition 


House & Garden - APRIL 1997 


WM 


4 
і 
: 


T 


а & Stone, 144 pages, $15; Catalogue ° 27 SpeciaPOrder free brochures. 
8300 FAX (212) 627-7742 «8135 Melrose Los Angel с 0 FAX (310) 657-2172 


You will spend 


seven years of your life 


in the bathroom. You 
will need a good book. 


FREE. For a 32-page guidebook overflowing with 
terrific bathroom products, ideas and inspiration, 
send this coupon to: American Standard, P.O. Box 
00318, Richmond, VA 23230-9031. Or call 


1-800-524-0707, ext. 688. American Standard 


MED Ce T ————————————— 
E A iy ii State ...----------------- 
Zip ———— ER ¡AA НИ 088 
How soon do you anticipate beginning your project? 
š F G gl prop 
Within 3 months Within О months More than Ô months 
The арый 
Ü 4 Ü Ü (1 
Ü 4 (4 
0 0 
T o T Ove 
D еа d еа а O 
О а 
О ОЕ O BOLD 
О О О 
3 DOO Ore 


pIG IT 


is dying. The gardeners he met were all 
elderly, and because their children had 
moved to cities in search of work, there 
was no one to take over the gardens. For 
Westmacott, the excitement of discov- 
ery has been tempered with regret. 
But if he were to visit Rushing's friend 
James Powell, he would find that the 
shift to city life can sometimes leave a 
gardener's relationship to plants un- 
changed. Powell has chosen to live in a 
working-class, African-American neigh- 
borhood in Jackson. He moved there ten 
years ago, when he left an executive 
career in banking and insurance to re- 


invent his life through gardening. Since 
ИЕ 
wu 


B^ 


ENDANGERED SPECIES Despite being 
hunted by collectors from northern galleries, 
the Mississippi bottle tree, above, is making 
a comeback throughout its native region. 


1987, he has operated a landscape busi- 
ness, but his serious work takes place in 
his own backyard: "That's my own coun- 
try, you might say." And it is here that 
Powell has joined his love of gardening 
to an exploration of his West African 
heritage. His yard measures some 60 by 
40 feet; part of it had been a paved park- 
ing space. Powell didn't hoe it out, but 
he did turn it into an outdoor living 
space. Down one side, he planted plum 
trees— his late wife, Melba, used to come 
out every afternoon at the same time to 
shake down fruit to a crowd of children 
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waiting outside the fence. He then put a 
deck over the paved area and decorated 
it with the African art that he and his 
wife had collected. 

Nearby is Powell's forest—a square 
patch stuffed with bold-leaved banana 
trees, elephant-ear ferns, and nandinas. 
To penetrate this space you must push 
your way through, and for Powell that 
is the point. You need to be touched by 
your plants, he says. Like Westmacott's 
traditionalists, Powell lets his plants grow 
free. Even when lightning struck two of 
the plums, he left their trunks to serve as 
props for the enormous, glossy-leaved 


"Lady Bank's Rose’ that bears a waterfall 
of tiny yellow flowers in the spring. 
Powell is not particularly Afrocentric 
in his choice of plants. The rose is a 
Chinese antique variety, and even the 
bananas, though they are a standard 
crop in Africa, are Asian in origin. This 
eclecticism is typical of African- 
American gardening and may be one of 
its most pervasive contributions to the 
regional style, although if he chose, 
Powell could garden entirely with 
African plants. Rushing has identified 
forty-two species of African origin that 
are southern garden standbys. But the 
real influence, Rushing maintains, is 
African-American taste, which has 
shaped the entire region's garden flora. 


Like the numerous plants of African ori- 
gin that Rushing points to in southern 
gardens—everything from impatiens to 
holly ferns—the influence of this eclec- 
ticism has largely gone unsung. 
Recognition of this heritage may 
have been slow to arrive, but Rushing 
likens the impact of African-American 
gardening to that of the blues. *Look at 
the blues, how far they've come. There 
are very few authentic, original blues 
singers around. But blues influence is 
everywhere." сё» 


"Dig It" is an occasional column about garden mat- 
ters. Tom Christopher is a writer and horticul- 
turist, whose most recent book, with Marty Asher, is 
The 20-Minute Gardener. 
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| PAST PERFECT 


February 1934 


The design flowed, but the novelist's words dried up 


ODAY, SHE MIGHT CALL UPON 
a feng sbui expert. But in 1934, 
novelist Katharine Brush, 
thirty-four, had no choice but 
to try to get used to the Art 
Deco office created for her by Viennese 
stage designer Joseph Urban, who 
died before its completion. However 
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BY VÉRONIQUE VIENNE 


uncomfortable Brush was with Urban's 
Depression-era masterpiece, it never- 
theless became the showpiece of her 
fourteen-room duplex at 322 East Fifty- 
seventh Street in Manhattan— a build- 
ing that also boasted Lily Pons and 
Orson Welles among its celebrity 
inhabitants. Almost as soon as the 


project was completed, House & Garden 
rushed to photograph it. 

For the oddly proportioned space, 
Urban combined the look of a posh New 
York nightclub with the sleekness of a 
Hollywood set by Van Nest Polglase. 
The walls were paneled in California 
redwood, with German silver moldings, 
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and boasted a green-leather wainscot 
welted in black. The carpet, the leather- 
topped desk, a satin sofa, and two over- 
stuffed chairs were also done in the 
same black and green color scheme. A 
lighting fixture in the shape of an 
inverted pagoda swung from a ceiling 
painted in silver leaf. 

For Brush, the soaring emptiness of 
the two-story-high, soundproofed silo 
was more intimidating than the blank 


Marienbad, and Rio—Brush had been 
careful not to let her lifestyle interfere 
with her productivity. 

So she was totally unprepared for 
the effect that Urban’s setting had on 
her craft. To overcome the writer’s 
block it induced, she tried to work in 
her bedroom but found the silver-and- 
yellow wallpaper too distracting, and 
in her son’s room while he was away at 
school. She even booked a hotel room 
downtown and had three desks installed 
in it. All to no avail. “I couldn’t have felt 
more wretched about it,” she wrote. “I 


“I never heard an uproar like that silence. 
The typewriter keys crashed and echoed, 


a short sentence sounded like an avalanche, and it 


was really better not to write one” 


page she faced every day. During the 
three years she tried to work at the 
huge, half-moon desk, she reports 
staring off at the burls on the paneling 
and writing at best no more than one 
line a day. “I never heard an uproar 
like that silence,” she said in her auto- 
biography, This Is On Me. “The type- 
writer keys crashed and echoed, a short 
sentence sounded like an avalanche, 
and it was really better not to write 
one. Easier on the nerves.” 


PROLIFIC WORDSMITH UP TO 
A that point, Brush was a journalist 

by training. She had been hired 
out of high school as a reporter for the 
Boston Traveler. By twenty-nine, she was 
divorced, remarried to wealthy finan- 
cier Hubert Charles Winans, and the 
author of two best-sellers, Young Man of 
Manhattan (for which she got approx- 
imately $50,000, an astonishing sum in 
1930) and Red-Headed Woman—both 
made into films starring, respectively, 
Ginger Rogers and Jean Harlow. Her 
brittle short stories about ambitious 
young ladies and polite gentlemen were 
the staple of leading magazines such as 
Colliers and The Saturday Evening Post. 
Famous for taking her typewriter 
wherever she went—on transatlantic 
crossings, transcontinental trains, and 
even to romantic interludes in Paris, 


would rather work than eat cake, did 
I tell you? Anytime.” 

She described the creative drought 
between 1932 and 1936 as the “Silly 
Season.” “I had a full-time secretary 
and a high pressure one and much of 
my creative ability was devoted to the 
invention of tasks to while away the 
hours for her, so she wouldn’t be too 
bored,” she said. Her name did appear 
in print during those dry years, but it 
was often as someone who owned a 
Joseph Urban interior, not as a pro- 
ductive novelist. 

Eventually she had to choose between 
Joseph Urban and Katharine Brush. 
Cunningly, she convinced her husband 
to take her studio as his home office. He 
reluctantly moved in there in 1936, and 
disturbed the decor with his big, bat- 
tered desk, Ping-Pong table, and goose- 
necked office lamps. Brush bought 
eight grim, black file cabinets, lots of 
bookshelves, and two desks that didn’t 
match and crammed them into her 
son’s playroom. The walls needed paint- 
ing, but she couldn’t be bothered. 
“Money is for rich people,” she wrote. 
“From now on, I want just enough, and 
not a penny more.” ә 


Véronique Vienne is a contributing editor to this 
magazine. Every month “Past Perfect" examines a 


photo from the magazines archives. 
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THE ROMANS FOUND BATHING SO GLORIOUS THEY BUILT 
palaces for their cleansing routines. At some point—blame the 
Victorians if you will — bathrooms became tiny cubicles. But the 
more comfortable we become with daily routines, the more we 
want bathrooms to fit our lifestyles. The following pages high- 
light three approaches to bathroom style: soothing white rooms 
accented by cool green; wake-me-up rooms saturated with color; 
and sensuous environments that draw on nature. Often, a change 
of accessories is all that's needed to alter a bathroom's ambience. 
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the MODERN oasis 


Bathing Beauties 


Coolly efficient, energizing, Or sensuous, 
the bathroom should speak your body’s language 


WRITTEN BY INGRID ABRAMOVITCH STYLED BY MICHAEL REYNOLDS 


I see this bathroom as д calm, UNC tiered. q 
` compared to m’ professio al р ; 


ALISON SPEAR, ARCHITECT, МТС 


OR NEW YORK ARCHITECT ALISON SPEAR, THE 
bathroom is one of the most important places in her 
home—a command central where she and her husband 


not only shower and get dressed but also communicate with 
their offices via wall phone and look over paperwork while 
brushing their teeth. To keep the morning rush efficient, 
Spear designed a bathroom with three separate zones—a 
toilet and bidet room, a shower and bath section, and a vanity 
area with sinks and drawers. Each zone can be sealed off by 
shutting a door. “That way, I don't get my makeup steamed 
off while he's in the shower," Spear says. 
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A glass-enclosed shower, which doubles 
as a steam bath, has а showerhead by 
George Taylor that hangs from the ceiling 
and chrome fixtures from Kohler, all of 
which have been nickel-plated. Transparent 
accessories like the Plexiglas table from 
Plexi-Craft Quality Products Corp., NYC, 
==, opposite page, blend into the bathroom. 


A 


Because the bathroom is the hub of so much activity, Spear 
knew the atmosphere in the room would need to be soothing. 
She wanted a “pure, almost clinical” feeling, which she 
achieved by using all-white materials. To give a sense of luxury, 
she installed warm sconce lighting and countertops made of 
the same fine marble used in Greek statuary. 

A room that stark needed at least one “funny human ele- 
ment,” Spear says. She found it in her collection of green opal- 
ine apothecary jars and perfume bottles. That pale shade also 
appears in other quiet accents, from the monograms on her 
towels to the wood stain on the ash drawers and cabinets. 


III 


Lighten Up! Singing in the shower isn't the only way 


to make your bathroom resonate. You can also jazz it up with shape and light. 


Sconces come in almost every imaginable form, 


and provide light that is, remarkably, both natural and flattering. 


A pair of sconces 
with 60-watt bulbs — 
roughly 30 inches apart 
and flanking a mirror— 
should give enough 
illumination for shaving 
or applying makeup. 
With very high wattage, 
you risk creating glare. 


“We prefer a combina- 
tion of up lighting and 
down lighting in using 
sconces,” says interior 
designer Rita J. Falkener 
of FSI of New York. 
Recessed lighting directly 
over a mirror is popular " 
but harsh, she says. 
“Women will make 
mistakes when making 
themselves up in this 
kind of lighting.” 


Make sure you light 
your face, not your 
mirror. Unless you're 
a munchkin or a power 
forward in the NBA, 
place sconces about 

5 feet above the floor. 


Shaded or shielded 
sconces can result in 

a more flattering light. 
Etched and frosted glass 
(or thermal plastic) 
soften light; Pyrex is 

a good idea around 
halogen lights because 
it won't crack when 

the bulbs get hot. 


The best way to eliminate 
shadows on the face is 

to illuminate a mirror by 
positioning the light fix- 
tures above it and along 
its sides, according to Tony 
DeLaurentis of the lighting 
company Flos, USA. 


A 


Two sconces are better 
than one. “You get a 


more even light," says 
New York interior decora- 
tor Thomas Jayne, “which 
is more true to life." 


1. Reading light, plated brass, custom-made, Ann-Morris Antiques. 2. Robbia, handblown glass, 
$630, by Ennio Pasini for VeArt Collection from Artemide. 3. Pyramid, Murano glass, $330, by Roberto Pamio 
for Leucos USA. 4. Golf, Murano glass, $242, by Renato Toso and Noti Massari for Leucos USA. 
5. Giulia, $6455, by Michael Graves for Baldinger Architectural Lighting. 6. Rolla,sandblasted glass and steel, 
$280, VeArt Collection from Artemide. 7. Porthole, aluminum/frosted glass, custom-made, 
Ann-Morris Antiques. 8. Lights Up, parchment, $160, by Dennis Higgins for George Kovacs Lighting Inc. 
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Scohces provide the best natural light. 


Spear chose several with frosted glass 

shades from Urban Archaeology. A bottle of 

Bulgari’s Eau Parfumé sits beside Spear's 
tion of pale-green glassware. Clear 
canisters from Calvin Klein Home. 
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Pentagram's James Biber designed the 
terrazzo sink, oval mirrors, and glass shower 
doors. Biber chose sink fixtures from the 
Chicago Faucets architectural line, as well 
as a Kohler bathtub and an American 
Standard toilet. The walls were covered in 
ceramic tile from Country Floors; the floors 
with old-fashioned tile from Nemo Tile. 

The heated towel bar is by Myson, Inc. 
(See page 126 for the rest of the loft). 


IIS 


TRADE SECRETS If youre not planning a renovation, 
you can get the modern-oasis look 
by going on a shopping trip 


Glass accessories 
reflect light throughout 
_ the bathroom. 


THE SPA FEEL 
FROM FAR LEFT: 


Bulgari Eau Parfumé 
$225, Saks Fifth Avenue. 


Mirror by Allied Brass 
$203, Klaff's. 

Bath towel, pool 

$25, Calvin Klein Home. 


Paris showerhead 
$385, by Altmans. 


Clean soap 

$12 for 5, Mxyplyzyk. 

Green votive glass 

$10, Takashimaya. 

Bath foam, $40; bath salts, $32, 
both from Emporio Armani. 


Italian green-glass vase 
$350, Aero Ltd. 


Double soap basket 

$300, Waterworks. 

Ecstasy soap 

$6.50, Mxyplyzyk. 

Gucci's Envy eau de toilette 
$85, Saks Fifth Avenue. 


Translucent, green handblown- 
glass bottle, $225, Troy. 


When used as an accent on a white back- ` 
ground, green can create a feeling of watery 
calm, like a swim in the Caribbean. 
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Е IS А TELEVISION EXECUTIVE; 
she is a venture capitalist. 
When New York architect 


Alexander Gorlin was hired to reno- 
vate their Tribeca loft, he noticed that 
the space designated for the bathroom 
had no windows at all—just one small 
skylight. To make up for the lack of 
light, Gorlin decided to bathe the 
room in saturated blue—a power color, 
as he puts it, for a power couple. 

“I chose blue because I love blue,” 
Gorlin says. “It’s cheerful and a little 
astringent, and it signifies water. I was 
thinking of the stained-glass windows 
in the cathedral at Chartres, a blue 
with a healing quality." 

While the all-white bathroom is a 
classic, there are those bold personali- 
ties who like to sing the body electric 
when they get in the shower. For them, 
a bathroom drenched in color is ener- 
gizing, a nice complement to their 
morning double espressos. 

"Suddenly, brights are very high-fash- 
ion in the bathroom," says Cynthia 
Lerner, a design director for WestPoint 
Stevens, Inc. "Especially cobalt or 
French blue and bright yellow." 

In designing this bathroom, 


TRADE SEC 
Color hits 


TOWEL BAR 
$65, by Colorella, 
Davis & Warshaw 
212-593-0435 


MULTICOLOR SHOWERHEAD ` 
$95, by Ondine, 
Davis & Warshaw 
212-593-0435 


HANDBLOWN GLASS BOWL 
$450, by Craig Winer, 

. Margaret Bodell Gallery 
| 212-477-1820 


Gorlin looked at photographs of Pierre 
Chareau’s Maison de Verre in Paris 
(built between 1928 and 1932), with its 
fastidious tile work. As luck would have 
it, he found the perfect tiles in Italian 
cobalt-blue glass. 

Gorlin used this tile to cover the 
bathroom's walls, the shower stall, and 
the wall that curves around the oval 
bathtub. The tub is acrylic, with molded 
armrests. "There is nothing about the 
human body that demands cast iron," 
Gorlin observes. "There are more 
shapes available in acrylic, and some 
people love the slippery feel of it." 

Before you do a bathroom in a single 
bold color, Gorlin warns, *be sure you 
love it, because you will probably live 
with it for a long time." 

An alternative to making a long-term 
commitment is experimenting with a 
few brightly colored towels or acces- 
sories—a towel rack in tomato red or a 
bowl in daffodil yellow. In the end, that 
may be all the color lift your bathroom 
really needs—a sin- 
gle shot of espres- 
so rather than 
a double. 


Gingers, 
Simon's Hardware & Bath 
212-532-9220 
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| This bathhouse, with its vintage tub, feels 
| like а sitting room, complete with а soft 
chair, antique screens, and a Greek flokati 
rug from Einstein Moomjy. The Noguchi- 
esque paper lamp is from Mxyplyzyk; 
the white-metal, antique hospital chair 


is from Historical Materialism. 


MAGINE A BATHROOM SO FAR 
removed from the stress of every- 
day life that it is literally separate 

from the main house, with not a tele- 

phone in sight. The owner of the bath- 

room on the two preceding pages had a 

rickety garden shack on her property 

near the ocean, on the east end of Long 

Island, New York. She also had an 

antique enameled tub. Her fantasy was 

to turn the shack into a freestanding 


The Best Soaks From cast iron to vintage zinc 


There is nothing like a bath in a cast-iron 
tub, but what about a hot soak in cast 
polymer? Bathtubs come in a wide range 
of materials, each with benefits and disad- 
vantages. Regardless of the kind of tub 
you choose, make sure your floor has 
adequate structural support—particularly 
if the room is on an upper story or has 
been converted from another use. 


CAST IRON Cast-iron tubs retain heat 

well and soften the noise of running water. 
They are also extremely durable (many last 
more than fifty years) and can have a rich, 
deep color. On the other hand, cast-iron 
bathtubs can be costly and rarely come in 
sizes larger than 36" x 72". To protect 
cast-iron tubs from scratches, manufactur- 
ers coat them with an enamel or a porcelain 
finish that is fired at a high temperature. 


ACRYLIC Molded-acrylic tubs are vacuum- 
formed and reinforced with fiberglass. These 
tubs are a popular option since they are light, 
easy to install, and come in a variety of colors 
and sizes. And while they are not as durable as 
cast iron, acrylic tubs can be less expensive. 
Acrylic can become scratched, but the 
damage is easily repaired by a refinisher. 


ENAMELED STEEL Much less expensive 
than cast iron and acrylic, steel tubs are 


bathhouse where she could take long hot 
baths while looking out mullioned win- 
dows screened by the woods outside. 
While the original structure could 
not be salvaged, architect Michael 
Pierce, of Pierce Allen, New York City, 
retained its footprint, a perfect square 
measuring 13 by 13 feet. On top of this 
square, he built what he calls a bath 
pavilion—a one-room building with a 


peaked roof and cedar walls. 


lighter and easier to install. However, 
because they are molded from sheets of 
steel, the sound of water pouring into a 


metal tub can be loud. Steel tubs lose heat 
quickly and dent easily, and the enamel 
finish is thin and vulnerable to chipping. 


GEL-COATED FIBERGLASS Before acrylic, 
there was gel-coated fiberglass, which is 
basically a molded polyester gel coat 
sprayed over fiberglass. This material is 

a cheap, attractive option for a bathtub. 
Unfortunately, these tubs lack depth of 
color and are prone to cracks and 


From the bathtub, you can stare up at 
the exposed-beam hip roof, where 
screened windows let in sea breezes. “I 
wanted it to feel like nature is just 
beyond,” Pierce says. 

The owner of this bathhouse fur- 
nished it like a salon, with antique 
French screens, a Victorian armchair, 
and a Greek flokati rug of shaggy 
sheep's wool. The muted color scheme— 
off-whites and naturals—shows up 
throughout the room in the fabric, 
painted antiques, and rice-paper lamps. 

With its views of trees and lawns, as 
well as a garden filled with roses, this 
bathing pavilion is such a pleasant place 
that the owner uses it for much more 
than bathing. “I have lunches and din- 
ners there, and it’s also quite nice to 
work in during the day,” she says. 
"Recently, I lent it to a friend who was 
writing a book." 


A ceramic cat from Rooms & Gardens, 
above left, is perched below a white towel 
from the Ralph Lauren Home Collection 
and, above right, a ribbed towel, a scrub 
brush and soap from Ad Hoc. 


scratches. But like acrylic tubs, they 
are easily repaired by a refinisher. 


CAST POLYMERS While marble and 
stone are too porous to work as bathtub 
materials, there is an alternative: cast 
polymer, also known as cultured marble, 
cultured onyx, and cultured granite. Cast 
polymers are made by mixing marble 
dust, resins, and epoxies. Less expensive 
than acrylics, these tubs are typically 
installed in modules, with matching wall 
guards and tub skirts, eliminating the need 
for tiles and grout. However, they are not 
very durable; their colors fade, and their 
finishes tend to crack around drains. 


VINTAGE TUBS Vintage tubs come in 

cast iron, copper, zinc, and porcelain. They 
are usually heavier and thicker than their 
modern counterparts. Vintage cast-iron tubs 
(which can be dated by a manufacturer's 
stamp on the tub's underbelly) also hold heat 
longer. But because bathtub dimensions were 
not standardized until the late 1940s (most 
modern tubs measure 60" by 31"), you may 
need to order custom fixtures to go with your 
vintage tub. A simple alternative is to fill 

any predrilled holes with stoppers and to use 
freestanding faucets and mixers mounted 

on the wall or floor. —LYGEIA GRACE 


Fabric Softeners Curtains and slipcovers can work in the bathroom 


Fabric can change the whole look of WASHABLE FABRICS: Since fabric TEXTURE: Smooth fabrics show stains, 

a bathroom. A few ideas: absorbs moisture, use washable textiles so choose textured fabrics like cotton piqué 
TERRY: Designer Vicente Wolf uses like cotton rather than silks and wools. and matelassé. These give furniture a 

terry for more than towels. He uses terry Michael Smith, a Los Angeles interior "crisp look," says New York interior designer 
fabric for slipcovers and even shower decorator, covers bathroom furniture with Renny Saltzman, who uses Summer Hill's 
curtains. “Теггу has a plush, sybaritic, slipcovers that can be laundered in Waffle Waffle piqué on daybeds, which 
spa-like feel," he says. a washing machine. he finishes with a piqué dust ruffle. 


Fon 


FAB POOL HOUSE 


Ralph Lauren Home Collection A 


“Bathrooms are about more Dan tile and fixtures: 
сотеутез need Jabric to pull 4 
гре overalggheme together аш soften it up” — 
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ERETS Candles, leopard prints, 
“and textured fabric bring nature 
| to the romantic retreat 
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Don't put romance on a budget. Cover a 
table with beeswax candles and light them 
all, making the bathroom a sensuous place. 


Give a bathroom the feel of a bedroom 
by bringing in a soft wool or cotton 
гид, or a comfortable armchair. 


Natural products such as wool and sisal can soften 
the edges of a room, especially a bathroom. But if 
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; SENSUAL AND NATURAL: 
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Turkish natural terry robe, cotton 
$110, Terra Verde. 


Wooden comb and brush 
$22 and $31, Emporio Armani. 


Leopard-printed bath towel 
$20, Ralph Lauren Home Collection. 


< Bath towel, $14.99, Мапех: HAS 


Sponge, $18, Takashimaya! | 


White-wood-and-metal antique chair 
$275, Aero Ltd. 


Bamboo candle, $38, Ad Hoc. 


Wrapped beeswax candle 
$30, Portico Bed & Bath. 


Birch bath salts, $15, Ad Hoc. 


Scented candles from Donna Karan 
Beauty's Scents & Sensuality 
Collection, $42-$58. 


Natural watfiefabric slippers 
$35, Takashimaya. / 
29) 
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Russel Wright ceramic vase 
$125, Mood Indigo. 


Friction mitt, $48, L’Occitane. 


Search the pantry for accessories. 


An antique dough bowl can hold 
scrub mitts and cakes of soap. 


2 Antique ceramic Bowl 
v $480, Rooms & Gardens. 


Swiss Co. bath brush, $19, Ad Hoc. 
Olive/laurel soap, $9.50, Ad Hoc. 


Pool towel, cotton 
$40, Calvin Klein Home. 


Horn bowl and brush 
$78 and $165, Portico Bed & Bath. 


Tub made of Japanese white cedar 
$3,700, Oriental Hinoki Products. 
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JAMES BIBER, OF PENTAGRAM, DESIGNS А LOFT 


THAT'S NOT CUTTING-EDGE MODERN, JUST SMART 


James Biber is a rarity among designers: a modernist who is not above 
letting his arm be twisted by clients who can't make up their minds about 
the style they want for their Greenwich Village loft. “We went through 


a lot," explains Biber, a forty-four-year-old 
architect who is a partner at Pentagram, the 
multifaceted New York design firm. 

There was an Art Deco phase, a Mission 
phase, and a kind of high-tech, industrial 
phase before the 2,500-square-foot loft that 
belongs to a young couple took its final 
form. “What they wanted was something 
invented just for them, rather than simply 
borrowing the visual imagery from all these 
modern styles," Biber says. 

Enter Biber's own distillation of some of 
the ideas and furniture designs of “early 
modern" —with an emphasis on the 19405. 
“They liked the design integrity of that 
period,” he explains. From the custom-made, 
hand-milled, brushed-aluminum door han- 
dles to the eight-foot-long double bathroom 


sink that is a trough of sparkling green-and- 
white terrazzo (see page 114) to the luxurious, 
sweeping, padded-leather door, the loft is a 
clever combination of past and present 
design. “Му notion is that nothing in design 
is really new,” says Biber. *It's just reinter- 
preted and given new meaning." 

While it borrows iconic references from 
earlier in the century, the loft casts these clas- 
sic forms in a new light: A 1953 bookcase by 
Charlotte Perriand and Jean Prouvé was the 
inspiration for the two large, floor-to-ceiling 
storage units in the living room that hold 
tapes, CDs, knickknacks, and books; the legs 
of Jean-Michel Frank's famous 1940 sanded- 
oak table became the catalyst for Biber's 
own version of the shapely legs. In their rein- 
carnation, they become the conduits for the 


BY SUZANNE SLESIN PHOTOGRAPHED BY MICHEL ARNAUD 
STYLED BY BARBARA KURGAN 
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А colorful storage unit, designed by Pentagram, which harks back to 

а bookcase by Charlotte Perriand and Jean Prouvé, anchors the living 
area. The T. H. Robsjohn-Gibbings table came from the Lin Weinberg 
shop in New York. The vase is from Troy. Dialogica chairs are covered 
in a Glant Textiles chenille. The rug is by Christine Van Der Hurd. 
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The expansive open kitchen was installed as two large 
armoires and a freestanding worktable, the latter inspired 
by the worktables in traditional Italian houses. The 
shapely table legs mimic those on a 1940 Jean-Michel 
Frank table and contain the plumbing, gas lines, and 
electrical wiring. All the cabinetry, of Makassar ebony and 
dyed tulipwood, was designed by Biber and made by the 
Craftsman Workshop in Eastwood, New York. The hard- 
ware was custom-made by Giovannitti, Inc. The industrial 


faucets on the stainless-steel sink, top, are from Chicago 


Faucets. The Miele oven, above, and dishwasher, right, 
have been fitted into cabinets. The cooktop, right, is from 
Russell Range. The Sub-Zero refrigerator and freezer 
are hidden behind doors or in pullout drawers. 


128 


KITCHEN IS ЧАК мо OF BALANGING eT se ied к 
EXPRESSING AND CONGEALINGEVERYTHING” == 
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electrical, gas, and plumbing lines to the kitchen island; and 
Frank’s luxurious, leather-upholstered walls, originally designed 
for a Parisian gentleman's smoking room, are the models for 
the nine-foot-square combination partition and door that 
allows the bedroom to be closed off from the rest of the space. 

The kitchen—a large table and two large cabinets — takes 
up the central part of the loft, and was meant to be, Biber 
says, “as presentable as any room in the house.” That meant 
custom-made spice and wine racks, a broom closet, and 
recycling bins, and an oven and refrigerator that are 
enclosed behind cabinet doors finished in Makassar ebony 
and tulipwood veneer dyed in shades of yellow and green. 
"It's a kind of balancing act between expressing and conceal- 
ing everything," says the architect. A Sub-Zero freezer and 
refrigerator are ensconced in pullout drawers— the latest 
kitchen must-haves—and there is what the architect 
describes as a "little chapel to dishwashing": an industrial 
restaurant sprayer has been installed in a stainless-steel 
alcove along with teak-lined drying racks. “That's obses- 
sively indulgent, but he genuinely enjoys it all,” says Biber of 
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one of the owners' unusual enthusiasm for doing dishes. 
Vintage pieces from the 1940s and 1950s— including light- 
ing by Jean Коуёге and Serge Mouille, a chair by Hans Wegner, 
a cabinet by Jean Prouvé, as well as a dining-room table and 
chairs by T. H. Robsjohn-Gibbings— add a layer of authentic- 
ity to the interior. “I feel it's not an accident that people today 
are interested in the forties and fifties, because that was a time 
of inventions with a mass-market appeal that reached a broader 
audience than ever before," Biber says. “Т feel we're in an opti- 
mistic, new, modern period." The architect pauses. *But it's 
always different the second time around." And how does he 
define the look he has wrought? “Just my latest,” he says. сё 
The dining area, opposite page, has a table and chairs by T.H. 
Robsjohn-Gibbings, from Design for Living. The chairs are covered 
in a Larsen chenille. The rug is by Maurice Vellekoop, the accessories 
from Calvin Klein Home, and the vase from Troy. In the bedroom, 
above, the Hans Wegner lounge and ottoman are in a Spinneybeck 
leather. Larsen's Cumulus fabric and Carnegie's Serenade were 
made into draperies by Mary Bright. Sources, see back of book. 
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Scenic wallpaper from Zuber & Cie 
helps make the library cozy and 
enveloping, a place you can “just 
flop,” says Roberts. French Art Deco 
leather chairs from James Hepner 
Antiques in New York coexist happily 
with a Ralph Lauren.Home Collection 
sofa whose pillows are covered in 
Clarence House’s Strapwork and 
Aubrac. The English captain’s chest 
and mahogany chair are from Ann- 
Morris Antiques in New York. The 
mohair curtains are by Clarence 
House; the Oushak rug is from Frank 
Swim Antiques in Hudson, New York. 


Ne’ € 


An antique trolley from Anthony Garden Boutique in New York is in the library, above. 


The dining room, right, is an international (and largely 18th-century) feast. The table is 


from Victor Antiques in New York; chairs are from Sentimento. The chandelier is from Pierre 


Deux Antiques. Antique French mirror, on the right, is from John Rosselli International; 


Chinese chairs flank an Italian commode, all from Richard Kazarian Antiques in Providence, 


Rhode Island. The Italian sconce is from John J. Gredler Works of Art in New York. 


IMOTHY HAYNES HAS 
a word for the habit 
some architects have 
of swaddling the most 
unattractive projects 
in swirls of theory and 

verbiage: he calls it "talkitecture." His 

wry criticism is typical of the straightfor- 
ward approach of the Haynes-Roberts 
design team. The company is an unusual 
combination of the design expertise that 

Haynes acquired at Harvard and the 

eclecticism that Kevin Roberts learned 

to prize on his way to earning advanced 
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degrees in cultural anthropology. 
When the team was called in by their 
friends and clients Joan and Elon 
Kohlberg to take a look at a three-story 
Georgian Revival house in Cambridge, 
Massachusetts, Haynes and Roberts 
didn't try to minimize the problems. 
The house, they agreed, was in many 
ways perfect for the Kohlbergs. It was 
nestled in a cul-de-sac in a lovely, his- 
toric neighborhood dotted with archi- 
tectural gems. It was close to Harvard, 
where Elon teaches at the business 
school. The third floor could be turned 
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over to the couple's two young sons. “It 
only had three problems," Roberts 
says. "It lacked architectural detail, dig- 
nity, and style." 

Whoops. The Kohlbergs wanted the 
house because of its location, but since 
they also have an eye for design and are 
accustomed to elegant living, making 
the house live up to their standards was, 
as Roberts admits, "a challenge." 

Before the Kohlbergs bought the 
house, it had dark floors, dark furniture, 
and low ceilings. The design team decided 
to make the rooms feel more expansive 
by painting the entry hall, dining room, 
and living room floors in a light saffron- 
and-butterscotch chessboard pattern. 
"You get the sense of the floor as one 
plane that moves out,” says Roberts. 

Now, when you sit in the dining room, 
your eye is pulled right through the hall 
and the living room, so you feel as if 
you're in one 50-foot room. Because the 
floor is beautiful, it grabs your eye, and 
because it has a pattern to it, your eye 
remains interested. It's one of the most 
successful features of the house. 

Once the floors were transformed, 
the furniture had to change. Everything 
had to be up on legs so the plane estab- 
lished by the floor wouldn't be broken. 
“That was an eighteenth-century style,” 
Roberts says, “зо I knew I had to use 
eighteenth-century furniture." And 
because expanding and lightening the 
rooms were priorities, Roberts also 
wanted the furniture and drapes to be 
done in light colors. 
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о preserve the plane created by saffron-and-butterscotch, chessboard-patterned floors; the designers used furniture with bare legs, an 18th- 
entury favorite. The wing chair, left, from Richard Kazarian, is covered in Brunschwig & Fils fabric. An Italian sofa from Boston's Charles River 
Street Antiques is upholstered in Artois Silk from Christopher Norman. The ottoman from Rose Cumming Ltd. in New York is upholstered in 
larence House's Mosaico with a Houlés trim. The curtain fabric is Zuber & Cie's Vase et'Oiseaux. The room's muted palette gets sparkle from 
а mirrored coffee table, also from Rose Cumming. Cumming herself once owned the 17th-century Italian dog bed, lower right and opposite page. 
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Ап antique French dressing table from Wyeth in New York and а reproduction footed bathtub by George Taylor Specialties dominate 
the master bathroom, opposite page. New but old-fashioned-looking floor tiles are by American Olean; the lighting fixtures 

are from Urban Archaeology. Family photographs, which withstand steam heat in a way some art won't, hang on the wall, whose 
intense, bright-gold paint gives the room added boldness. Haynes-Roberts designed the master-bedroom headboard, above, which 
is covered in Rose Cumming's Wiltshire cotton chintz. The black-striped Antibes draperies with gilded tiebacks are also from Rose 
Cumming. The quilt is from Paula Rubenstein in New York; the tables are from Robert Altman Antiques in New York. 


The curtains in the dining and living 
rooms are hand-blocked in a cream- 
colored pattern on artist's muslin. 
Roberts describes the design as well 
suited to ^a family that wanted ele- 
gance without formality” 


HROUGHOUT THE HOUSE 
the color scheme is light— 
buttery creams, whites, 
some touches of olive green 

and dove gray for depth and variety. 

The designers removed dark-green 

marble from the fireplace and 

replaced it with white statuary mar- 
ble, and added mirrors— most of 
them eighteenth-century — wherever 


they could to give a sense of space. 
Dealing with the absence of sig- 
nificant architectural detail was trick- 
ier. The designers’ usual response 
would have been to add elegant 
moldings and trim, but that would 
have made some ceilings seem even 
lower. They decided to start by 
returning the rooms to their original 
style. That meant, for example, rip- 
ping out the granite-and-Formica 
kitchen and redoing all the modern- 
ized bathrooms. “We wanted those 
rooms to look inevitable," Roberts 
says. They painted the kitchen cream, 
added wainscoting, and installed a 
painted tin ceiling to add texture and 


detail. They laid octagonal white tiles 
on the kitchen and bathroom floors 
and installed raised wooden wall pan- 
els in the dining room. 

The small den off the kitchen pre- 
sented another problem: the entry to 
it was cramped. They opened it up, 
creating a large, rectangular doorway. 
"You had these elegant rooms that 
were perfect for dining and cock- 
tails," Roberts says, “but where could 
you just flop?" The den was desig- 
nated for that purpose, but it was 
small and needed texture. То make it 
cozy, they turned to scenic wallpaper. 

Developed in the early nine- 
teenth century, scenics made from 
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Joan Kohibetg, one of thé house's owners, shows off Brunschwig: & Fils's Gallier Diamond wallpaper, opposite page, The аг 
гойпег, designed by Haynes-Roberts, is Бу Stark. А pale-hued guest bedroom, this page, has an antique; Took that is appealing in № 
femininity. The sea-gtass flooring 16 from Stark; the. Kedleston wallpaper is by Quadrille, The Rose Cumming dressing table, left? 
is skirted in Clation Stripe from Travers; iron beds and a)painted chest are front Hope & Wilder Home; Sources; See back of book. 


hand-carved wooden blocks produce а 
lifelike landscape when hung in contigu- 
ous panels. “The effect was to envelop 
you, as if you had removed the walls and 
were looking at the scene outside,” 
Haynes says. It was an expensive choice, 
but a dramatic one. 


The designers chose paper from 
Zuber & Cie, since the company uses 
two-hundred-year-old blocks. They 
built bookcases and cabinetry on one 
wall to hide the TV and stereo and 
matched the paint on this wall to one of 
the colors in the lush, green garden 
scene on the other three walls. For com- 
fort, the designers chose antique leather 
furniture (the kind that looks better the 
more you beat it up), a Ralph Lauren 
sofa, and a beautiful Oushak rug in a 
muted olive green. As an added touch, 
they covered the bottoms of the walls 
with wallpaper in a dark-green-and- 
brown balustrade design that mimics 
the balustrade at the front of the house. 

Visiting today, you'd never imagine 
that the light, airy house had ever 
suffered from having claustrophobic 
rooms and almost no interesting archi- 
tectural touches. The original problems 
have, as if by magic, disappeared. But 
the sorcerers' secrets are explained by 
the design team's brew—a tasteful and 
imaginative mixture of architecture, 
design, and psychology. бә 


Nina Darnton / z freelance writer living т New York. 
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OU MIGHT CALL IT А DOUBLE CEREMONY: 
the actual marriage—a year ago— of Ann Tenen- 
baum (who sits on the boards of the DIA Cen- 
ter for the Arts, the Film Society of Lincoln 
Center, and Sarah Lawrence College) and Thomas 
H. Lee (who owns a Boston-based leveraged- 

buyout company) that joined not only man and woman but 

two passionate art collectors; and the harmonious union of 
what can sometimes be a rocky relationship— the pairing of 
art and furniture. 

DD Allen and Michael Pierce, of Pierce Allen, a New York 
design and architecture firm, were the agile catalysts in the 
redecoration of a 4,372-square-foot duplex to suit the couple 
and their collections. Tenenbaum and Lee are also arranging to 
buy the floor below. “I wanted a home that was elegant and 
warm, where people would feel comfortable," says Tenen- 
baum, who was afraid that visitors would ask, “Who lives here?" 
instead of knowing at a glance that, as she says, "it was us." 

"Furniture should work with the art, not fight it," Lee con- 
curs. “From the paint to the window treatments, we wanted to 
create a pleasant environment for living with art, instead of 


feeling as if we were in a museum. We are definitely living 
with the art—and the furniture and decor are helping us." 

The collection — paintings by Monet, Rothko, Gorky, 
Pollock, Rauschenberg, Mondrian, Arp, Johns, and Clemente; 
photographs by Arbus, Frank, and Stieglitz; and Egyptian, 
Siamese, and Khmer antiquities— could have overwhelmed any 
interior. But Allen and Tenenbaum were determined to create а 
felicitous framework that would keep the art in perspective. 
'The fireplace was stripped and made more important, walls 
were opened up, and Allen and Tenenbaum went shopping. 
They found а mid-twentieth-century French needlepoint rug 
for the living room; a pair of Ruhlmann armchairs from Paris; a 
huge silk Fortuny shade to hang over the dining-room table; and 
polka-dotted gilded china to add an extra note of glamour. 

Tenenbaum hesitated when it came to deciding where to 
hang the Monet. *I thought of it as formal and fancy," she 
says. Allen suggested the master bedroom. “I love the idea of 
waking up and seeing it every day,” Tenenbaum remarks. 

Other successful marriages between art and space were 
arranged: An ancient Egyptian mummy mask sits at the 
bottom of a swirling stair; Clemente drawings parade along 
one wall of the study; jade, opaline, and Peking glass stand 
under a joyful Gorky still life; and Frank Moore's arresting 

Freedom to Share and Otto Decker's cutout of blue jeans are in 
the gym, along with exercise equipment and bottled water. 

“I like to collect things from all periods," Tenenbaum says. 
“What they all have in common is a lot more interesting 
than what fifteen Rothkos have in common. And if you buy 
things you love, they will make sense together." 
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RINA TANT, IAS 


previous pages 

beneath a gouache by Mondrian. 

bottom of the circular stair. In the living room, this page, the sofa and а 
were chosen to allow a comfortable view of paintings by Rothko, 
Sigmar Polke. The sofa fabrics are from ABC Carpet & Home, 

fabric is from Zimmer+Rohde. A 1970 lead relief by Jasper Joh 


the right of the fireplace, and an Arp marble sits by the love st 


Tm 


tables from British Khaki are on a French needlepoint rug 


Domestic objects and high art achieve peaceful coexistenc 
room, this page. A 15th-century sculpted moi 'ad frc 
the windowsill, while the pol 
Company and the tortoiseshell el 
on the table. A 1950 French oak bot 
opposite page, top, displays Chinese glas 
ing above it. The chair is a Jean Michel Frank design from Gå 
Paris. The drapery fabric is from ABC Carpet & Home. In thé 
1860 worktable, and Regency chair, now in a Clarence Ho 1 
are from Ann-Morris Antiques. Pastels by Francesco C 


Аў 
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The art in the exercise room, left, strikes a relaxed note: Frank Moore's 


Freedom to Share stars, along with a ladder-like mixed-media piece by 
Therman Statom, and Otto Decker's jeans sculpture against the 1930 
French lockers from Robert Altman. The carpeting is from Stark. A 
1961 Rauschenberg hangs in the living room, top, framed by Ruhlmann 
chairs from Vallois, in Paris; the table is from Wyeth, in New York. 

The drapery fabric is from ABC Carpet & Home. A Monet and a Church 
hang in the bedroom, above. Sources, see back of book. ORO 
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ELLENS HILMAN: S GARDEN FOR A HISTORIC 
VIRGINIA HOUSE HAS ITSELF BECOME A'GELEBRATE 
PIECE OF LANDSCAPE HISTORY 


WRITTEN AND PRODUCED BY SENGA MORTIMER 
PHOTOGRAPHED BY LANGDON CLAY 


“Ir Was IMPOSSIBLE «Мот TO PICK FLOWERS. 
A Козе то HOLD ALL THE Way TO fCHOOLg) EEMED 
«WELL WORTH THE PUNISHMEN 


ELLEN SHIPMAN 


The statue of a cherub, an original part of Ellen Shipman's design, previous pages, stands beneath lonic columns billowing with climbing 


roses and underplanted with antique bearded iris. Wreathed in ‘Dr. W. Van Fleet’ roses, a reproduction of Michelangelo's head of David, opposite 


page, is affixed to a garden wall. A functional architectural ornament, the birdbath, this page above, is used to anchor the hybrid tea beds. 


F GENERAL ROBERT E. 
take a 
stroll through the gardens at 


LEE 
could posthumous 
Chatham, the house that once 
belonged to his mother-in-law 
on the Rappahar. ‚ck River in Virginia, 


he might be excused for believing that 
the South had finally won the war. The 
profusion of flowers and blossoming 


shrubs bursting from their beds, the 
roses entwining the beams and pillars and 
upholstering the walls, might help erase 
the painful memory of Union artillery 
pounding Fredericksburg from one of 


House & Garden - APRIL 1997 


the South's most beautiful gardens. But if 
he learned that the magnificent resurrec- 
tion of the grounds belonging to the 
house where he courted his wife was the 
work of a Yankee, and a Yankee divor- 
cée at that, he might wish himself back 
into the grave. For the garden we see 
today at Chatham was the creation of 
the talented Ellen Biddle Shipman, who 
completed it around 1925. 

Shipman was a prolific but largely 
unsung garden architect, whose career 
spanned the first half of this century. 
Only recently has the prodigious talent 


of this advoc 
ment bee 1 by garden historians 
and feminist scholars. A new biography, 
by Judith Tankard, and a traveling exhibit 
of photographs of her gardens, as well as 
restorations of her work, testify to the 
important legacy of a woman who was 
largely self-taught and had few material 
or social adv ges, but who eventually 
could claim Astors, du Ponts, and Fords 
as her clients. Shipman could work on a 
modest as well as a grand scale, and was 
equally at home doing wild gardens, 
colonial gardens, formal gardens, and 
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“UntiL WOMEN Took UP LANDSCAPING, GARDENING 


IN THIS COUNTRY Was AT ITS LOWEST EBB” 


ELLEN SHIPMAN 


gardens compatible with Arts and 
Crafts architecture, all of which 
benefited from her romantic and inti- 
mate approach to landscaping. 

Chatham's seductive and authentic 
antebellum atmosphere is entirely the 
result of Shipman's ease and familiarity 
with the neoclassical style, and in no 
way resembles the stiff restorations 
characteristic of Williamsburg. In fact, 
there is good reason to believe that the 
original gardens were on the other side 
of the house and that the present site 
was a cornfield. No matter. This is the 
design of a master gardener, whose sig- 
nature touches are still instructive 
today and are easily identified by those 
familiar with her work. 


Axial parterres bordered in box and bedded 
out with pansies, above, surround four 
standard wisteria planted to form a weeping 
umbrella of lavender racemes over garden 
statuary. A sculpture of the Roman goddess 
Ceres, robed in moss and surrounded by 


pink weigela, left, faces the house's gates. 
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Shipman's adaptation of - А 

a Colonial-revival garden. — ; 
.. retained the essential ele: x 
`“ ments of the colonial period— | 


geometric beds bordered 
with English boxwood— 
but she softened it with her 
exuberant use of flowers 


Ma 


and the strategic placement 
ЎЎ. of miniature apple trees and 
: Classical garden ornaments. 


^ BUSTED The whitewashed 
brick walls enclosing the gar- 
dens at Chatham are topped 
with urns and statuary. Greek 
and Roman busts add further 
architectural interest to the 
display of climbing roses. 

V SPOUTING OFF Water 
lilies, Siberian water iris, and a 
lead fish leap from the reflecting 
pool, below. The Chippendale- 
style gate, below right, is one 
that Shipman used in a number 
of her gardens. Far right, Shipman 
on her eightieth birthday. 


NSPIRED BY AMBITION AND PRESSED BY PENURY, 
Ellen Shipman sought and accepted every sort of gar- 
den project during her fifty-year career, but she never 
wavered in her conviction that gardens were meant to 

provide a “domestic haven," an "intimate shelter”—a refuge 
from the stress of modern life. She felt that the house and 
garden formed a family unit: The multipurpose garden struc- 
tures sketched on her landscape plans typically reflected her 
sense that these smaller buildings should resemble the 
main house “аз children resemble their parents." From the 
walls protecting her gardens to the individually crafted 
gates and fences, her designs inspired a sense of security, 
while her lush plantings provided a measure of coziness. 
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< GUEST AGAIN Shipman's 
photograph appears alongside 
her signature in the guest book 
of one of her clients. Unlike 
some of her male counterparts, 
she made a point of visiting her 
gardens twice a year. 

V PENTHOUSE AVIARY 
Shipman’s drawing of a dovecote 
that sits atop a toolshed, below, 
was done to encourage a client 
from Vermont to adopt this 


" efficient and charming structure. 


“PRIVACY IS THE eMOST ESSENTIAL 
ATTRIBUTE OF ANY GARDEN" 


ELLEN SHIPMAN | —— 


< PIGEONEER The lines of 
this classical hexagon, left, recall 
one of the designs for a bird- 
house and garden shed developed 
by Charles Platt, the classical 
and eclectic architect who first 
encouraged Shipman to pursue 


FRONT ZLrPYAT/O»M : : 
a career in landscape gardening. 


c. 


Dove Cote and Tool Duse 


<ARMED ENCOUNTERS 

A multipurpose structure—a 
covered arbor and garden 
seats—straddles a walkway 

of brick and slate. The uneven 
path, a device Shipman favored, 
leads to a pond surrounded by 
colorful summer annuals. 

> ARCHITECTURE FOR 
THE BIRDS In a style that 
brings to mind both Lutyens and 
Lego, Ellen Shipman's triple- 
decker brick dovehouse reveals 
her wry sense of humor at work in 
an out-of-the-way part of the gar- 
den—the parking area and garage. 
Sources, see back of book. ca 
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E vtpote 


"Trying to find 
in lowly, 
inexpensive 
materials is 
inevitable if 
one wishes to 


proceed into — 


e future with 


Rt AN 


House & Garden - 


ELIGHT MAY BE THE AIM OF MOST GARDENERS, 
but it’s not Martha Schwartz’s only priority. 
The Cambridge, Massachusetts-based artist and 
landscape architect is as determined to excite the 
mind as she is the heart. Her edgy landscapes put 
you on guard and off-balance as well as soothe and refresh. 
Her new garden for Sam and Anne Davis on the outskirts 
of El Paso, Texas, is quintessential Schwartz—an uplifting, 
invigorating, and puzzling experience, rather like strolling 
through a candy-colored maze and undergoing electroshock 
therapy at the same time. Surprises follow each other as you 
slip from one garden room to the next: one has a wall with 
menacing nails; another is crowned with shards of blue glass. 
Small, square windows cut into certain walls offer tantaliz- 
ing glimpses of what’s to come. There are no plants apart from 
cacti. (“I think it’s more important to make a place for people 
than to make a place for a tree,” Schwartz has said.) You could 
conclude that this is more a work of art than a garden, but 
Schwartz would probably reply that it is equal parts of both. 
“You can do whatever you want within this box,” Anne 
Davis told Schwartz when she brought her to Texas in 1994. 
Davis was referring to a walled area between her herbaceous 
borders and the garage. “We were in a kind of no-man’s-land,” 


Schwartz poses with swirls of her trademark Day-Glo; a saguaro 
cactus punctuates the Davis garden’s Orange Room, previous pages. 
A glimpse into the Bath Room, opposite page, with shards of broken 
blue glass on its walls. The mirrored Changing Room, with its 
audience of cacti, above, and a view of the shoe-box garden, left. 
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МАВТНА SCHWARTZ 
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says Schwartz, "a shoe box, 37 Бу 60 feet." 

After trying to coax an English border 
out of the El Paso desert for twenty-five 
years, Davis was ready for something new. 
She had three rules: “I asked for a low- 
maintenance garden with some Mexican 
influence, since we're on the border. I 
asked for cacti. And I said I didn't want to 
to see the old garden from the new one." 

The rest was up to Schwartz. 

А professor at Harvard's Graduate 
School of Design, Schwartz was trained 
as an artist and a landscape architect. As 
mentors, she claims such environmental 
artists as Robert Smithson and Michael 
Heizer. ^I approach landscape design as 
an artist, not as a horticulturist or environmentalist." 

She calls herself “queen of the low-budget jobs" for the cheap 
materials she's had to use for such new-wave landscapes as 
Atlanta's Rio Shopping Center and the King County Jailhouse 
plaza in Seattle. A garden for New York City's Federal Plaza, 
former site of Richard Serra's Tilted Arc, is just completed. 

In El Paso, Schwartz envisioned a folly within the larger gar- 
den. She built six garden rooms inside the original wall. “It's 
my interpretation of what a Mexican garden means," she says. 
“Mexican gardens tend to be formal, geometric, and spare. 
The essence of a Mexican garden is walls. There is a clear 
definition between public and private, inside and outside." 

Schwartz is famous for her Day-Glo palette, but here she 
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has mixed bright hues with somber ones. 
Exterior walls are "dark, gloomy, almost 
forbidding colors, which tend to disap- 
pear at night." Interior walls of pink and 
orange are like "lanterns that glow." It's 
like Mexico, she says, where "color is 
used to transform, express, individualize 
an environment." 

Each room has a different intention. 
The idea behind the Gold Room, which 
has a view of the Rockies, is to capture the 
"borrowed" landscape, the mountain peak, 
and bring it into the garden "to make you 
think about your relationship to it." 

The Changing Room, with a mirrored 
wall and a bed of prickly cacti in front of 
a pink wall, is purposely unsettling. *It's the idea of vulnera- 
bility,” she says. “You are exposed, standing in a bed of cactus." 

As in so much of her work, Martha Schwartz is playing a 
game here, to keep the visitor off balance. *It makes the 
whole less static," she says. "The idea is to play with your 
psychology. Gardens are psychological spaces. They take 
you from your everyday world to someplace else." 9 


Anne Davis, above, wanted to keep her old pool, top, so Schwartz 
designed the garden rooms to be reflected in it. The somber exteriors 
of the rooms contrast with their glowing blue, white, pink, and orange 
interiors. In the Gold Room, opposite page, a stone-chip mound is meant 
to "borrow" the landscape of the Rockies. Sources, see back of book. 
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“| hope that 
what | build 
will make 
the landscape 
visible 

to those 
who usually 


don't see it” 


MARTHA SCHWARTZ 


IN SEASON 


(CONTINUED FROM PAGE 90) holds upa per- 
fect specimen, glazed to a mahogany friz- 
zle by an initial oil rub and frequent 
water bastings. These all-important 
hunks of salty skin, their sharp crackle 
juxtaposed against a silky underlay of fat, 
may be the ultimate Puerto Rican soul 
food. They add drama to the mild, 
adobo-seasoned pork meat—a version of 
lechón, the whole, spit-roasted pig that is 
the island's preferred festal dish. 


O THE GUESTS GREET THEIR 
Ss like an old friend, from the 

homey white-bean stew to the 
rice scented with garlic and thyme. Best 
of all is a side dish of tiny ladyfinger 
bananas caramelized with the indige- 
nous sugarcane molasses, lime, and a 
delirious jolt of rosemary. Ayala rolls his 
eyeballs ecstatically as he describes the 
very hot butter and high heat required 
to cook them properly, the mere “hair” 
of molasses it takes. Finally alighting at 
the table, he reminisces about bananas 
past. “When I was a kid, white rice, 
fried egg with a soft yolk, and ladyfinger 
bananas— that was our meal." 

It is hard not to think of the little 
bananas he produces in his grown-up 
incarnation at Chayote: molten under 
an airy tempura batter, turning a terrine 
of fresh foie gras into a vortex of soft- 
nesses that is pure Ayala. To eat it is to 
sample the audacity and adventuresome- 
ness that prompted this island boy to 
apprentice himself to such haute cuisine 
gurus as Joel Robuchon, and Eric Ripert 
of Le Bernardin, fashioning his own culi- 
nary education. And it is also to sample a 
luxury that always has home at its heart. 

After hours and hours of eating and 
drinking in the epic Puerto Rican party 
style, people are still picking at an array 
of dulces, the island sweets set out on 
Henry Klumbs serene, built-in benches. 
" Mira! Y'm leaving!" Ayala announces as 
the sun sinks and the air begins to cool. 
Of course, it's not that simple. At the 
very foot of the rain forest, in the town 
of Loíza, he and Rolando pass eight conga 
players outside one of the open-air bars 
that dot the island. There's an impromp- 
tu street party right out on the sidewalk. 
Ayala just has to stop. 
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PERFECTION SALAD Fruits and vegetables 


with grenadine-and-nutmeg dressing. 


RECIPES 


ALMOJABANAS 
(FRITTERS) served with 
SALT COD GUACAMOLE 


Makes 4 dozen 


11/2 cups milk 
I2 ounces rice flour (whole-wheat 
flour, ground in a food processor 
until fine, may be substituted) 
5 large eggs 
1/2 pound grated aged Gouda cheese 
1 Tbsp baking powder 
1/2 tsp salt 
I quart peanut oil 


Bring milk to a simmer over medium heat, 
add the flour, and whisk rapidly until the 
mixture is smooth and thick. 

Remove from heat, and beat in eggs, one 
at a time, making sure that each egg is thor- 
oughly incorporated into the flour mixture 
before adding the next. Add the cheese, bak- 
ing powder, and salt. Let the batter stand for 
at least one hour before frying. 

To fry the almojabanas: Pour the peanut 
oil into a deep, heavy, 11" skillet, and heat 
over medium-high heat until a deep-fat 
thermometer measures 375°. Exercise care 
when cooking with hot oil. Cover a baking 
rack with paper towels for draining the frit- 
ters. Using a tablespoon, spoon 8 fritters 
into the skillet and fry until dark golden 
brown on one side. (The oil should not cover 
the almojabanas.) Turn the fritters, and 
brown the other sides. Remove and place on 
the baking rack to drain. Repeat procedure 
with remaining batter. 

When cool enough to handle, slice almost 


all the way through, and fill with a tablespoon 
of the salt cod guacamole. Serve immediately. 


SALT COD GUACAMOLE 
Makes 3 1/2 cups 
*24-hour advance preparation required 


1/4 pound dry salt cod 
2 ripe avocados 
1/2 cup ripe cherry tomatoes, diced 
1 small red onion, finely chopped 
1 red bell pepper, seeded and 
finely diced 
1 clove garlic, minced 
1/2 cup cilantro leaves, chopped 
Juice and zest of 2 limes 
1 tsp olive oil 
Salt and pepper to taste 


То prepare the salt cod: Place in a large bowl 
and cover with cold water. Soak for 12 hours 
in the refrigerator, then change the water 
and soak for another 12 hours, or until cod 
has softened and feels almost like fresh fish. 

Bring a medium-sized pot of water to a 
boil, add the cod, and reduce heat so that 
the water is barely simmering. Poach for 8 to 
то minutes, or until cod is tender when 
pierced with a knife. Remove with a slotted 
spoon, and allow to cool. Remove any skin 
or bones from fish, then shred fish into very 
small pieces and reserve. 

Split the avocados in half, remove the 
pits, and scoop the flesh into a bowl. Mash 
with a fork until smooth. Add the cod and 
remaining ingredients, and mix together 
well. Guacamole will be slightly chunky. Salt 
and pepper to taste. 


ARUGULA, PAPAYA, 
GRAPEFRUIT, and COCONUT 
SALAD with GRENADINE-and- 

NUTMEG DRESSING 


Serves 6 to 8 


2 bunches of arugula, washed 
and dried 
avocado, thinly sliced 


м 


large grapefruits, peeled and separated 


N 


into segments, pith removed 
ripe papayas, peeled and cut into r" dice 


N 


1/2 cup thin shavings from a 
fresh coconut 


GRENADINE-and-NUTMEG DRESSING 
3 Tbsp sherry vinegar 
1 Tbsp grenadine syrup 
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If you're wondering WHAT TO COOK with pork, 


remember, white goes with everything. 
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1 tsp Dijon mustard 
Juice and grated rind of 2 limes 
2 tsp freshly grated nutmeg 
1/4 cup extra-virgin olive oil 
Salt and pepper to taste 


In a glass jar with a tight-fitting lid, add 
vinegar, grenadine syrup, mustard, lime juice 
and rind, and nutmeg. Shake vigorously to 
blend. Add the olive oil and shake again. Salt 
and pepper to taste. Refrigerate. 

То prepare the salad: Place well-dried 
arugula in a large bowl. Toss with half the 
dressing. Divide among serving plates. In a 
separate bowl, combine avocado, grapefruit, 
and papaya. Toss with the remaining dress- 
ing, then spoon evenly over the arugula. Top 
with the coconut shavings and serve. 


ROAST PORK 
with ADOBO SEASONING 


Serves 8 to 10 


7- to 8-pound pork shoulder, with bone 


ADOBO SEASONING 
то cloves garlic, peeled 

Leaves from 2 bunches fresh 
oregano 

2 jalapenos, seeded and halved 

1 red bell pepper, seeded and 
quartered 

r Tbsp salt 

11/2 tsp ground coriander 

1 tsp ground white pepper 
Juice of 2 limes 

r Tbsp olive oil 


Preheat oven to 400°. 

То make the adobo seasoning: Place garlic, 
oregano, jalapeños, and red pepper in the bowl 
ofa food processor and use the pulse button to 
obtain a pastelike consistency. Scrape into a 
bowl and set aside. In a small bowl, combine 
salt, coriander, pepper, lime juice, and olive oil, 
and stir into paste. Rub adobo mix all over the 
pork and refrigerate for 2 hours. 

Place pork in a deep roasting pan and bake 
at 400° for 3o minutes. Reduce the heat to 
350° and continue baking — spritzing once or 
twice with water— for 2 1/2 hours, until a meat 
thermometer inserted in the thickest part of 
the roast registers 1707. 

Remove roasting pan from oven, cover with 
foil, and allow pork to rest for 20 minutes. Slice 
and serve with the beans, rice, and bananas. 
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RECIPES 


CRANBERRY BEAN STEW 
Serves 8 


1 pound dried cranberry beans 
1 pound smoked ham hock 


SOFRITO 
2 Tbsp olive oil 
1 medium onion, finely chopped 
I green pepper, seeded and chopped 
3 sweet chile peppers such as serrano 
or anaheim, finely chopped 
1/2 cup cilantro leaves, chopped 
2 cloves garlic, finely chopped 


м 


tomato, peeled, seeded, апа chopped 


mI 


tsp each salt and ground pepper 
2 cups calabasa pumpkin cut into 1" 
cubes (or use butternut squash ) 


MAIN EVENT Roast pork plus fixings. Glass 
from Baccarat. Charger from Rosenthal. 


Soak cranberry beans overnight in 2 quarts of 
cold water. Drain, place in a medium-sized 
pot, and cover with cold water by 2 inches. 
Add the ham hock and bring to a boil. Reduce 
heat and simmer for 1 hour. 

While the beans are cooking, heat the 
olive oil on medium-high heat in a sauté pan 
and add the sofrito ingredients. Sauté for 10 
minutes, stirring occasionally. 

After the beans have cooked for 1 hour, 
add the sofrito and the pumpkin and cook 
for 3o minutes more, or until tender. 


RICE with GARLIC and THYME 


Serves 8 


2 Tbsp olive oil 

3 cloves garlic, crushed 

3 cups long-grain rice 

1 bunch of thyme tied with string 


6 cups chicken stock 
1 tsp salt 


In a 4-quart saucepan, heat olive oil over 
medium-high heat, add the garlic, and sauté 
until golden. Add rice, thyme, and chicken 
stock. Bring to a boil, then reduce heat and 
simmer gently, covered, for 20 minutes, or 
until the liquid has been almost entirely 
absorbed by the rice. Remove from heat and 
let stand for то minutes, covered. 

Remove thyme and fluff with a fork before 
serving. Garnish with a sprig of fresh thyme. 


LADYFINGER BANANAS 
with MOLASSES, LIME JUICE, 
and FRESH ROSEMARY 


24 ladyfinger bananas, peeled 
(5 bananas, sliced in fifths, may 
be substituted) 
4 Tbsp clarified butter 
2 Tbsp molasses 
1/4 cup lime juice 
1/4 cup chopped fresh rosemary 


In a large, nonstick skillet melt 2 tablespoons 
of clarified butter over high heat. Add half the 
bananas and reduce heat to medium-high. 
Sauté for 4 to 5 minutes, stirring constantly. 
When the bananas are golden, add 1 table- 
spoon molasses and continue cooking for 1 
minute. Remove bananas from heat and place 
in a bowl. Add 2 tablespoons lime juice and 2 
tablespoons rosemary. Repeat the procedure 
with remaining bananas. Serve immediately, 
alongside the rice and beans. 


PINEAPPLE with 
PUERTO RICAN RUM and 
FRESH TARRAGON 


Serves 8 


2 fresh pineapples, peeled, quartered 
and sliced in 1/4-inch wedges 
1 cup dark Puerto Rican rum 
1/4 cup Sambuca 
1/4 cup chopped fresh tarragon leaves 


In a medium-sized bowl, combine pineapple, 
rum, and Sambuca. Mix together and refrig- 
erate for three or four hours before serving. 
When ready to serve, add fresh tarragon 
to the pineapple and toss gently. Divide 
among 8 plates and pour a little rum over 


each serving. RD 
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1. Liz CLAIBORNE AT HOME: 

For more information about the Liz Wear 
Collection by Liz Claiborne Liz at Home, 
please call 800-LC7-7522 


CRUISES 


2. CRYSTAL CRUISES: Experience 
gracious, attentive service and the ulti- 
mate in worldwide luxury cruising 
aboard the Six-Star Crystal Harmony and 
Crystal Symphony. For a complimentary 
brochure, call 800-820-6663. 


DECORATIVE ACCESSORIES 


3. BACCARAT, INC.: Baccarat crystal, 
crafted in France since 1764, is world 
renowned for its exceptional quality and 
clean, innovative design, including crys- 
tal giftware, figurines, jewelry, vases, 
bowls, and stemware. Life Is Worth 
Baccarat. 800-845-1928. 


4. BERNARDAUD: The world's largest 
manufacturer and marketer of the finest 
"Limoges porcelain dinnerware, giftware, 
and collectible products. Founded in 
1863, Bernardaud is still owned and 
managed by the Bernardaud family. 


5. LARSON-JUHL: Larson-Juhl 
Custom Frames add artistry to art, and 
warmth to living. To learn more about 
how custom frames can beautify your 
home, visit your custom framer or call 
800-886-6126. 


6. PARIS CERAMICS: Specialists in 
rare and beautiful limestone, terra-cotta, 
and antique stone floors and hand-painted 
wall tiles. Extensive color brochure, $10. 


7. GREAT CITY TRADERS: 

Decorative accessories and gifts for the 
home are available through selected interi- 
or and home-furnishings design studios. 
For the name of a resource near you, write: 
Great City Traders, 537 Stevenson Street, 
San Francisco, CA 94103-1636. 


8. TIFFANY & Co.: For over 150 years, 
Tiffany & Co. has presented the finest jew- 
elry. Tiffany is a purveyor of quality time- 
pieces, china, crystal, silver, stationery, 
accessories, and fragrances. For a compli- 
mentary catalog, please call 800-526- 
0649. 


9. Please send me all the free items in 
this category. 


FABRICS 


10. CLASSIC REVIVALS, INC.: To 
the trade only. A rich and varied eclectic 
mix of historic and classic, modern and 
traditional European fabrics, wallpapers, 
and trims. 


11. WAVERLY: Learn how to choose a signa- 
ture print and build your room around it with 
Waverly's Make It Yours with Waverly Idea 
Book. 16 pages. WAVERLY FABRICS. $2. 


12. Please send me all che free items in this 
category. 


FLOOR & WALL COVERINGS 


13. Asmara: Needlepoint collection —hand- 
made originals reminiscent of 18% and 19th 
century antiques. Aviele™ Aubusson—authentic 
Aubusson carpets made from traditional weav- 
ing process of 14% century Aubusson, France. 


14. GANGCHEN CARPETS OF TIBET: 
The only authentic handcrafted carpets made 
in Tibet itself. Hand-dyed colors, lustrous 
100% hand-spun Tibetan wool. Timeless clas- 
sic Tibetan designs include geometrics, florals, 
wildlife, and symbols. 


15. SUMMER HILL LTD.: Custom uphol- 
stery and original wood pieces as well as unique 
fabrics and wall coverings. Order through the 
trade furniture catalog, available for $55. 


16. WooLs OF NEW ZEALAND: 
Decorwool brand carpets combine the latest 
tones, patterns, and textures with the classic 
beauty, comfort, and practicality of New Zealand 
wool. For a free 30-page brochure featuring 
Decorwool carpets, call 770-952-1192. 


17. Please send me all the free items in this 
category. 


FLOWERS 

18. CALYX & COROLLA: Offers the freshest 
flowers and plants available, as well as beautifully 
preserved designs. To receive a catalog, please call 


800-800-7788. 


Foop 


19. NATIONAL PoRK PRODUCERS 
Councır: Pork. The Other White Meat® 
What's next after chops and roasts? Try stir-fry, 
tenderloin, rack of pork, and other great dishes - 
from our new recipe brochure. 


FURNITURE / CABINTERY Es 


20. CHRISTIANS ENGLISH KITCHEN: 
England' latest export to the U.S. in cabi 
netry. Dealers throughout the U.S. Please | 
send $15 for full-color catalog. ц 
21. CUSTOMCRAFT: Customcraft has been 
an innovative leader in the design and manu- 
facture of fine furniture for home and office for 
over 33 years. 


22. DESIGN CENTERS INTERNATIONAL: Ап 
association of the finest design centers in the 
world. Looking for the widest selection of cus- 
tomized, high-quality furnishings. Contact our 
design center nearest you. 800-743-2727. 


motes 
informa UE a free product catalog, а al Ades 


23. FIBO-TRESPO LAMINATEFLOOR: 
The beautiful look of real wood combined 
with incredible durability. No wearing, 
fading, or staining. Fifteen-year Triple 
Limited Warranty. Call 800-481-WOOD 


for a free catalog. 


24. LA BARGE.: A unique collection of 
over 300 handcrafted mirrors, tables, and 
accent furnishings created by artisans around 
the world. For an idea-filled catalog, call 
800-692-2112. 


25. MITCHELL GoLD Co.: With an 
emphasis on comfort, che Mitchell Gold 
Company makes sofas, sleepers, chairs, and 
ottomans with their own custom-fitted slip- 
covers. Many fabrics are machine washable 
or easy to dry-clean. Also a great collection 
of leather seating pieces. Free. 


26. POLIFORM USA Inc.: Poliform's 
Technical Dictionary of Home Design illustrates 
a rich and diverse collection of beds, wall 
units, closet systems, dining room furniture 
and more. For professionals and consumers. 
Call 212-421-1220. $12. 


27. RocHE-BoBois: The international 
collection of exclusive, contemporary furni- 
ture is presented in a 100-page full-color 
catalog. Exciting new concepts in leather 
and fabric seating, wall systems, marble and 
curved glass tables, bedroom and dining 
room furniture. Catalog $10. 


28. SMALLBONE: The original English 
bespoke kitchen company. Exclusive show- 
room in New York City. Catalogues avail- 
able for $15. Installations all over the U.S.A. 


29. UNIVERSAL FURNITURE: Alexander 
Julian Home Colours offers a vintage look for 
the 90s, including dining room, bedroom, 
occasional pieces, and upholstery. Free. 


30. Please send me all the free items in this 
category. 


HOME DESIGN MATERIALS 


31. CALIFORNIA CLOSETS: California 
Closets offers a complete range of quality 
closet, pantry, garage, home office, and 
other storage solutions designed to 
SIMPLIFY YOUR LIFE. For a free 
brochure, circle 31. 


32. MARVIN WINDOWS & Doors: 
Made to Order from Marvin Windows & Doors 
beautifully demonstrates how made-to- 
order wood windows and doors can enhance 
your home [elps you determine your 


needs | for design, energy efficiency, and 


_ maintenance, then choose | ‚ the products and 


options to match. Free. 800-346-5128. 


33. Pozzi Woop WINDOWS & PATI: 
Doors: Pozzi Wood Windows and Patio | 
Doors are handcrafted in Bend, OR. 


es 
34. jure send me all the free i items in 
this category. Ó 


KITCHEN, BED & BATH 


35. AMERICAN STANDARD: We Want — 
You to Love Your Bathroom — a bathroom ° 
guidebook from American Standard over- 
flowing with facts, ideas, and inspiration. 
This 32-page brochure offers interesting facts 
and information to consider when planning 
your bathroom. $2. 800-524-9797 ext. 688. 


pue. 


_ refinement oí 


RES 


36. ANICHINI: America’s premier importer of 
fine Italian linens and furnishings for the bed, 
bath, and table, as well as fabrics by the yard. 


37. CANAC KITCHENS: Amazing new 
kitchen ideas...terrific tips...expert 
advice...and more! Canac's full-color Kitchen 
Planner is the ultimate guide for creating the 
kitchen you've always wanted. Easy to read 
and loaded with pictures, Canac's exciting 
new Kitchen Planner covers it all, To order, 
please send your name and address along with 
a $5 check (payable to Canac Kitchens) to: 
Canac Kitchen Planner, 360 John Street, 
Thornhill, ON, Canada L3T 3M9. 


38. GROHE Inc.: Excellence in showerheads, 
kitchen and lavatory faucets, thermostatic and 
pressure balance valves for tub/shower instal- 
lations. European styling, quality material, 
and state-of-che-art engineering is the 
hallmark of Grohe. 


39. INTERBATH, INC.: The new Interbath 
product brochures showing “The More Than 
100 Ways to Take a Shower!” Interbath manu- 
factures an extensive line of shower systems and 
accessories. Call 800-800-2132. Free. 


40. MARTEX: For the Martex retailer nearest 
you or for one of our helpful guides to select- 
ing and caring for sheets or towels, please call 
800-458-3000. And look us up on the 


Internet аг www.martexhome.com. 


41. РЕАСОСК ALLEY: Premier importers of 
luxury bed and bath linens and accessories for 
over 20 years. Call 800-810-0708. 


42. SIEMATIC: The Siematic Kitchen Book is 
152 large-format pages of exciting design 
ideas featuring Siematic's internationally 
known cabinets and accessories. $19.95. 


43. THERMADOR: Learn why Thermador 
has become the brand choice for so many dis- 
criminating cooking enthusiasts. Our color 
brochures offer you a wide range of options to 
meet your specific kitchen requirements. Call 
800-656-9226, ext. 42. 


44. Toro USA: The world’s largest plumb- 
ing manufacturer is reinventing the genre 
with its water-saving 1.6 gpf Prominence toi- 
let-rated as having the most powerful, quiet- 
and efficient flush — and featuring a remote- 
controlled Zoé seat with bidet-like washlet, 
warmer, and deodorizer. Unequaled in perfor- 
mance, pioneering design. 


45. WATERWORKS: Waterworks offers а 
new 65-page color catalog featuring its entire 
collection of bath fittings, accessories, sinks, 
toilets, bathtubs, and kitchen and bar prod- 
ucts. These pieces are асакі of кз 


ae 


artisans able to збан а pes of quality and 
detail that simply cannot be 
duplicated | mass production. For more 
information, please call 800-89- WORKS. 
Catalog $10. 


E а 
_ 47. WEBER-STEPHEN PRODUCTS: Send 


for a complete set of p t brochures and 


manufacturer's sugg "na prices, and reg- 
ister for the Grila 0: newsletter. 


EGGS-TASY 
Page 68 


COVER 
See pages 114-115. 


THRESHOLD Pages 6, 12 
page 126, Couch, designed by Pentagram; made by 
Giovannitti, Inc. Upholstery, Quinnault by Glant. 
Cabinet and light fixtures, 1950, 440 Lafayette St., 
МУС 10003. 212-995-1950. Кир, designed by Maurice 
Vellekoop and made by Reactor. Wall cabinetry, 
Pentagram; made by Giovannitti, Inc. Rug in back- 
ground, designed and made by Christine Van Der 
Hurd. Bowls and bottles, Troy, and А+] 20th Century 
Designs, 255 Lafayette St., NYC 10012. 212-226-6290. 
page 132, Light fixtures, Urban Archaeology. Floor 
tiles, American Olean. Sink fitting, George Taylor 
Specialties. Table, Pierre Deux Antiques. Chairs, 
Cobweb, 116 W. Houston St., N YC 10012. 212-505- 
1558. Accessories from Ann-Morris Antiques and Paula 
Rubenstein. Kitchen cabinets by Haynes-Roberts. 
page 68, Door knobs, $300/ea., Ted Muehling Store, 
47 Greene St., NYC 10013. 212-431-3825. 


DOMESTIC BLISS Pages 39-54 
pages 39-42, Showerhead, Czech & Speake of 
Jermyn Street, through Waterworks, 800-899-6757. 
Shower mixer and shower kit, $1,346.25 & $693.75, 
Waterworks. Czech & Speake of Jermyn Street, 244- 
254 Cambridge Heath Rd., London E2 9DA, 
England. 44-181-981-7232. Kohler, 800-4-KOHLER. 
Hansa America, 800-343-4431. Grohe, America, 
630-582-7711. Interbath, Inc., 800-826-7943. page 44, 
John Derian, 212-677-3917. pages 46-48, Tipperary, 
212-545-1325. Warner Bros. Stores, 800-4-WARNER. 
Lamp, $49, Pottery Barn, 800-922-5507. Washer and 
dryer, $1,999/$1,599, Amana, 800-843-0304. China, 
Wedgwood, 800-677-7860. Trunk, Bloomingdale's, 
800-824-1667. page 53, Ethan Allen, 800-223-1500. 


HUNTING & GATHERING Pages 63-70 
page 63-64, All fabrics available through architects 
and designers. Ralph Lauren Home Collection, 1185 
Avenue of the Americas, NYC 10036. 212-642-8700. 
Walters Wicker, 212-758-0472. Available through 
architects and designers. Rug, $115/sq. yd., Waldo's 
Design, 212-308-8688. Available through architects 
and designers. Banana boat bowl, $3,200, Georg 
Jensen/Royal Copenhagen, 800-546-5253. ABC Carpet 
& Home, 888 Broadway, NYC 10003. 212-473-3000. 
Chenille shag pillows, $30, Urban Outfitters. 
Available at all store locations. Empire sofa fabric, 
Doumala, Manuel Canovas, 212-752-9588. 
"Thermos/glasses, $80 & $8/each, Island Trading Co., 
800-261-0195. Munder-Skiles, 799 Madison Ауе., 
NYC 10021. 212-717-0150. Tray and tin cups, $22 and 
$8/each, Island Trading Co., 800-261-0195. Fabric on 
table, Giraffe, Schumacher, 800-332-3384. Table 
lamp, $315, Akari Associates Light Sculptures, 32-37 
Vernon Blvd., Long Island City, NY 11106. 718-721- 
2308. Club chair fabric, Middleton Linen, 
Schumacher. Vase, $135, Troy. Century Furniture, 
800-852-5552. Glass vase, $477, Iroy. Fabric on 
chaise, Senanque, Bergamo, 212-888-3333. page 66, 
Restoration Hardware, 4091 Westheimer, Houston, 
ТХ 77207. 713-850-8838. Hortus, 284 E. Orange 
Grove Blvd., Pasadena, CA 91104. 818-792-8255. 
White Swan, 800-233-7926. Devonshire, 340 Worth 
Ave., Palm Beach, FL 33480. 561-833-0796. Adkins 
Architectural Antiques, 800-522-6547. Marders, Snake 
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Hollow Rd., Bridgehampton, NY 11932. 516-537-5000. 
page 68, Frederic Williams, 200 Lexington Ave., 

NYC 10016. Ted Muehling Store, 47 Greene St., 
NYC 10013. 212-431-3825. Artecnica, 6120 Variel Ave., 
Woodland Hills, CA 91367. 818-716-9160. Bone Simple 
Design, 434 W. 19th St., NYC 10011. 212-633-1987. 
page 70, Adrien Linford, 927 Madison Ave., NYC 
10021. 212-628-4500. Baccarat, 800-777-0100. 
Bernardaud New York, 800-884-7775. Christofle, 800- 
799-6886. Henri Bendel, 712 sth Ave., NYC 10019. 
212-247-1100 ext. 382. Hermes, 800-441-4488. 
Interieurs, 114 Wooster St., NYC 10012. 212-343-0800. 
Blachere Group, 800-641-4808. Tiffany & Co., 800- 
526-0649. Williams-Sonoma, 800-541-2233. 


OBJECT LESSON Pages 75-82 
_ Page 78, top 


Q> “в 


1. Preassembled border, WTC ART 1BO 7, 5" x 
12", $41/linear ft. Pratt & Larson, at Country Floors 
2. Thin border, WTC MAHRD, .5" x 8", $21/linear 
ft. Pratt & Larson, at Country Floors 

3. Multicolored tiles, WTC 112, ceramic, $96/sq. 
ft. Pratt & Larson, at Country Floors 

4. Square glass tiles, 4" x 4", $4/ea. 

Americana Glass, at Hastings Tile 

5. Smoke-rings glass border, 

3"x 8", $18/ea. Americana Glass, at Hastings Tile 

6. Pearls glass border, 1" x 8", $16/ea. 

Americana Glass, at Hastings Tile 

7. Hex tiles, 3" x 3", $28/sq. ft. Waterworks 

8. Whale, 4" x 8", $36.50/linear ft. 

Pratt & Larson, at Country Floors 


Page 78, bottom 


1. Palm Fronds mural, 18" x 30", $900. 
Moon Reef Designs 

2. Urn border, $200/5-tile repeat. 

Moon Reef Designs 

3. Garland ribbon border, $120/linear ft. 
Moon Reef Designs 

4. Terra-cotta border, 6" x 2", $43/linear ft. 
Country Floors 

5. Limestone molding, 5" x 12", $29/ea. 
Waterworks 


BATHING BEAUTIES 
PAGE 109 


6. Inlaid limestone beaks, 1" x 1", $15/ea. 
Waterworks 

7. Limestone border, 1" x 12", $17/ea. Waterworks 
8. Quilt mosaic, 9" x 9", $143/ea. Waterworks 


Page 80 


1. Bamboo tile, 9" x 4", $34/linear ft. 

Pratt & Larson, at Country Floors 

2. Tumbled travartine, OG Mosaique Romaine, 
$29/sq. ft. Country Floors 

3. Rope glass border, 3" x 8", $23/ea. 

Americana Glass, at Hastings Tile 

4. Clear, square glass tiles, 4" x 4", $4/ea. 
Americana Glass, at Hastings Tile 

5. Column, 8" x 8", $45/ea. 

House of Ceramics 

6. Tumbled marble background, $20/sq. ft. 
Americana Glass, at Hastings Tile 

7. Base molding, ceramic, 6" x 6", $58/ea. 
Waterworks 

8. Lily pad, 2" x 2", $17/ea. Waterworks 

9. White tiles, IITA, 2" x 2", $28/sq. ft., Waterworks 
10. Moulded shell tile, glazed clay, 5" x 5", $12/ea. 
Paris Ceramics 

11. Frog, ceramic, 4" x 6", $30/ea. Waterworks 
12. Plain tiles, 4" x 4", $31/sq. ft. 

Pratt & Larson, at Country Floors 

13. Glass border, 1" x 8", $12/ea. 

Americana Glass, at Hastings Tile 

14. Glass tiles, 4" x 4", $55/sq. ft. 

Americana Glass, at Hastings Tile 


Page 82 


1. Rectangular, white ceramic tiles, HTA BEVEL 
BRICK, 3" x 6", $26/sq. ft. Studio Glass, at 
Waterworks 

2. Colored tiles, 3" x 3", $7/ea. Studio Glass, at 
Waterworks 

3. White, rectangular tiles, 1.5" x 3", $4.80/ea. 
Studio Glass, at Waterworks 

4. Satinglo D26, 2" x 2", $4/sq.ft. American Olean 
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5. Squares, tumbled тагЫе, Pavimenti Bianco 
Carrara, 2" x 2", $2/ea. Ann Sacks Tile & Stone 

6. Triangles, tumbled marble, Pavimenti Bianco 
Carrara, $3/ea. Ann Sacks Tile & Stone 

7. Mosaic tiles, Confetti, 6" x 6", $48/ea. 
Waterworks 

8. Victoria Tile Works glazed strips, 5" x 6", 
$3/ea. Waterworks 


CHAIR COUTURE Pages 84-86 
Colefax and Fowler at Cowtan & Tout, 212-753-4488. 


SOME LIKE IT HAUTE Pages 88-90, 166-168 
pages 88-90, Glass dinner plates and charger, $68 
& $98, Bergdorf Goodman, 800-218-4918. Folding 
chairs, Table & Chair Shop, 454 Comercio St., Old 
San Juan, Puerto Rico 00901. 787-723-9216. Glasses, 
$135-$180, Baccarat, 800-777-0100. Silverware, 
$220/5-piece place setting, Christofle, 800-799-6886. 
pages 166-168, White charger, $90, Rosenthal 
USA, 355 Michele Pl., Carlstadt, NJ 07072. 201-804- 
8000 ext. х226. Wineglass, Perfection, $80, Baccarat. 


UNCORKED Pages 92-94 
"Tasting Room, PO Box 710, Carlton, OR 97111. 503- 
852-6733. Burgundy Wines, 323 W. пећ St., NYC 
10014. 212-691-9092. Wineglass, Perfection, S80, 
Baccarat, 800-777-0100. Jam jar, $22, Interieurs, 114 
Wooster St., NYC 10012. 212-343-0800. Large 
glass, Sommelier, $87.50, Riedel Crystal of America, 
800-642-1859. Quail, Evolution, 120 Spring St., NYC 
10012. 212-343-1113. 


BATHING BEAUTIES Pages 109-125 
page 109, Yellow vase, $816, Gianni Versace Home 
Signature, 647 sth Ave., NYC 10019. 212-317-0224. 
Quartz crystal, $1,500, Astro Gallery of Gems, 185 
Madison, NYC 10016. 212-889-9000. Sink, Kohler, 
800-4-KOHLER. Wood toothbrush, 58.50, 
Mxyplyzyk, 125 Greenwich Ave., NYC 10014. 212- 
989-0336. Silver cup, Hermés, 800-441-4488. pages 
110-111, Alison Spear, AIA, 131 Е. 70th St., NYC 
10021. 212-439-8506. Bathtub and sink, Kohler. 
George Taylor Specialties, 100 Hudson St., NYC 
10013. 212-226-5369. Folding table, $82.50, Plexi- 
Craft Quality Products Corp., 514 W. 24th St. NYC 
тооп. 212-924-3244; 800-24-PLEXI (outside NY, NJ, 
and CT). White resin planter, $150, ABC Carpet & 
Home, 888 Broadway, NYC 10003. 212-473-3000. 
Sponge, $12-$25, Takashimaya, 800-753-2038. pages 
112-113, George Kovacs Lighting Inc., 718-628-5201. 
Leucos, 800-832-3360. Ann-Morris Antiques, 212- 
838-4955. Available through architects and designers: 
Baldinger Architectural Lighting, 718-204-5700. 
Available through architects and designers: 
Artemide, 800-359-7040. Glass canisters, $35 and 
$45, Calvin Klein Home, 800-294-7978. Sconces, 
Urban Archaeology, 285 Lafayette St., NYC 10012. 
212-431-6969. pages 114-115, Pentagram 
Architecture, 204 5th Ave., NYC 10012. 212-683- 
7071. Toiletries on sink and accessories on 
shelves, Ad Hoc, 410 W. Broadway, NYC 10012. 
212-925-2652. Myson, Inc. at Simon’s Hardware & 
Bath, 421 3rd Ave., NYC 10022. 212-532-9220. 
American Standard, 800-229-5086. Country Floors, 
15 E. 16th St., NYC 10003. 212-627-8300. Nemo Tile 
Co., 48 E. 21 St., NYC 10010. 212-505-0009. Sink by 
Giovannitti, Inc., 18 Gibson Pl., Yonkers, NY 10705. 
914-963-1744. Chicago Faucets, 800-323-5060. 
‘Woven boxes, $21-$25, Kate’s Paperie, 561 
Broadway, NYC 10012. 212-633-0570. pages 116-117, 
Saks Fifth Avenue, 800-330-8497. Klaff’s, 800- 
KLAFFSI. Calvin Klein Home, 800-294-7978. Altmans 
at Simon’s Hardware & Bath. Mxyplyzyk, 125 
Greenwich Ave., NYC 10014. 212-989-0336. 
Takashimaya, 800-753-2038. Emporio Armani, 601 
Madison Ave., NYC 10022. 212-317- 0800. Aero Ltd, 
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132 Spring St., NYC 10012. 212-966-1500. 
‘Waterworks, 800-899-6757. Troy, 138 Greene St., 
NYC 10012. 212-941-4777. pages 118-119, Alexander 
Gorlin, Architect, 380 Lafayette St., NYC 10003. 
212-228-9000. Venetian-glass vase, $620, Troy. 
Floor mat, $42, Ad Hoc. Ralph Lauren Home 
Collection, 1185 Avenue of the Americas, NYC 
10036. 212-642-8700. Porthault Linens, Inc., 18 Е. 
69th St., NYC 10021. 212-688-1660. Fuchsia towel, 
Fieldcrest, 800-841-3336. Chrome towel rack, 
$200, Gracious Home, 800-338-7809. Davis & 
Warshaw, 212-593-0435. Margaret Bodell Gallery, 13 
E. 7th St., NYC 10003. pages 120-121, Flokati rug, 
$299, Einstein Moomjy, 150 Е. 58th St., NYC 10155. 
800-864-3633. Standing towel rack and uphol- 
stered chair, $85 and $650, Ruby Beets, PO Box 
596, Wainscott NY 11975. 516-537-2802. White 
metal chair, $300, Historical Materialism, 125 
Crosby St., NYC 10012. 212-431-3424. Toiletries, Ad 
Hoc. Paper lamp, $95, Mxyplyzyk. Towels, $40, 
Portico Bed & Bath, 139 Spring St., NYC 10012. 212- 
941-7722. pages 122-123, Cat, $780, Rooms & 
Gardens, 290 Lafayette St., NYC 10012. 212-431-1297. 
Towel, brush, and soap, $17, $16.50, and $12, Ad 
Hoc. Antique sink, $6,500/with fixtures, Urban 
Archaeology, 285 Lafayette St., NYC 10012. 212-431- 
6969. Ralph Lauren Home Collection, 1185 Avenue 
of the Americas, NYC 10036. 212-642-8700. All fab- 
rics available through architects and designers. 
Summer Hill Ltd. 415-363-2600. Manuel Canovas, 
212-752-9588. Kravet, 800-645-9068. Brunschwig & 
Fils, 212-838-7878. Rogers & Goffigon, 212-888-3242. 
J. Robert Scott, 800-322-4910. Waverly, 800-423- 
5881. pages 124-125, Martex, 800-533-8229. Terra 
Verde, 120 Wooster St., NYC, 10012. 212-925-4533. 
Donna Karan Beauty Scents & Sensuality, 800-647- 
7474. Mood Indigo, 181 Prince St., NYC 10012. 212- 
254-1176. L'Occitane, 888-623-2880. Oriental Hinoki 
Products, PO Box 348, 31840 Highway 213, Molalla, 
OR 97038. 503-829-4524. 


BETTER THAN NEW Pages 126-131 
Pentagram Architecture, 204 sth Ave., NYC 10010. 
212-683-7071. Giovannitti, Inc., 18 Gibson Pl., 
Yonkers, NY 10705. 914-963-1744. Reproductions of 
Т. H. Robsjohn-Gibbings at Dennis Miller 
Associates, 306 E. 61st St., NYC 10021. 212-355-4550. 
Fabrics available through architects and designers. 
page 127, Lin Weinberg, 84 Wooster St., NYC 
10012. 212-219-1034. Dialogica, 484 Broome St., 
NYC 10013. 212-966-1934. Glant, 800-888-GLANT. 
Christine Van Der Hurd, 212-343-9070. The 
Craftsman Workshop, по Walter Dr., Eastwood, 
NY 13206. 315-463-0262. Clear glass vase, $89, Troy, 
138 Greene St., NYC 10012. 212-941-4777; 
www.troysoho.com. pages 128-129, Russell Range, 
800-878-7877. Sub Zero, 800-532-7820. Chicago 
Faucets, 800-323-5060. Miele, 800-694-4868. 
Larsen, 232 E. 59th St., NYC 10022. 212-462-1300. 
Glass vases and bottles from Troy, and Ad Hoc, 410 
W. Broadway, NYC 10012. 212-925-2652. pages 130- 
131, Reactor, 800-730-8945. Design for Living, 1612 
Market St., San Francisco, CA 94102. 415-864-7477. 
Spinneybeck, 800-482-7777. Mary Bright, 263 E. roth 
St., NYC 10009. 212-677-1970. Carnegie, 516-678- 
6770. Calvin Klein Home, 800-294-7978. Italian 
case vase, $275, Iroy. 


BOSTON UNCOMMON Pages 132-141 
Haynes-Roberts, 17 Jay St., NYC 10013. 212-925-7075. 
Fabrics and wallcoverings available through architects 
and designers. pages 132-133, Wallpaper, Les 
Lointains, Zuber & Cie, 212-486-9226. Curtains, 
Clarence House, 212-752-2890. Houlés USA, 310-652- 
6171. James Hepner Antiques, 130 E. 82nd St., NYC 
10028. 212-737-4470. Iron garden table, Matz & 
Pribell Antiques, (CONTINUED ON PAGE 174) 


ADVERTISEMENT 


Shop It: Buy It 


Catalog 


Collec rion 


This catalog section was created so you can shop anytime, anywhere — even in 
the comfort of your own home. We hope you enjoy these pages. 


BERGDORF GOODMAN 


Enjoy the inviting world of Bergdorf Goodman in the 
privacy of your home. The most exclusive designer 
collections from Europe and America for women. 
Handsome clothing and accoutrements for men. A 
glorious world of distinctive items for the home, including 
silver and china, luxurious linens, and exquisite gifts. 
An entire year of Bergdorf Goodman. $12. 


CHAMBERS 
Furnishings for the bed and bath that set a new world 


standard for comfort and luxury. The Chambers collec- 
tion of linens, furniture, apparel, and accessories 


represents the best in traditional design and crafts- 
manship. Our spring catalog offers an elegant selection 
of gift items perfect for weddings, Mother's Day, and 
Father's Day. One year for $2. U.S. only. 


GARDENER'S EDEN 


Gardener's Eden offers an exclusive collection of unique 
products and ideas for the garden, outdoor entertaining, 
and gift giving, as well as creative products that bring the 
joys of the garden indoors. Our spring catalog offers a 
wide selection of beautiful gift merchandise perfect for 
Easter or Mother's Day. One year $2. U.S. only. 


BORSHEIMS 


BORSHEIM'S 
FINE JEWELRY 


From magnificent to modest, Borsheim's offers an 
unmatched selection of elegant gifts, fine porcelain, 
sparkling crystal, and heirloom silver. Call 800-642-GIFT 
for your complimentary jewelry and gift catalog. 


CURTAINS, 


STOCKBRIDGE 
MASSACHUSETTS 


COUNTRY CURTAINS 


Every window deserves a great curtain! At last...with 
Country Curtains” you'll create your own special look 
easily and affordably. Curtains, toppers, shades, and 
sheers, lots of lace, matching bedding, hardware too. 
All ready-made and conveniently available. Wonderful 
decorating solutions! Please call 800-876-6123 Dept. 
2217 for a free 68-page color catalog. 


— Te — 
HEIRLOOM EUROPEAN 
TAPESTRIES COLLECTION 


HEIRLOOM 
TAPESTRIES 


Largest choice in USA. Over 225 wall-hanging tapestries 
in 500 sizes are now available from Heirloom Tapestries. 
Imported from France, Belgium, and Italy. Free hanging 
rod included! New color catalogs (refundable with pur- 
chase).60 tapestries/200 sizes: S6. 225 tapestries/500 
sizes: $22. Talk to the specialists 800-699-6836. 


1.800, 
COLUMNS 


from 
CHADSWORTH 


CHADSWORTH'S 
I.800.COLUMNS 


Unique 44-page color Idea Book features an exciting 
collection of column projects from Classic to 
Contemporary for interiors and exteriors. Includes a 
Product Portfolio. All this for $10 plus postage/handling. 
Product Portfolio separately, $5. 


DALTON PAVILIONS, INC. 


DALTON PAVILIONS 


Dalton Pavilions offers the finest western red cedar 
gazebos and garden structures. For a full-color catalog 
send $3. Tel: 215-721-1492 Fax: 215-721-1501. 


HOLD EVERYTHING 


The resource for organized living. We shop the world to 
bring you collections of innovative products designed to 
simplify your life. Look for unique home office ideas, 
wardrobe protection, media storage, closet organization, 
and a variety of shelving and containers to suit every need. 


One year for $2. U.S. only. 


ага! 


LINDAL CEDAR HOMES 


Thinking about a custom home? Every Lindal home is c 
custom creation carefully crafted to fit your needs and 
dreams. To start planning your dream home, call for a 
free information packet. 800-426-0536, Dept. BV4. 


RUE DE FRANCE 

Rue de France offers the finest in French country home 
decorating. From window treatments, custom-made from 
exquisite fabrics imported from France, to furniture, bed 
and table linens, and the perfect accessories for every 
room in your home. Our catalog brings to you unique 
and exclusive items that are unsurpassed in quality 
and distinction. $2. 


If reply card is missing, simply fill out the form below, total all charges for 
applicable items, and send it to: Condé Nast House & Garden, P.O. Box 


10234, Riverton, NJ 08076-0234. 
Bergdorf Goodman $12 


Borsheim's Jewelry Free 


3a. Chadsworth's Idea Book $13* 


3b. Chadsworth's Product Portfolio $5 
4. Chambers $2 
Country Curtains Free 


Enclosed is $ for the priced 
items, plus $1.50 for postage & handling. 
Total $ 


(Send check or money order payable to Condé Nast House & Garden) 


Mailing Address: 


Name 


ADVERTISEMENT 


Shop It’ Buy It 


s Collec 


O 


POTTERY BARN 


The definitive home furnishings resource for today's 
lifestyles. Furniture for every room of the house present- 
ed in contemporary and modern designs. Linens and 
decorative accessories from around the world. Our 
spring catalog offers a wide selection of gift items perfect 
for any occasion. One year for S2. U.S. only. 


WICKER WAREHOUSE 
Beautiful wicker and rattan furniture for indoors and out- 
doors! Plus our own hand-picked imports for bedrooms 
bathrooms, and children's furniture. Teak and wrought 
iron also. All shown in our brand new 112-раде color 
catalog. Send S6, receive S6 credit. 800-989-4253. 


tion 


Ray MOND ENKEBOLL 
Architectu woodcarvings crafted by Raymond 
Enkeboll Desig 1996. Color catalog, showcases 
over 500 items: capitals, corbels, moldings, onlays, 
panels, etc. Stocked in maple and red oak. Available 
for immediate delivery. Bound catalog $20. Special 
binder version $30. 


WILLIAMS-SONOMA 


For over 30 years, Williams-Sonoma has been the recognized 
uthority for serious cooks and avid home entertainers 

g offers an exceptional selection of the 

henware, tableware, and specialty food items, 


suitable for gift giving. One year $2. U.S. only 


Send check or money order payable to Condé Маз! House & Garden. 
Please add $1.50 service charge. We'll forward your request to the 


participating companies. They will send their catalog directly to you. 


Dalton Pavilions 
Gardener's Eden 
. Heirloom 60 tapestries/200 sz. 
. Heirloom 225 tapestries/ 500 sz. 
Hold Everything 
Lindal Cedar Homes 


О 11. Pottery Barn $2 
Q 12а. Raymond Enkeboll/bound $20 
J 12b. Raymond Enkeboll/binder $30 
213. Rue de France $2 
414. Wicker Warehouse $6 
915. Williams-Sonoma $2 


Offer good in U.S. and Canada only. Orders cannot be accepted after 
July 15, 1997. Allow 6 weeks for delivery. Each catalog will arrive 


* Includes $3 postage/ha 


under separate cover — directly from the companies in the offer. 


Address 


City 


It's а расе where women come together... 


when life tries to tear them apart. 
Mmm Е w- = 


OF, CURL 


The acclaimed novel by 


Lorna Landvik 


"Fun and funny, spiked with tragedy and sad times." 
—USA Today 


“A warm, tender, ultimately inspirational saga.” 
—West Coast Review of Books 


“The emotional warmth of Lake Wobegon and the 
tender/tough female characters who populated 
Fried Green Tomatoes.” 

—Saint Paul Pioneer Press 


Fawcett Books 
http://www.randomhouse.com 


SOURCES 


(CONTINUED FROM PAGE 171) 366 1/2 Broadway, 
Cambridge, MA 02139. 617-661-6200. Painted 
lamp, Casita Antiques, 48 Е. 12th St., NYC 
10003. 212-253-1925. Oushak rug, Frank Swim 
Antiques, 431 Warren St., Hudson, NY 12534. 518- 
822-0411. Captain’s chest and mahogany chair, 
Ann-Morris Antiques, 212-838-4955. Ralph Lauren 
Home Collection, 1185 Avenue of the Americas, 
NYC 10036. 212-642-8700. pages 134-135, 
Anthony Garden Boutique, 134 E. 7oth St., NYC 
10021. 212-737-3303. Lamp on trolley, Charles 
River Street Antiques, 45 River St., Boston, MA 
02108. 617-367-3244. Dining-room table, Victor 
Antiques, 223 Е. 60th St., NYC 10022. 212-752- 
4100. Dining-room chairs, Sentimento, 306 Е. 
61st St., 3rd Fl., NYC 10021. 212-750-3111. 
Chandelier, Pierre Deux Antiques, 369 Bleecker 
St., NYC 10014. 212-243-7740. Sconces and 
easel, John J. Gredler Works of Art, по W. 25th 
St., NYC 10001. 212-337-3667. Gilded mirror, 
John Rosselli International, 212-772-2137. Italian 
commode and Chinese chairs, Richard 
Kazarian Antiques, 11 Church St., Providence RI 
02904. 401-331-0079. Spanish santos, Robert 
Altman Antiques, 1148 2nd Ave., NYC 10021. 212- 
832-3490. pages 136-137, Sofa, Charles River 
Street Antiques. Sofa fabric, Artois Silk, 
Christopher Norman, 212-647-0303. Wire gar- 
den tables, J. Garvin Mecking, 72 E. пећ St., 
NYC 10003. 212-677-4316. Curtain fabric, Vase 
et Oiseaux, Zuber & Cie. Wallpaper, Stone, 
Zuber & Cie. Regency chairs, J. Garvin 
Mecking. Wing chair, Richard Kazarian 
Antiques. Striped chair, Pierre Deux Antiques. 
Striped chair fabric, Keswick Stripe, Travers, 
212-888-7900. Ottoman, Rose Cumming Ltd., 
212-758-0844. Ottoman fabric, Mosaico, 
Clarence House. Child's chair and mirrors, 
Sentimento, 306 E. 615 St., зга Fl., NYC 10021. 
212-750-3111. pages 138-139, French dressing 
table, Wyeth, 151 Franklin St., N YC 10013. 212- 
925-5278. Reproduction bathtub, plumbing, 
and fixtures, George Taylor Specialties, 100 
Hudson St., NYC 10013. 212-226-5369. Floor 
tiles, American Olean, 215-822-7300. Pair of 
French chairs, Howard Kaplan Antiques, 827 
Broadway, N YC 10003. 212-674-1000. Light fix- 
tures, Urban Archaeology, 285 Lafayette St., 
NYC 10012. 212-431-6969. Bedside tables, 
Robert Altman Antiques, 1148 and Ave., NYC 
10021. 212-832-3490. Gilded tiebacks, Rose 
Cumming Ltd. Quilt, Paula Rubenstein, 65 
Prince St., NYC 10012. 212-966-8954. pages 140- 
141, Curtain sheers, Marie Paule, Clarence 
House. Curtains, Duchesse, Travers, Wallpaper, 
Kedleston, Quadrille, 212-753-2995. Painted 
chairs, J. Garvin Mecking. Antique painted 
chair and iron beds, Hope & Wilder Home, 454 
Broome St., NYC 10013. 212-966-9010. Stark 
Carpet Corp., 212-752-9000. 


TEMPORARY CONTEMPORARY Pages 142-149 
Pierce Allen, 80 8th Ave., Ste. 1604, NYC 10011. 
212-627-5440. Flowers by Larry Arfield, 718-403- 
9794. pages 142-143, Robert Altman Antiques, 
1148 2nd Ave., NYC 10021. 212-832-3490. pages 
144-145, Karl Kemp & Associates, 34 E. 10th St., 
NYC 10003. 212-254-1877. Galerie Vallois, Paris, 
France, 33-1-43-29-50-55. British Khaki, 62 Greene 
St., NYC 10012. 212-343-2299. ABC Carpet & 
Home, 888 Broadway, N YC 10003. 212-473-3000. 
pages 146-147, Joseph Richter, Inc., 249 E. 57th 
St., NYC 10022. 212-755-6094. Zimmer+Rohde, 
212-627-8080. Ad Hoc, 410 W. Broadway, NYC 
10012. 212-925-2652. Fortuny, 212-753-7153. pages 
148-149. Stark Carpet Corp., 212-752-9000. Ann- 
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Morris Antiques, 212-838-4955. Clarence House, 
212-752-2890. Lamps and bedding, ABC Carpet 
& Home. Antique table, Kelter-Malcé Antiques, 
74 Jane St., NYC 10014. 212-675-7380. 

The following is an arbitrary list of galleries that 
represent artists whose works are featured in the 
piece: Jean Arp, Lillian Heidenberg Gallery, 45 E. 
66th St., NYC 10021. 212-628-6110. By appoint- 
ment only. Sidney Janis Gallery, по W. 57th St., 
NYC 10019. 212-586-0110. Jane Kahan Gallery, 
922 Madison Ave., NYC 10021. 212-744-1490. 
Frederick-Edwin Church, Hirschl & Adler 
Galleries, Inc., 21 E. zoth St., NYC 10021. 212-535- 
8810. Francesco Clemente, Sperone Westwater, 
142 Greene St., NYC 10012. 212-431-3685. Jasper 
Johns, Leo Castelli Gallery, 420 W. Broadway, 
NYC 10012. 212-431-5160. Piet Mondrian, Sidney 
Janis Gallery. Frank Moore, Sperone Westwater. 
Sigmar Polke, Thomas Erben Gallery Inter- 
national Art Trade and Editions, 476 Broome St. 
NYC 10013. 212-966-5283. Jackson Pollock, 
Jason McCoy Inc., 41 E. 57th St., NYC 10022. 212- 
319-1996. Robert Rauschenberg, Leo Castelli 
Gallery. Mark Rothko, Pace Wildenstein, 32 E. 
57th St., NYC 10022. 212-421-3292. Therman 
Statom, Stremmel Gallery, 1400 S. Virginia St., 
Reno, NV 89502. 702-786-0558. George Stoll, 
Morris Healy Gallery, 530 W. 22nd St., NYC 
10011. 212-243-3753. 


THE ROMANCE OF THE ROSE Pages 150-157 
Fredericksburg and Spotsylvania National Military 
Park, 540-371-0802 for park information. Тре 
Gardens of Ellen Biddle Sbipman, by Judith B. Tank- 
ard, Sagapress, Inc., Harry N. Abrams, Inc. "The 
Gardens of Ellen Biddle Shipman" on view 

at the Paine Webber Art Gallery, NYC, until April 


4, 1997. For future dates of the traveling exhibition, 


call 413-549-4860. 


AVANT GARDENER Pages 158-163 
Martha Schwartz, Inc., 25 Mount Auburn St., Ste. 
310, Cambridge, MA 02138. 617-661-8141. Martha 
Schwartz: Transfiguration of tbe Commonplace, essay by 
Elizabeth К. Meyer, interview with Martha 
Schwartz, Spacemaker Press, Washington, D.C., 
1997. Paradise Transformed: The Private Garden for the 
Twenty-First Century, Guy Cooper and Gordon 


Taylor, NYC: The Monacelli Press, November 1996. 


& ANOTHER THING Page 176 


Teacup, Cocarde de Soie, $2ro/with saucer, Hermes, 


800-441-4488. Saucer, Festival, $73/with saucer, 
Laure Japy, through Blachere Group, 800-641-4808. 


PHOTO CREDITS 
page 44, “Domestic Bliss,” Henry Dreyfuss: 
Courtesy of Cooper-Hewitt National Design 
Museum, NYC. page 46, Stainless-steel 
washer/dryer: Courtesy of Amana Home 
Appliances, Amana, IA. page 104, “Past Perfect,” 
Courtesy of CNP Archives. 


The preceding is a list of some of the products, manufactur- 
ers, distributors, retailers, and approximate list prices in this 
issue of House & Garden. While extreme care is taken to pro- 
vide correct information, House & Garden cannot guarantee 
information received from the sources. All information 
should be verified before ordering any item. Antiques, one- 
of-a-kind pieces, discontinued items, and personal collections 
may not be priced, and some prices have been excluded at 


the request of the homeowner. 


— PRODUCED BY JOYCE BAUTISTA 


CORRECTIONS 
On page 104 of our February 1996 issue, the cup and 
saucer should have been credited to Patricia Funt 
Antiques. 
On page 129 of our February issue, the correct 
phone number for the Thomas Jahnke Gallery is 
404-872-6029. 
On page 174 of our March issue, the correct address 
and phone number for The Gardener is 1836 Fourth 
St., Berkeley, CA 94710. 510-548-4545. 
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Squash blossoms as gorgeous as lilies... 


cabbages to rival roses...cornfields 


iscover just how beautiful 
vegetable gardens can be in 
this lavishly illustrated book 


featuring 24 magnificent 


gardens 


California. The creators of these 
glorious and bountiful plots share 
their secrets — including garden plans, 
sources, bibliography, and special 


growing tips—in a guide as handsome 


as the gardens themselves. 


from Маше to 


With more than 250 full-color photographs. 


Clarkson Potter/Publishers 


At bookstores everywhere 


http: //www.randomhouse.com/ 


as eye-catching as any perennial border... ~ 


we 


Se 


-MARY TONETTI DORRA- 


p e 


another thing 


Go for broke 
There's beauty in the jagged edge. 


Don't throw it away. 


Pour a TETFAZZO floor 
for the kitchen. 

It's tough and gorgeous. 
Use a lot of shell in the mix. 
The mother-of-pearl will 
sparkle in the morning sun. 


| Reconsider | 
pink carnations. 
Masses of them 
in every bathroom. 


Indulge: Turn 
your favorite silk scarves 


into pillows for 


your garden benches. 


Get a favorite 
word—or line of poetry— 
engraved on a slab of 


luestone. рис 
on a couple of piles of 
rocks, and make a 
bench for a quiet corner. 
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